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‘Sparks 


Front Page Pops 
Hudson’s Big Sleeve 
‘Weather-Eying’ Nash 

Up Goes Mercury 
Bob Wolfers 


-—2eon< 
By 


Chris Sinsabaugh 







UTOMOTIVE NEWS’ 
‘4 page stuff this week is Hudson 
and Nash, which pop with their 
ormal announcements, leaving 
nly two, Ford and Overland, to 
‘ake down their back hair (or 
s it hairs, Ford and Overland 
ving plural in this case) and 
‘ell the populace what they are 
lacing in their show windows 
or the ’39 trade. Ford was to 
jave announced this week but 
nstead Dearborn staged a pre- 
view for the Paul Prys and what 
lave you and being liberal in 
that we were told that we could 
xint what we heard at the 
varty. Which was considerable 
eeway, as instanced in other 
varts of this week’s issue. How- 
ever, Ford is holding back a lot 
for next week, Later on in the 
‘column, the conductor will give 
you his reaction after Paul Pry- 
ng the offering of the Fords, 
vere et fils, if I must use French 
‘0 make you realize what I am 
Tying to say. 


* * * 


AND ALL of which gives me 
2 jolt—I realize suddenly that 
the national show is a day less 
than being a fortnight away. Al- 
ready the barrages are being laid 
/30wn by the tom-tom beaters 
vreparatory to the industry go- 
ing into the Battle for Big Busi- 
less, which begins on Nov. 11. 
‘So, that I may be on the ground 
jtarly enough, I am shoving off 





‘tom Detroit tomorrow (Sunday, 
jOct. 30) headed for New York 
‘ea an American airliner, to pick 
up “for my public” whatever 
Ss happening in New York for 
|__ (Continued on Page 19, Col. 1) 
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New Field Setup 


Seeking a Closer} 


Dealer Contact 


Program for Merchandising 
of the New Mercury 
is Announced 








Wm. C. Callahan 
Managing Editor 


DETROIT.—A completely 


/new sales program embrac- 
front | 


ing a new dealer calls agree- 


ment and arrangement for |: 


sales of its new Mercury 
model was outlined to Ford deal- 
ers by John R. Davis, Ford gen- 
eral sales manager, during the 
past week. Sweeping reorganiza- 
tion of the factory field forces 
are included in the plan. 


The new contract as outlined 
by Davis, is designed to afford 
dealers broader protection for 
their investment. In it are pro- 


visions for controlling such 
destructive practices as cross- 
selling, bootlegging and _ bad 


competitive activity among Ford 
dealers. Further, the new agree- 
ment provides protection for 
dealers in event of price changes 
and terminations of agreements. 

Also among its features will 
be a clarification of dealer re- 
quirements from the standpoint 
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of stocks of new cars and parts. 
All in all, according to Davis, 
the new program and_ sales 
agreement will establish a new 
and solid foundation for the 
Ford dealer not only in the 
conduct of his own business but 
in his relationship with other 
dealers and the factory. 


Under the new field set up 
(Continued on Page 4, Col. 1) 
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SLENDER RADIATOR GRILLE, catwalk cooling, lights in the fenders 


‘nd speed lines the new 


‘ounced today. 


identify 


dress of the 1939 Nash cars, an- 








HENRY FORD and son, Edsel, looking over the newest addition to the 
Ford family, the Mercury 8 which was shown for the first time at press 
preview in Dearborn this week. Shown is part of the new car’s front end. 





Wage-Hour Statute Hits 
Some Distributors; Most 


Car Dealers Unaffected 


William Ullman 
Staff Correspondent 


WASHINGTON.—The consen- 
sus among responsible observers 
here is that the wage and hour 
law which has just gone into op- 
eration will not affect the great 
majority of retail automobile 
dealers throughout the country. 





Press Previews 
Mercury, Fords 





DEARBORN. — Newspapermen 
got their first glimpse of the 
new Mercury 8 and the 1939 
Ford line at a press preview 
here Monday. The new Mercury, 
as reported several weeks ago, 
will fill the gap between the 
Ford deluxe models and _ the 
Lincoln-Zephyr. 

Both the Mercury and the 
two Ford lines, the 60 and the 
85, will be announced to the 


public on Nov. 3. 
At the preview, attended by 
(Continued on Page 13, Col. 1) 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1938 1937 
Pos. Make Pos. 
1— 337,443 Chev. 616,148— 2 
2—283,143 Ford 682,421— 1 
3—189,056 Plym. 388,194— 3 
4—110,394 Buick 155,451— 7 
5— 73,234 Dge. 212,666— 4 
6— 66,595 Pont. 175,699— 5 
I— 63.836 Olds. 157,303— 6 
8— 35,483 Pack. 79,062— 8 
9— 33,618 Chrys. 72,286—10 
10— 28,973 Hud. 76,499— 9 
Total All Makes 
1,344,149 2,904,764 


For complete standings of all 
makes, see Page, 28 this issue. 





This is true because most 
dealers do a purely local business 
and the wage and hour law, being 
a federal statute, covers only 
those establishments which can 
be adjudged to be carrying on 





Ata Conclave 

American Trucking Assns. 
annual convention will open 
Monday, Oct. 31, in Hotel 
Statler, Detroit, for four 
days. For further particu- 
lars, see Page 21 in today’s 
issue. 





commerce extending over the 
border into one or more states. 


The law specifies that if more 
than 50 per cent of a firm’s busi- 
ness is of an interstate character 
it shall be considered to come 
within the scope of the statute. 
While a limited number of retail 


automobile dealers in border lo- 
(Continued on Page 5, Col. 1) 
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HUDSON. NASH SHOW NEW LINES 


Ford Liberalizes Dealer Sales Agreements 


Emphasis Is Laid 
On Refinements, 
Style, Efficiency 


Hudson Features Airfoam 
Ride; Nash Perfects 
‘Weather Eye’ 


DETROIT. — Emphasizing 
the 1939 trend to more beau- 
tiful and efficient models, 
two new lines of cars— 
Hudson and Nash—are 
formally announced today. The 
debuts of these makers leave 
only Ford-Mercury and Willys 
to complete the industry’s roll 
for 1939. 


Hudson will offer three new 
lines, particularly featuring re- 
fined riding qualities achieved 
through Airfoam seating and 
Auto-poise chassis stabilization, 
and complemented by a host of 
advancements more fully des- 
cribed and pictured on page 
two of this issue. 


Nash is stressing many re- 
finements such as Weather-eye 
conditioned air; wider, more 
stylish bodies; Hurricane-Power 
engines, and a new four series, 
all completely described in the 
announcement story and photo- 
graphs on page three of this is- 
sue. 


U.S., Car Makers 
Nearing Accord 


WASHINGTON.—A _ consent 
decree agreement by the federal 
government, the Ford Motor Co. 
and the Chrysler corp. on anti- 
trust charges in connection with 
automobile financing was vir- 
tually assured this week, ac- 
cording to department of jus- 
tice officials. 

Minor points remain to be 
ironed out before the decree 
can be submitted to the U. S. 
District Court at South Bend, 
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which is entered in the low-price field. 


1939 Hudson 112 touring sedan, 
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Hudson Announces Three New Lines for 1959 


1939 HUDSON 
hd ek 


1939 HUDSON COUNTRY CLUB custom sedan with 122 horsepower. 





112 touring sedan with 86 horsepower. 


wheelbase with 96 horsepower. 











(New Riding Advancements 


Top Feature of Models 


M 





Knudsen Sees 


23-35% Rise 


In Car Production in ’39 


NEW YORK.—William S. 


Ile de France, Knudsen asserted 


Knudsen, General Motors presi-| that “unless you can produce in 


dent, returning here this week 
from a six-weeks’ trip abroad, 
reiterated his September predic- 
tion that 1939 automobile pro- 
duction would show an increase 
of between 25 and 35 percent; 
saw America still setting the 
automobile production pace with 
Germany transformed into its 
closest rival, and declared him- 
self in favor of ‘‘a one-hour day 
or week if we can maintain the | 
level of productivity.” 


Arriving Tuesday night on the 





the shorter hours as much as you 
can’‘in longer hours you will be 
left by the wayside.” 

“T don’t care how many hours 
men work each week,” he con- 
tinued. “That is unimportant. I 
have observed conditions abroad, 
where they are trying to better 
conditions as we are, and the one 
thought remains with me, that 
productivity must not suffer. You 
cannot reduce output. That is 
fatal, as France is learning.” 

European nations are trying 





DETROIT. — Three new lines| fa facture, so that the air can floy D 
of cars for 1939— Hudson 112,| through it as freely as through} styl 
Hudson Six and a new Country|a fabric, thus completely ai, ther 
Club series with both six and} cooling and ventilating the cush-. tem 
eight-cylinder engines—are an- ion. ann 
nounced today by Hudson. New Hudson engineers state that) roor 
styling and many mechanical | the new Airfoam cushion, in M 
features are included on the| combination with the new Auto- scril 
new models. Poise system of chassis stabili- evel 
All three lines of passenger| zation, provides a maximum de-) nas 
cars are distinctive in their|gree of comfort, safety and fout 
| styling, both as regards exterior|sense of security under any and W. 
appearance and_ interior _fit-| all road conditions. age! 
ment, trim and decoration. The Auto-Poise Control derives its, que 
treatment of the front gril‘es| advantages from the fact that $77( 
| particularly is such that the cars| complete control over the action T 
|are given a modern, low, long,| of the front wheels and suspen- ditic 
| fleet appearance. Hudson Sixes] sion system is established unde: ari 
|and Country Club models have} conditions which in the past ant 
die-cast center grilles and two|/have tended to affect the sta- 193 
| die-cast grilles in the cat-walk| bility of the front end. This ap- 1 as 
section with headlamps mounted] plies particularly to heavy side coe 
flush in the front fenders. gusts of wind, certain conditions mat 
Give New Touch of road surface or differences in 
; ‘ tire inflation in the left and right A 
| Parking lamps on the Country front tires < the 
|Club series are at the front ex- ae of 1 
'tremity of the belt moldings on Achieved by Bar sa 
the side of the hood, giving an Auto-Poise Control also js oe 
ornamental touch while at the|said to overcome gyroscopic 0) oe 
same time being an ideal loca-| centrifugal forces which affect ond 
tion for visibility. front-wheel action undesirably ro 
The new models are the Hud-| Results have been achieved in bine 
son 112 in the lowest price] the new cars by a bar attached = 
field, with 86 horsepower,|to the frame across the front o} ae 
mounted on 112-inch wheelbase;| the chassis, with the ends angled oe 
cae a : of 1 
a new Hudson Six in the low-| backward to form lever arm: T 
price field with 96 horsepower,| exactly like the familiar stabi- @ 
mounted on 118-inch wheelbase,| lizer or sway-bar. The ends of =. 
and a new Country Club series} these levers, however, are con- a 
with both six and eight-cylinder| nected by suitable links, not to 89 
*| motors giving respectively 101)the axle as in former practice. “i 
|and 122 horsepower, mounted on| but to the wheel spindles. ~~ 
‘ ; B/ 122-inch wheelbase; and a spe-| This attachment point is so alse 
. ‘...|Cial eight-cylinder Custom Se-| located that as soon as anything So 
ep dan on 129-inch wheelbase, in|turns the wheel from _ the al 
= =| the moderate price field. straight-ahead position, whether | will 
}; Also included are ‘'2-ton ca-| it is the driver or wind or road | om 
‘| pacity business cars on the 112-]/ shock, the bar is actually twisted a 
m inch chassis and %4-ton capacity] like a spring and immediately | i. 
jon the 96 horsepower chassis} tends to pull the wheel back to} jnd 
: with 119-inch wheelbase. center again. ~ 
’ : Important engineering refine- This action, occurring directly oe 
“ee ments, which improve riding] at the wheel itself and not back | of 
a comfort, safety, roadability and] at the steering gear where it one 
the general performance charac-| would have to operate through ha 
teristics of the car, have been| several joints as well as con- aa 
tiie introduced in the new models. | necting links and bars, is said ae 
Ree St ae . New Ride Featured to give a remarkable result. No i 
we. ae Outstanding among these de-| Matter what tendency there is sect 
a ie seed | vc‘opments is the new ride re-|for the front wheels to depart) pp, 
nes ie: sulting, not only from an im-| from the straight-ahead position. use: 
oe) portant innovation in  chassis|!t is immediately corrected. This} gay. 
& ete stabilization known as Auto-| device is, therefore, constantiy) jp 
oe re Poise Control, but also from the| at work helping the driver wit) 
oi 7 § | introduction of the Airfoam seat| Just the proper amount of seii- 
en 2 ; = “*!cushion which is standard| steer. A 
a se. | equipment on the entire Country | Safety Is Sought - 
f Club series and all convertible! In addition to the Airfoain| Ste 
72 a models, and optional in Hudson} cushion and Auto-Poise control. re 
/ << 112 and Hudson Six closed cars.| which are fundamentally new t the 
; : Cushions of the same rubber/ the industry, a large number 0: ae 
+ i have been successfully used on| engineering refinements _ hav e 
;|the latest streamline railway] been introduced in the Hudsoa | f 
trains and on crack transcon-| cars for 1939. The new models Na: 
ae tinental airliners. for example, have been re tex 
. Cushions are made from la-| studied from the viewpoint o! qui 
eee tex. In manufacture, it is beaten] designing into them every ne\ e€xE 
into a foam, much as cream is| element of safety developed dur- gra 
whipped. The individual bubb!es ing the past season. ‘“Double- as 
;|in the latex are not sealed up,| Safe Brakes,” regarded by Huc- res 
_ | but intercommunicate in such a| son engineers as paramount fror ert 
: way that the air flows about| the safety standpoint, have bee! dea 
through the cushion as it rises} continued. These brakes include 7 
and falls during the ride. The|not only the latest Bendix DOK 
surface of the cushion is also| hydraulic system but incorp0- 
—_—_—__—————— |Perforated with thousands of| rate a mechanical safety reserve 
his aii Miia snide bad needles in the process of manu-' (Continued cn Page 8, Col. 1) 
America is still setting the pace 
in automobile production, he 
said. “The point is,” he added, 
“that no countries have our 
backlog, our resources and re- 
serves and our wealth.” Ger- 
many, he said, had been trans-| 
formed into America’s leading 
rival in automobile production. | 
LOF Adds 660 Mc Ses | 2 
to Its Plant Payrolls| &% 
TOLEDO.—John D. Biggers,| 4 
president of Libbey-Owens-Ford | 
Glass Co., announced this week} 
that 660 workers had been re-| 
hired in the company’s safety | 
glass plants here and in Ottawa a, | 
Tl. 
Over 1,700 workers were re-| A BIG FACTOR in Hudson's new ride for 1939 is this Airfoam sea! _C 
hired during the third quarter. been used tn belaee nfm. Tals son fatbioning material previously 5* sec 


» Streamline trains and costly furniture. 
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9 ‘Weather * Eye’ System Tops °39 Nash Features 


Many Other Advancements 
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Included on New Models 





DET ROIT.—Completely re- 
styled and featuring the “Wea- 
ther Eye’ conditioned-air sys- 
tem, the 1939 Nash line will be 
announced today in dealer show- 
rooms throughout the country. 

Many new advancements, de- 
scribed as the greatest number 
ever introduced in one year by 
Nash, are highlighted on the new 
four series of cars, according to 
w. A. Blees, general sales man- 
ager. Prices, representing a re- 
duction up to $68, range from 
$770 to $1,235, factory delivered. 

The “Weather Eye” con- 
ditioned air system for winter 
driving is an advancement of the 
car comfort system pioneered in 
1938 by Nash, and is 
make car conditioning 
matic all winter long. 

Engine is Simplified 

Another important advance is 
the “Hurricane Power” 
of the Nash LaFayette, 
priced, series of 
described as the most 
gasoline engine yet 
and consists of fewer parts. The 
two major parts are engine 
block and engine head. The 
manifo!ding is cast into the en- 
gine block. It’s an L-head type 
of motor. 

The new 


auto- 


low 


is 


or 
It 
simple 
designed. 


cars. 


engine design makes 
possible 99 horsepower, 
claimed decrease in operating 
cost. Dual jet carburetion will 
be used, and the 
ratio is 6.3 to 1. 
The simplified motor design 
also is used in the Nash medium- 


priced cars—the Ambassador Six | 


and Ambassador Eight—but they 
will be twin ignition, valve-in- 
head motors, as they were last 
year. The Six will boast 105 
horsepower, and the eight-cyl- 
inder engine will have 115 horse- 
power. 

A new super-shock absorber, 
of the airliner type, is being 
used on the rear of all Nash 
chassis. It is said to be 40 per- 
cent longer than that used last 
year, so long that it is necessary 
to mount it up in an unused 
section of the rear of the body. 
The ‘Sea Legs” type of shocks 


used on the front of all Nash | 


cars in 1938 will be employed 


in 1939. 
Gearshift Optional 


A remote control, manual 
gear shifter, located on _ the 
steering column, will be optional | 
on all series of cars. Ball 
bearings are used liberally and 
the transmission is  constant- 
mesh in all speeds. 

Advances in the 
Nash-Kelvinator’s 
tex” are said to provide a much 
quieter car interior. 
explain that in “Sand Mortex” 
grains of sand are suspended in| 
a semi-rigid compound, and the| 


usage of| 


resultant effect is that they ex-| 
ert a high degree of sound | 
deadening. 

The Nash bed arrangement, a} 
feature for the last two 


popular 
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A 


CUTAWAY DRAWING showing how the 


The fresh air is breathed in at the 
section is cut away through the instr 


~~ 
said to/| ample room for three passengers. | 


engines | 


with a| 


compression | 


“Sand Mor-| 


Eng-neers | 






years, will be continued in 1939. 
Improvements have been made 
so that the bed can be set up in 
a few minutes in the rear of the 
car, and that a much more com- 
fortable sleeping arrangement is 
obtained. 

All Nash cars will be equipped 
with super hydraulic brakes, 
Which are claimed to be 
largest in use today for we 
of car. 

Bodies are 

The new 
engineers 


ght 


Wider 

design 
an opportunity’ to 
Widen bodies as much four 
inches, especially improving the 
comfort of the front seat. Both 
the front and rear seats offer | 


£uve 


us 


Windshield 
greatly 


been 
in- 


vision has 
increased through 


| creases in width and height, and | 


by the pitch of the giass. 

The all-steel bonnet is of the 
“alligator” type, 
feature of being 
anced. A safety 
automatic catch at 
the radiator grille 


counter-bal- 
point is an 
the top of 


which pre- 


vents the hood from being forced | 
it has not; @ 


open by the wind, if 
been properly locked by service 
station attendants. 


|of the radiator grille. 

In design, the new 
feature a very narrow, 
ling, die-cast radiator grille. 
wide catwalks, which also are 
broken by cooling griltes, and 
massive, rounded fenders. Ad- 
justable, high-powered head- 
lights are set in the front of the 
fenders. Reflectors in the fender 
headlights are mounted on two- 
way swivels so that the lights 
can be adjusted quickly and ac- 
curately. They move up or down. 
or sideways. 

Give Greater Vision 


Longer 
blades are introduced to provide 
greater vision during 
weather. 

In the 
type windows 
summer usage. 





front doors, ventilator 
are 
Instead of con- 
trolling rear door locks by re- 
versing door handles, Nash this 
year will feature button locks 
which are mounted on the doo 
window moulding. 
' Running boards are of the 
‘island” type. They are not con- 
| nected with bumpers, front o1 
rear, and are wide enough tc 
| prevent passengers from. slip- 


| ping or falling when entering the | 


car. 
| The upper front door hinge is | 
|concealed so that the flowing 
lines of the body are not broken. 
The flowing lines of hood, 
fenders and roof are carried 
| down over the back, and the 
streamlined back has just the 
| trace of a fin in the center. This | 
type of back, or a conventional 
trunk back, may be had on any 
lof the four-door sedans at no 


extra cost. There is practically 
(Continued on Page 12, Col. 1) 
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works. 
This 


‘Weather Eye’”’ 


new Nash ‘ 
f the car’s cowl ventilator. 


ument panel, 


top ‘o 


the | 


Nash | 


but offers the| 


The lock for | 
| the hood is located near the base | 


Nash cars | 
spark- | 


windshield wipe: |} 


inclement | 


installed for | 
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THE STYLING which characterizes all 1939 Nashes. 





1939 NASH LAFAYETTE low-priced four-door sedan. 


and Ambassador 8. 





31 Detenas Rise 
In Employment 


LANSING.—Tabulations of the 
Michigan department of labor 
and industry showed that pay- 
|rolls rose 31 percent in Wayne 
during September, as compared 
with August payrolls, while em- 
ployment increased almost 31 
percent. 

Transportation industries — 
chiefly automotive plants — led 
the way with increases in both 
payrolls and employment of more 
|than 42 percent. 

For the state as a whole, em- 
|p'oyment rose 23.6 percent and 





|payrolls 26.5 percent for the 
|month. For the state outside of 
| Wayne County, the respective 


| increases were only 15 and 18.7 
percent. 

| Average weekly 
industrial workers 
est in the Detroit area. The Sep- 
| tember average in Wayne County 
was $33.72, an increase of eight- 
tenths of 1 percent for the 
| month but of 6.5 percent for the 
| year. Outstate the average earn- 
ings was $27.37, a 3 percent in- 
|crease for the month but still 5 
percent under the level of a year 
ago. 


earnings of 


1939 NASH COUPE, available in all four series: 


also rose fast-| 





Special Nash LaFayette, 


——— 


Ambassador 6 


Deluxe LaFayette, 


Michigan Notes || Buffalo Dealers Optimistic 


Over New Season’s Outlook 


By Roger Fleming 
Staff Correspondent 
BUFFALO. — Buffalo dealers, 
on the eve of another new car 
selling season, are highly op- 
timistic for a satisfactory vol- 
ume of new car sales which 
will return them a fair measure 
of profit. 
Their optimism is based large- 
ly on: 
| -oae car inventories that 
with only a few exceptions 
in the higher price brackets are 
low and well under control. 
—Steadiiy increasing employ- 
ment and payrolls in the 
Buffalo district that have brought 
the general level of retail sale: 
close to 1937 levels. 
—Striking changes in appear- 
ance of the new models that 
are responsible for stimulating 
public interest. 
4- A freer spending attitude on 
the part of the general pub- 
lic due to improving business and 
improving psychology. 


F—Prospects that through the 
vo winter purchasing power is 
going to be expanded through 
further employment gains in 
private industry and from ex- 
penditures of federal funds that 


probably will reach $10,000,000, 


based on the amount of projects 
now definitely approved or in 
immediate prospect. 

New car stocks (1938 models) 
for the most part were cleaned 
up several weeks ago and deal- 
ers have concentrated on mov- 
ing out used cars. As a result, 
those dealers that advertised ex- 
tensively and backed up their 
advertisements with thorough re- 
conditioned jobs now find them- 
selves in excellent position. 

One Oldsmobile dealer, Egan 
& Streng, which has earned a 
name for the attention it gives 
to reconditioning and service of 
used cars didn’t have one used 
car on the floor when the first 
1939 mode's arrived. Four weeks 
before the new cars were re- 
ceived the company’s used car 
inventory was $249. 

Also accomplished in the pe- 
riod before new cars arrived was 
considerable development of 


dealers’ service business. One 
Ford dealer, George O’Neill, who 
moved into the city recently 


from a suburb has sent cards to 
all Ford owners inviting them to 
come in, “get acquainted” and 
reccive a complete lubrication 
entirely free. 
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Ford Liberalizes Its Dealer Sales Agreements 


New Field Setup Seeking 


A Closer Dealer Contact 





(Continued from Page 1) 


each branch wiil now have a 
sales manager and an assistant 
sales manager. These represen- 
tatives will be charged with 
sale of all Ford products, cars, 
trucks, parts and _ accessories. 
This will mean that the dealer 
wil have one single contact 
with the factory organization 
rather than having to consult 
with three or four representa- 
tives as they have in the past. 
Each branch also will have a 
staff of specialists who will be 
available at any time to assist 
dealers should any difficulty 
develop in any specialized line 
such as truck sales, or parts and 
accessory merchandising. Serv- 
ice operation will be handled 
separately from sales with a 
specia-ist in each branch charged 
independently with the develop- 


ment of dealer service opera- 
tions. 
In order to insure efficient 


operation of the plan each zone 
man will be limited to approxi- 
mately 20 dealers in his terri- 
tory. This will make it possible 
for him to keep more closely 
in touch with the dealers while 
saving time which dealers have 
wasted in the past through un- 
necessary contacts. 

All Ford products under the 
new plan, with the exception of 


Higher Rubber 
Quota Seen By 


O’ Neil for 1939 


AKRON.—“Greatly increased 
car production will result in a 
need for increased imports in 
crude rubber during 1939 and 
will make it essential that Brit- 
ish and Dutch rubber producers 
raise the quota of rubber that 
may be produced and exported 
in the first quarter of the com- 
ing year,” declared William O’- 
Neil, president of the General 
Tire and Rubber Co., upon his 
return from Europe, where he 
attended the recent International 
Rubber Conference. 


“From the viewpoint of the 
American rubber consumer, I 
have found that the British and 
Dutch restriction scheme oper- 
ates very satisfactorily, in con- 
trast to the former Stevenson 
plan, which was discontinued 
about 1925,” O’Neil said. 

“While the total tire stocks 
carried in the United States last 
year amounted to about 12,000,- 
000 tires, this total has been re- 
duced this year to about 8,000,- 
000 tires,” O’Neil said. ‘This 
would, ordinarily be _ sufficient 
for about two months. 

“Current increased motor-car 
production convinces me that the 
rubber quota should be increased 
from the present figure of 45 
percent of potential production 
to 55 percent during the first 
quarter of 1939.” 





service, will be placed upon the| 
same plane of importance from | 
a merchandising standpoint. New | 
and used cars and trucks, parts | 
and accessories will be pushed 
with equal vigor with the 
branch manager being held re-| 
‘ponsible for the sale of ail} 
items. In this respect the dis- 
count on trucks has now been} 
increased so that the dealer will 
receive the same percentage on| 
truck sales as he receives on 
passenger car sales. 


In outlining the sales pro-| 
gram for the new Mercury, 
Davis said: 


“With the introduction of this 
car we are entering an entirely 
new field. This fact must be 
clearly recognized. There must 
be no confusion on this point. 

“We must not, under any cir- 
cumstances, allow the introduc- 
tion of this new car to absorb 
any portion of the market which 
logically belongs to Ford or to 
Lincoln-Zephyr. This car has 
been brought out to expand, not 
to divide, the business which 
belongs to Ford and Lincoln- 
Zephyr. 

See Big Market 


There should be a market of 
over one million cars in this 
price class for 1939. 

“Naturally, we have made a 
careful study of the various 
methods by which this new car 
might be merchandised. Every 
phase of the matter has been 
given careful consideration. 
There are a number of methods 
which might be used, but we 
have approached the problem 
from a long range point of view. 
We want to avoid temporary 
makeshifts. 

“We have kept constantly be- 
fore us our primary objective of 
building a strong dea‘er. or- 
ganization. We want to give all 
our dealers every opportunity. 
but, in so doing we do not want 
to impose upon them, burdens 
which will defeat the very pur- 
pose which we hope to accomp- 
lish. 

“Obviously, there is a_ vast 
difference in the sales. po- 
tentialities for this new car in 
various localities. Consequently, 
there is a vast difference in our 
requirements from the stand- 
point of representation. 


Confined to Counties 
“Let me illustrate this point. 





| Approximately 80 percent of the 


in this price class is 
produced in 410 out of 3,072 
counties in the United States. 
Our requirements from the 
standpoint of representation are, 
therefore, confined primarily to 
these 410 counties. 

“On the other hand, we want 
to make it easy for anyone, re- 
gardless of where they live, to 
see and buy this car and to ob- 
tain convenient, reliab!e service. 

“It is of the utmost import- 


business 


'ance, however, for Ford dealers 





to continue to concentrate their 


TALKING THINGS OVER at the annual banquet of the American So- 


ciety of Metals at Hotel Statler, 
left, metallurgist of 


Detroit, 
the Chrysler Corp., 


Harold Wills, 
Edward Barron, chief 


last week, are C. 
and Dr. 


metallurgist of the Carnegie-Illinois Steel Co. 





| 





1939 FORD DELUXE taking the 


bumps on the “torture road” at Dear- 


born, as Dart of the special press vreview staged this week. 





PRESS REPRESENTATIVES gave the chassis of the new Mercury 8 a 
thorough going-over at the special preview held this week in Dearborn. 


efforts on selling Ford cars and 
trucks. This is the backbone of 
your business and of our busi- 
ness. But, there is a substantial 
market above and beyond this 
field which offers opportunities 
for additional business for those 
dealers who are in a position to 
take advantage of it and who 
are willing to provide the kind 
of organization and _ facilities 
needed to penetrate this mar- 
ket effectively. 


Must Attain Prestige 

“It is important for dealers, 
and for us, to see that the Mer- 
cury car is given the proper 
prestige—that it is displayed in 
the proper atmosphere’ and 
given surroundings in keeping 
with the character and quality of 
the car itself. 

“For effective distribution it 
requires specially trained sales- 
men devoting their entire efforts 
to this field. It requires a serv- 
ice organization specially trained 


to serve the needs of these! 
owners. 
“But, because of the wide 


variation in sales possibilities in 
various communities, it would 
be unreasonable to expect all 
Ford dealers to provide the 
same facilities for merchandis- 
ing this car. 
Will Be Grouped 

“With these facts clearly in 
mind we have decided upon a 
plan which provides sufficient 
flexibility to meet these con- 
ditions, but which at the same 
time places the merchandising 


of this car on a secure and per-' 


manent foundation. 

“With the introduction of the 
Mercury car, our representation 
will be divided into groups, as 
follows: Some dealers, because 


| of their merchandising facilities 


and their sales. potentialities, 
will handle the full line of Ford 
and Lincoln products; others 
will be selected to handle the 
Lincoln, Lincoln - Zephyr 
Mercury to the exclusion 
Ford cars and_ trucks. 
dealers will handle the Mercury 


coln or Linco!n-Zephyr. 


and | 
of | 
Some | 


|and Ford line but not the Lin-! 


“The majority of Ford dealers, | 


however, will 


the Mercury, but they 


not be asked to! 


Raa ae ‘ J Mrs. O’Neil. 
for giving us representation On | Confe 


given the privilege of earning 
additional revenue through its 
sale on an equitable sales com- 
mission basis. 

“We realize, as I am sure you 
do, the importance of limiting 
the number of dealers to handle 
the Mercury line to a_ point 
where it will permit dealers to 
obtain this business on a profit- 
ab‘e basis. 

“We feel that through this 
plan, every dealer in our or- 
ganization is being given the 
opportunity to which he is en- 
titled, that is, to participate in 
the additional business made 
available by this new car, but 
no dealer is having an undue 
burden imposed upon him. 

“We have kept in mind that 
the Ford dealer’s greatest insur- 
ance of profit is volume in the 
low-price field—that the entire 
structure of his business is 
predicated on the sale of Ford 
cars, trucks, parts and service, 
and we do not want to do any- 
thing to disrupt or disturb this 
situation. This is especially im- 
portant to your continued suc- 
cess because it must be borne in 
mind that another dealer or- 
ganization in the low-price field 
will not have its attention and 
sates efforts divided.” 

Declaring that no workable! 
junking plan had been de-| 
veloped to date, Davis added’ 





Brady Named 
Sales Manager 
For Bantam 


BUTLER, Pa.—Dan J. Brady 
has been appointed sales man- 
ager of the American Bantam 
car Co, ace 
cording to an 
announcement 
by Francis H. 
Fenn, vice- 





president and 
general man- 
ager. 


Brady comes 
to Bantam with 
a record of 
automotive ex- 
perience that 
ranges from 





Dan J. Brady 


dealer and 
wholesaler to sales promotion 
for several of the _ industry’s 


biggest manufacturers. He has 
held executive positions with 
Ford, Chevrolet and Packard. 





that under the new dealer set- 
up the factory would make 
every effort to assist dealers in 
the movement of used cars. 

“There are definite limitations 
to what we can do in this re- 
gard since the ultimate success 
of the dealer as a used car mer- 
chant depends upon the per- 
sonal supervision and direction 
which dealers give to this de- 
partment of their business from 
day to day. 

“We have developed for your 
use the R & G merchandising 
procedure which has_ been 
steadily gaining public recogni- 
tion and confidence. We feel 
that this procedure for mer- 
chandising used cars deserves 
your continued support, as it 
embodies all the fundamental] 
principles of good used car mer- 
chandising. 

“During the past year we have 
enlarged upon this plan through 
the introduction of the 50/50 
Warranty which is designed to 
reduce the investment of a 
dealer in reconditioning costs 
and to give the ultimate pur- 
chaser more or less of a ‘tailor 
made’ reconditioning job. 

“We have been steadily de- 
veloping an organization of used 
car specialists to assist dealers 
in all phases of their used car 
work. The men comprising this 
organization have had the bene- 
fit of a broad experience and 
training, and we want you tc 
feel free to call for their serv- 
ices whenever you feel the need 
for assistance of this kind. 

“As we have said before, the 
introduction of the Mercury cal 
means that we will be pene- 
trating an entirely new market. 
This will necessitate dealers 


handling trade-ins from the me- 
dium-price field. It is very im- 
portant that you organize to 
handle this additional business. 


Obviously, you will have to make 
(Continued on Page 14, Col. 1) 





JUST RETURNED from a six-week European tour, William O'Neil, presi- 
assume the direct responsibility | dent of General Tire & Rubber Co., is shown arriving in New York with 


rence and inspected the plant 


Will be'tires are built for foreign markets. 


While in Europe, O’Neil attended the International Rubber 


in Poznan, Poland, where General 
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Dealers Held Unaffected by New W 





Federal Statute Restricted | 
To Interstate Commerce 





(Continued from Page 1) 


calities—and perhaps in the Dis- 


tors do carry on a substantial | 


trict of Columbia where neigh-|volume of interstate commerce, | 


poring sections of Virginia and | it 


Maryland are part of the metro- 
politan area—may possibly be af- 
fected, the retail trade generally, 
it is believed, will probably not 
feel the weight of this new effort 
in the way of regulation. 
However, since some distribu- 





Trackers Settle 
Labor Problems 


in Middle West 


CHICAGO.—An agreement that 
settles differences between em- 
ployers and employes of the road 
trucking industry in eleven mid- 





| dle western states was announced 


Thursday by J. L. Keeshin, Chair- 
man of the operator’s committee. 

The settlement affects approxi- 
mately one million employes of 
the trucking companies, of whom 
one-third are truck drivers. All 
lockouts and strikes are banned 
under the agreement. 

It was also decided that each 
of the eleven states will have a 
permanent committee to handle 
labor differences, and when an 
agreement cannot be reached by 
state committees, a specific prob- 
lem is to be handled by a r>2gional 
arbitration committee. 

Drivers on through runs are to 
be compensated on the basis of 
two and three-fourths cents a 
mile or 75 cents an hour, with 
local runs on the basis of sixty 


| cents an hour. Sixty hours has 


been decided as the maximum 


, work week. 


Nash Adds 1,000 
Men as Output 
Continues Rise 


KENOSHA, Wis.—More than 
1,000 men were added this week 
to the force of 5,000 now work- 
ing in the Racine, Kenosha and 
Milwaukee plants of Nash-Kel- 
vinator in a move to step up car 
production. 

Steadily increasing output of 
Nashes and Lafayettes, the com- 
pany plans to add another 1,000 
men before Nov. 15, according 
to R. A. De Vlieg, production 
manager. 








Oil Industry Leads 


WASHINGTON.—The petroleum indus- 
try by far is the leading producer of 
mineral wealth in the United States, ac- 
cording to the U. S. Bureau of Mines. 
Value of crude oil and natural gasoline 
produced by the nation’s oil wells in 
1937 was $1,627,265,000, or 30 per cent 
of total value of all minerals produced, 


it was stated. The 1937 petroleum out- 
put value was 26.7 per cent above that 
of 1936 and 57.6 per cent above that 
of 1935. 


is likely that they will, to some | 
extent at least, be affected by the | 
law. But, it is important to note, | 
hours and wages both among re- | 
tail and wholesale automobile | 
agencies already for the most! 
part not only equals but better) 
the standards set by the law. 

It is impossible at this point, 
however, to speak with finality | 
concerning the ultimate effect of | 
the law, either on the automotive | 
business or any other. “Hectic” | 
is the word for the atmosphere | 
surrounding the office of the Ad-| 
ministrator here, and no observer, | 
regardless of how authoritative | 
he may be and how close he has | 








TELEGRAPH BOYS delivering abund2nt orders for the new 1939 Chev- 


rolet made William E. Holler, 


general sales manager, 


smile this week. 


been to the situation, will under- | Enthusiasm was created in the national sales organization of the com- 


take to give an unqualified an- 
swer to any question with re-| 
spect to the law or the possible | 
course of administration. 

In so far as the organized auto- | 
mobile dealers are concerned, it | 
is violating no confidence to say | 
that they are following a policy | 
of watchful waiting, and the in-| 
formation contained in this dis-| 
patch represents about all that) 
anyone here knows up to this| 
point as to the possible effect of 
the law upon the trade. 


Arnold H. Goss, 
GM, Kelvinator 


Pioneer, is Dead 


ANN ARBOR, MICH. — Pro- 
longed ill health was blamed for 
the suicide this week of Arnold 
H. Goss, 63, automotive and elec- 
trical refrigeration pioneer, who 
died of a self-inflicted razor 
wound at his 600-acre estate three 
miles east of here. 

Born in Lainsburg, Mich., Mr. 
Goss was admitted to the bar but | 
never practiced. In 1906 he was 
associated with William C. Du- 
rant in starting General Motors 
Corp. In 1914 he experimented 
with the possibility of iceless re- 
frigerators, in small units and 
named his product Kelvinator in 
honor of Lord Kelvin, British 
scientist. He held the presidency 
of Kelvinator Corp. until 1927. 


Fisher Official Killed 
in Automobile Crash | 


LANSING. — John Quadie, 58 | 
years old, a Fisher Body Plant | 
official, was killed Thursday night | 
when his automobile became a 
pyre after it crashed into a com- | 
bination filling station and gro-| 
cery and was destroyed by a fire! 
which razed the building. 


Driver Tests to Start 

JACKSON, Miss.—A state driver's 
Ucense law, requiring permits cost- 
ng 25 cents of all motorists, will 
become effective Nov. 1. Drivers 
must pass tests for safety and driv- 
ing ability under a law passed at | 
the recent legislative session. 














K. T. KELLER, president of Chrys 
to come off the production line in t 
Watching the ceremony are J. 
Purdy, general manager of the new 





sler Corp., left, approves the first truck 


he new $6,000,000 truck plant of Dodge. 
D. Burke, director of truck sales, 2nd L. J. 


factory. 


| would be sent to 
ranches of Idaho, Utah, Wyom- 
| ing, 


| automotive 


| Pany by the rising public acceptance of the new cars. 


Chevrolet Plans 260,000 
Units for Fourth Quarter 





DETROIT.—Faced with evi- 
dence of a demand far in ex- 
cess of earlier expectations, the 
automotive industry is moving 
swiftly forward in production 
way in an effort to thin out the 
mounting banks of back-orders. 
During the last quarter of 1938, 
based upon the projection of 
260,000 units by Chevrolet, it 
now seems likely that close to 
1,000,000 new cars will flow off 
the assembly lines into the hands 
of the industry’s 36,000 dealers, 
and then to a waiting public. 

Because of the fact that the 
automotive industry is recog- 
nized as the nation’s number one 
consumer of materials; because 
one out of every six men gain- 
fully employed in the United 
States wins his livelihood from 
the manufacture, sale or servic- 
ing of automobiles, this revival 
in the automotive industry is a 
national tonic of real import- 
ance. No other industry in the 
manufacture of its products 
draws so deeply upon our stores 
of latent wealth as this industry 
does. 

From the mines and streams, 
from the snow-lands of our 
northern border to the cotton- 


| belted south, the men who lead 
| the automotive 


industry reach 
out for the raw materials which 
they fashion, shape and b!end 
into automobiles. This is cre- 
ating wealth—and this is sharing 


| wealth. 


To picture this clearly is dif- 
ficult. Suppose for instance that 
Chevrolet wished to build one 


lear. Starting from scratch this 


would mean that men would 


| have to be sent to the sheep 


ranches of Texas, Montana, New 
Mexico, Wisconsin or Oregon for 
wool from which to weave up- 
holstery fabric. A second crew 
the cattle 
the Dakotas or Texas to 
obtain hides. 

They would bring wheat from 


| Kansas, Nebraska, or the Da- 
kotas. Flax would be brought 
from Iowa, Minnesota and 
North Dakota. Suger from 


| Florida and the Gulf states. Then 


too the south would be calted 
upon to supply cotton for tires 
and other uses in car building. 





| Bergen Dealers Group 


May Be Reorganized 
HACKENSACK, N. J.—Reor- 
ganization of the Bergen County 
trade is being con- 
sidered by representatives of the 
Bergen County Automotive 
Trade Assn. and the Hackensack 


| Authorized New Car Dealers. 
county | 
group with a paid full-time ex-| 


Reorganization of the 


ecutive secretary and affiliation| 
with the state and nation deal- 
ers associations has been dis- 


yussed. 


From the mines and quarries 
in Arizona, Montana, Michigan, 
Utah, Maryland, Oregon, Ar- 
kansas, New York, Pennsylvania, 
North Carolina, West Virginia, 
Kentucky, South Carolina, Con- 
necticut, Minnesota, Wisconsin 
and New Jersey would come a 
variety of metals and alloys that 
taxes belief. 

To further pursue the case of 
Chevrolet, which already has 
become the largest single pro- 
ducing unit in the industry, its 
scheduled production of 260,000 
units during the closing quartcr 
of the year will entail purchases 
of 1,200,000 tires alone. The 
transportation of materials to 
the plants and finished cars 
away from the plants will make 
a definite increase in carload- 
ings. This activity alone would 
require the equivalent of ap- 
proximately 614,118 freight cars 
or roughly a train extending 4,- 
650 miles. 


To estimate exactly the num- 
ber of men who will be re- 
employed in mines, fields, fac- 
tories and transportation § ar- 
teries to build and sell the out- 
put of Chevrolet during the last 
quarter of this year is impos- 
sible. It is also impossible to 
estimate with any exactitude the 
total economic and moral effect 


this upturn will have on the 
country as a whole. It is pos- 
sible, however, to estimate the 


total retail value of the 260,000 
cars to be produced. In this fig- 
ure of approximately $182,000,- 
000 of new wealth created, ap- 
proximately 80 percent is rep- 
resented in payments made to 
employes down the long line of 
occupations connected with the 
production of a 1939 Chevrotet. 


nual dinner of foremen, 
company at Oakland Hills 
right is C. E. 
MacGregor, 


age, Hour La 


Buick’s Sales 
Set New High 
For Oct. Period 


FLINT.—Continued record- 
breaking sales of its new models 
featured operations of Buick 
during the second 10 days of 
October, with domestic retail de- 
liveries tota‘ing 6,697, a new 
high for the period. This com- 
pared with 5,752 deliveries in 
the corresponding period last 
year, a gain of 16 percent. 


During the 10 days, orders for 
the new cars exceeded deliveries 
by more than 2,000, with the 
bank of business in the hands of 
dealers at an all time high for 
this season. The new cars were 
publicly announced Oct. 8. 


Meanwhile, assembly opera- 
tions at the factory were keyed 
to the heavy demand with ship- 
ments go'ng forward in volume 
to speed deliveries to customers. 
According to W. F. Hufstader, 
general sales manager, deliveries 
of the new cars since Oct. 1 have 
exceeded shipments, with some 
reduction in field stocks and an 
increase in unfilled orders. He 
said increased schedules at the 
factory, now in effect, are de- 
signed to balance this condition. 


He said that used car sales are 
considerably over this period a 
year ago, while stocks are lower. 
In addition, he said, used car 
stocks are turning over on a 30- 
day basis against a 36-day turn- 
over at this time last year. 


Detroit Expects 
Record Car Show 


DETROIT.—A record-breaking 
show, with more than 200,000 
visitors, is predicted for the an- 
nual Detroit Automobile Show, 
which will open here Nov. 11. 


The fact that the Detroit show 
wi_l not be open on Sunday, Nov. 
13, has led the management to 
choose the holiday, Friday, in- 
stead of opening on Saturday, 
which has been the custom in the 
past. The opening will be pre- 
ceded by Armistice Day cere- 
monies on the part of various 
veteran organizations that are 
identified with the automotive 
industry. 





—— 


New Motor Fuel Seen 
By U. S. Mines Bureau 


W ASHINGTON.—Oil obtained 
through combinations of coal and 
hydrogen may become the na- 
tion’s future motor fuel, accord- 
ing to the U. S. bureau of mines. 

In the annual summary of 
bureau activities, Director John 
W. Finch described experiments 
with the hydrozenation process 
undertaken to anticipate even- 


tual exhaustion of the country’s 
petroleum reserves. 





H. J. KLINGLER, general manager of Pontiac Motors, spoke at the an- 
superintendents and department heads of the 
Country 


Club, Detroit, this week. At the 


Wilson, vice-president of General Motors, and left is P. H. 
general plant manager of Pontiac. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
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tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely. 
authentic and of value—(AN 6-10-1933). 
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Ford Broadens Agreements 


OINCIDENT with the dealer previews of the new 
Mercury this week, Ford Motor Co. also announced a 
complete revision of its sales agreement with its dealers 
and a reorganization of its field forces. Under the new 
agreement dealers will be given greater freedom than 
they ever have enjoyed in the past, as well as protection 
against bad practices in the retailing field. 


With this announcement the industry now stands as a 
unit for better factory-dealer relations and with a new 
appreciation of factory responsibility to its dealers. In 
recognizing this point, John R. Davis, Ford general sales 
manager, said “— but we want it definitely understood 
that each dealer will have to assume his individual re- 
sponsibility in this relationship. 


“The responsibility goes far beyond the mere selection 


‘and direction of salesmen, the development of an organ- 


ization, maintenance of service and the operation of a good 
used car department. It involves the necessity for a deal- 
er conducting his business in a manner that will reflect 
credit not only upon his own business but also the product 
and company he represents.” 


This point has been emphasized editorially in Automo- 
tive News during the past few months. In view of the 
fact that many bad practices in retailing, which in the 
past have been blamed upon the factories, still persist 
with the factories now out of the picture, we feel justified 
in reiteration and reiteration. Dealers can best safeguard 
their new-found freedom by accepting fully the responsi- 
bilities it imposes. We do not think there is any contradic- 
tion between volume and profit. We feel thet dealers, like 
factories, can profit from volume, and that it is not neces- 
sary to sacrifice one to obtain the other. We do feel that 
by adding a dash of merchandising sanity to the present 
picture, volume, profits and future opportunity can rise in 
unison. 


Congratulations, Brooklyn 


Ts of the new Transportation Building on the New 
York World’s Fair site for the combined Brooklyn 
and Long Island automobile show, should make that 
event one of the topnotchers of the current show season. 
There can be little question that this unofficial opening of 
the Fair will attract motor-minded visitors from a wide 
section of the East. While it is unfortunate that this site 
could not have been used for the New York National 
show, which will open in two weeks, the Long Island 


Metropolitan New York market. 
our congratulations to the thousands of other felicitations 


“—a word 





KANSAS CITY, MO.—H. H. James | 


| rubber 
event should give the industry a second slice at the| 

We would like to add | Probably the last man in the 
|group a 
picked as the part owner of all] 


’ oe 


sé 


By GEORGE M. SLOCUM 





A MAN Unless some _ con- 


\“NOBODY temporary can come 


forward with better 
rights, I am about 
to claim the discovery of a man 
in this industry who ‘nobody 
knows” except those who are 
his associates and his employes. 
In this column (Jan. 23, 1937) I 
said: “His influence on the poli- 
cies of the Ford Motor Co. is 


KNOWS!” 


|undoubtedly very greatly mini- 


mized in the minds of the ma- 
jority who have come to look up- 
on the names “Henry” and 
“Ford” as synonymous. It is no 
secret in Detroit, however, that 
the modern lines of the new 
Fords, first tested out in the 
Lincoln-Zephyr, were the result 
of his sponsorship. Or that the 
progressive sales and advertising 
campaigns, radio programs, 
world’s fair buildings and gen- 
erous use of practically every 
form of media, came into the 
Ford picture only after Edsel 
took the helm.” Since the above 
appeared, more than a year and 
a half has elapsed and yet I have 
not seen in any periodical any- 
thing moret han casual reference 
to Edsel Ford although our in- 
dustry as a whole has been pret- 
ty well publicized during the 
same period. 
* * * 

HERE IS a paradox which is 
rather hard to understand un- 
less you are a Detroiter and 
appreciate the genuine and re- 
tiring modesty of this son, now 
44 years old who is, in my 
opinion, already the dominant 
power in every strategic move 
in this great world-wide em- 
pire which is owned lock, 
stock and barrel, by three per- 
sons; the father, mother and 
son. 

* * * 

IT IS CERTAIN that no one 
would challenge the statement 
that the trend of streamline- 
styling first shown two years ago 
in Zephyr and last year in Ford 
models, is expressed this year in 
practically every one of the 1939 
models being shown in America. 
I understand from a friend re- 
cently returned from Paris and 
London shows that the same 
tendency toward Zephyr design 
is expressed in foreign cars, so 
this year we can hand the trophy 
for ‘“setting-the-style” to Ford 
without any fear of contradic- 
tion. 

” cS * 

NOW, IN DEARBORN last 
Monday, from a friend who is 
an intimate of the Ford organ- 
ization, I learned that without 
equivocation, whatever indi- 
vidual credit is to be given for 
the present tendency in Ford’s 
Zephyr and Mercury designs 
can go finally to none other 
than Edsel Bryant Ford. He 
has, so my friend tells me, the 
uncanny sensitiveness to de- 
sign, proportion and _ styling 
which his father has always had 
in the engineering and mechan- 
ical end of the business. Stories 
of how Henry has stumped the 
top minds in metallurgy and 
engineering are legion; now 
the same genius is finding ex- 
pression in the son. 

* * * 

THERE WERE approximately 
300 newspaper and magazine 
men at the Ford preview the 
other day. By and large they 
are as clean-cut and aggressive 
a set of representative young 
Americans as one would hope to 
find anywhere. They were stand- 
ing at the center of an industry 
that stretches from mines and 
railroads in the Arctic Circle to 
plantations on the 
steaming banks of the Amazon. 
have 


stranger would 


in - 


| 


which Ralph Ebbert and his cohorts no doubt have re-| this vast empire, was Edsel Ford. | 


ceived, for the initiative they have shown in picking the 
Fair Grounds for this fall’s show. 


with the 
answering 
some 


Standing 
plaining, 
taking 


group, ex- 
questions, 
good-natured 
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Anonymous contributions will 
will be observed upon request. 


Editor’s Note: J. Lee Bar- 
rett, executive vice-president 
of the Detroit Convention and 
Tourist Bureau, who is now in 
London, in the following letter 
to Automotive News gives his 
personal views of the London 
automobile show: 





SAVOY HOTEL, LONDON.— 
“How do I get to the auto show?” 
I asked the porter. “Take a 
taxi,’ he replied. “‘How far is it?” 
“Twenty minutes.” “Where is it 
held?” “There’s only one motor 
show—tell the driver you want 
to go to it.” . . Driving down 
the wrong side of the street is a 
constant mental hazard to an 
American and the panorama of 
double deck buses (pay on the 
zone system plan) fills the va- 
cant spaces between the small 
eight and 10-cylinder cars... . 
The standard equipment of the 
Englishmen during this fall 
weather is a light rain coat—an 
umbrella—and a_ serious 
upon his face—it may be he still 
observes the dugouts and refu- 
gees in the excavated parks and 
the posters on all buildings 
warning the citizens to secure 
gas masks. 

Anyway, in the sea-going taxi 
we reach Earls Court, a great 
new auditorium designed by a 
Detroiter, after paying two and 
six which means in U. S. two 
shillings and a sixpence or about 
72 cents, plus a tip of 12 cents. 
... On Thursday’s before 5 P.M 
you pay five or $1.25 per ticket. 
after 5 P.M., two and six, or 


“spoofing” he was as genuinely 
one of them he too was 
dependent Saturday’s 
pay check. 


as if 
on next 


x * & 


THE HISTORY of Indus- 
trial America is made up of the 
success Stories of self-made 
Americans but that of Henry 
Ford must be added the rear- 
ing of a completely unspoiled 
and capable son who has al- 
ready demonstrated his ability 
to carry-on!—G. M. S. 
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The views expressed in this column are those of our readers 


not be accepted but confidence 
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72 cents. Children, full fare. ... 


An excellent show of all the 
pro d ucts of European and 
American plants. A week ago 


the question in the minds of the 
officers as to whether they 
should call the show off—it was 
pointed out the Earls Court was 
an excellent target for an air 
raid. ... Naturally the high cost 
of petrol (gasoline) and _ the 
slow roads and small incomes, 
high horsepower tax all conspire 
to encourage the manufacturers, 
both European and American, to 
produce small cars with low gas 
consumption. 


The Austin seven priced at 
about $540 was apparently one 
of the lowest priced cars. , 
With some 65 cars in the ex- 
hibition a Detroiter feels very 
much at home with the Chrysler, 
General Motors, Nash, Graham 
and in the showrooms Ford pre- 
sents the new 10 horsepower at 
$725, known as the Perfect... . 
While we think of the Rolls- 


Royce as the high-priced car— 
(Continued on Page 14, Col. 4) 





Show Dates 


Nov. 11-18—New York. National Auto- 
mobile Show, Grand Central Palace. 
Nov. 11-17—New York. National Mo- 
—-* Show, Port of Authority 


Nov. 
Nov. 





3- 5—Cincinnati Open House. 
N 3-10—Hartford, Conn. 
Nov. 5-12—Washington, D. C. 
Nov. 9-10—Cannonburg, Pa. 
Nov. 10-12—Monongahela, Pa. 
Nov. 11-19—Pittsburgh 

Nov. 11-19—Detroit 

Nov. 11-19—San Francisco 
Nov. 12-18—Columbus, O. 
Nov. 12-19—Boston 

Nov. 12-19—Buffalo 

Nov. 12-19—Chicago 

Nov. 12-19—Milwaukee 

Nov, 12-19—Minneapolis 

Nov. 12-19—Philadelphia 

Nov. 12-20—Los Angeles 
Nov. 13-19—St. Louis 

Nov. 14-19—Syracuse, N. Y. 
Nov. 14-19—Des Moines, Ia. 
Nov. 14-19—El mira, N. Y* 
| Nov. 14-19—New Haven, Conn. 
Nov. 15-20—Omaha 

Nov. 19-25—Indianapolis 

Nov. 19-26—Baltimore 

Nov. 19-26—Montreal 

Nov. 19-26—Rochester, N. 
Nov. 22-23—Wellsville. N. Y 
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Wildeat’ ’ Trading Hit by St. Louis Assn. Head 


Schlect Cites I 


If Practice Is Continued 


Dangers 





yecial to Automotive News 

}sT. LOUIS.—Substantiating 
yywtomotive News’ editorial ap- 
gearing Oct. 22, Joseph A. 
shlect, secretary-manager of the 
jreater St. Louis Automobile 
jealers’ Assn., declared that 
aleys in this ‘area “will be in 
vorse shape in 1939 than ever 
efore if outlandish trading 
sethods are not remedied.” 

“A pitiful condition exists in 
+, Louis of dealers going hog- 
jld in making outlandish trade- 
a bids on used cars for new car 
ales,’ Schlect declared. “The 
eculiar part of this picture is 
nat there is such a scarcity of 
hew cars. 

“The snow will be flying soon 
nd those used cars that have 
een pulled in at sky-high prices 
‘ill be left standing on the used 
ar lots at a loss of profit, not 
» mention the capital tied up 
i those cars. Our association has 
heen decrying this fault among 
‘ne lower-priced cars but we 
ust don’t seem to be able to 
nake any headway. 

“The dealers should be put- 
ng a premium on the new cars 
nsttead of sacrificing them with 
idiculous trade-ins. The auto- 
n0bile industry spent a lot of 
money and time last year try- 
ig to bring the automobi!e deal- 
rs out of the rut of having so 
many used cars on hand, but 
fey are pushing themselves 
ght back in that rut. And I 


Willys Reealls 
1,000 as Toledo 


Rehiring Jumps 








TOLEDO.— Recall of 2,000 
vorkmen to the Willys-Overland 


predict that with their present 
methods the auto dealers will be 
in worse shape in 1939 than ever 
before unless steps are taken to 
prevent their downward slide.” 


Schlect went on to say that 
there were exceptions to the 
sky-high trading but that for the 
most part the lower-priced car 
dealers were guilty. Such a con- 
dition is also apparent in Kansas 
City, Schlect reported, stating 
that in the middle of October he 
was in Jefferson City on busi- 
ness and talked with the secre- 
tary-manager of the Kansas City 
Automobile Dealers’ Assn. 

“Woodward told me,” Schlect 
stated, “that the Kansas City 
dealers were playing hob with 
their chances for profits in 1939 
through outlandish trading. We 


\ both 


agreed that some serious | 
steps will have to be taken to 
right such a condition.” 

Plans for the automobile show 
opening in St. Louis on Nov. 13 
are promising, despite the bad 
trading note. In order to in- 
crease consumer attendance the 
admission price has been slashed 
from 50 to 25 cents and this is 
expected to double the attend- 
ance, which should have a salu- 
tary effect on sales. 

This year’s show will be 
marked with new interest by 
the entrance in the displays of 
airplanes, motor boats, tractors 
and several other out-of-the- 
ordinary items, including trail- 
ers. It is expected that this new 
life will increase attendance in- 
terest in the show and probably 
aid sales. 


Automotive News’ truck section is 
the only dealer trade paper of the 
truck industry. 


New Legislative Program 


Drafted by Wash. Dealers 





Special to Automotive News 

SEATTLE.—The coming Wash- 
ington legislative session is cast- 
ing its shadow across the auto- 
motive horizon, and dealers will 
soon map out an aggressive pro- 
gram. 

Local dealers are studying the 
Texas anti-trust law carefully, 
and much attention is being paid 
to the Wisconsin license law. 

While the legislative approach 
to some dealer-factory problems 
is in the background, the theory 
or policy of the Seattle Automo- 
bile Dealers Assn. is one of 
roundtable co-operation with 
factory representatives. This is 
preferable to invoking state laws 
to correct some evils, according 
to an official of the association. 

The past week Carl Heussy, 


executive-secretary of the Seat- 
tle group, was at Olympia con- 
ferring with the state tax com- 
mission and the director of li- 
censes regarding needed amend- 
ments to present laws. 


This promises co-operation be- 
tween the dealers and state offi- 
cials. Loopholes in the caravan 
law will be corrected, it is 
planned. Border dealers would 
be excepted in caravan cars from 
a nearby shipping center, as, for 
instance, dealers near Portland, 
Ore., since the spirit of the law 
is considered more _ important 
than such a technicality. 

In the tax law, it is consid- 
ered that the 2 per cent retail 
sales tax is satisfactory, but a 


change is asked in assessment of 


cars in dealer stocks. 


What America will see 
at the Auto Shows 


A lot of midnight mazdas 


color tones and_ shades, 


Yotors, Inc., plant here the 
nal week in October comes as 
limax to a rapid return of men 
0 work here in private in- 
lustry. 

Details of the new 1939 Willys 


have blazed in the engi- have been created to en- 


neering departments and hance the aesthetic appeal 


of car interiors. Hundreds 





drafting rooms of Amer- 


ar have not yet been made 
ublic, but the present produc- 
ion schedule, with shipments 
lanned to be made the first two 
eeks in November, are aimed 
» get cars into hands of dealers 
t the time of the National 
jutomobile show in New York, 
ov. 11, when the new car will 
@ publicly introduced. 


Fifty-one selected Toledo 


ica’s automobile factories in an enterpris- 


ing determination to make the 1939 cars 


still more luxurious, still more economical, 


both to buy and to own. 


Collins & Aikman Corporation, as manu- 


of thousands of dollars have been invested 


in laboratory research during the past 


fifteen years to improve the riding comfort 


of automobile upholstery. 


The fruits of all this effort and enterprise 


lants added 731 workers to a. o : Y ‘D.. - 1.” 
ting their total to 15,674 last facturers of upholstery fabrics for a long culminate in the modern ‘ Breathing Back 
eek. In the last two months s 7 P 

tore than 5,000 persons have list of cars, have been called on to meet Mohair Velvet upholstery fabrics which 


eturned to private jobs accord- 
1g to reports to the state in- 
‘ustrial commission. 


Pa. Asked to Defer 
Its Registration Date 

HARRISBURG, Pa. — (UTPS) 
-Millions of dollars would be | 
tleased to holiday shoppers in| 
his state if Pennsylvania fol- 
wed the action of 23 other 
tates and adopted deferred reg- 
stration of motor vehicles, W. 
urves Taylor, secretary of the | 
issociated Petroleum Industries | 
{ Pennsylvania, declared this 
eek in a statement to Automo- 
ve News. 

“Motorists of 23 states are now 
ermitted by law to obtain li-| 
fnse plates on April 1 or a later 
ite,” Taylor stated. “At present | 
-000,000 motor vehicle owners | 
1 Pennsylvania are required | 
‘cure license plates on Jan. 
ecause of lack of money ee 
/holiday demands and the usual | 
'st-of-the-year obligations, this | 
orks a considerable hardship | 
1a large percentage of owners.’ 


White Sidewalls Gain 
AKRON —Increased demand for 
hite sidewall tires, at the rate “ 
proximately 25 percent annually, 
ted by the B. F. Goodrich Co 


this steady demand for better and better 


values. 


Fifteen years of progress have produced 


upholstery fabrics which, in today’s auto- 


mobiles, give twice the values for the same 


money. 


Yet today’s fabrics are more comfortable. 


more durable—because new weaves have 


been developed to 


provide a denser. 


smoother and softer surface-construction. 


New dyes, more fade-resistant and new in 


COLLINS & AIKMAN CO 


you'll see in many of the smart 1939 cars. 


The porous-backed construction of these 


fine fabrics provides a cooler ride in warm 


weather, a more comfortable one in any 


season. Their luxurious, silken-soft surface 


is easy on clothing, easy to move about on, 


easy to clean. And their ability to give long, 


hard service and to take 


repeated scrub- 


hings and cleanings is a promise of higher 


resale values when today’s cars come back 


at trade-in time. 


200 Madison Avenue, New York City 
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Hudson Announces Three New Lines for 1939 


New Riding Advancements 


Top Features on Models 





(Continued from page 2) 


operating from the same brake 
pedal, always ready to come into 
use if, through carelessness or 
accident, the hydraulic brakes 
are inoperative. 


The matter of driver vision 
has been’ given’ considerable 
study as highly important from 
a safety standpoint, and Hud- 
son’s windshield width has been 
maintained in the new cars. 

The gearshift lever on 
models now operates by the 
“remote control’ method with 
the lever beneath the steering 
wheel. This Handy-Shift system 
clears the front compartment, 
giving full 55-inch width, three- 
nassenger comfort in the front 
seat. The Handy-Shift may be 
combined with Hudson’s “non 
free-wheeling” automatic clutch, 
which makes it unnecessary for 
the driver to operate the clutch 
pedal at any time during the 
car’s operation. 

The Selective Automatic Shift, 
pioneered by Hudson, is con- 
tinued as optional equipment on 
all cars in the Hudson line ex- 
cept the 112. It is available 
either with or without automatic 
clutch. If desired, the automatic 
clutch is supplied with the 
Handy-Shift on all mode's. 

The safety type hood, intro- 
duced on the Hudson 112, is now 
incorporated in all cars in the 
Hudson line. This may be 
termed a “reverse-alligator” 
type, in that it is hinged at the 
forward end so that if it is in- 
advertently left unfastened, wind 
pressure, due to the movement 
of the car, tends to close it 
rather than to open it. 

An additional feature for the 
1939 season is a new type of 
hood opening, closing and latch- 
ing operation, all of which are 
controlled by a lever mounted 
inside the car on the left side 
of the instrument panel, in easy 
reach of the driver. Thus, the 
driver can lock the hood, and 
when the doors of the car are 
locked the hood cannot be 


all 





HUDSON’S HANDY SHIFT remote control lever, 


raised by unauthorized persons 
who do not have the car key. 
This makes the car proof against 
theft and tampering with bat- 
tery, spark plugs or _ engine 
parts. 

On the Hudson 112 the horse- 
power has been increased from 
83 to 86. This has been ac- 
complished by an improved car- 
buretion system and a 1%4-inch 
carburetor throat instead of the 
1'%-inch employed last year. 

On the Hudson Six the oil cir- 
culation has been’ improved 
with a direct flow from the oil 
pump to the troughs from which 
the number one and number six 
main bearings are fed. 

An improved non-crystallizing 
type of bearing metal, for the 
main and connecting rod bear- 
ings, has been adopted. This is 
a high-pressure operating metal 
which is said to have superior 
frictional and endurance quali- 
ties. The connecting rods have 


also been redesigned to give a| 


wider rod forging, eliminating 
bearing metal on the edges of 
the rods at the lower bearing, 
thus further contributing to 
bearing life. 


Vacuum -operated metering | 


pins have now been adopted for 
the dual carburetors. Contact 
points in the distributor, which 
formerly had been below the 
cam, are now above it, so that 
no grease can fall on them to 
interfere with breaker contact. 
The distributor is also water- 
proof and free from danger of 
short circuit due to rain splash. 

Cooling is improved in the 


larger models, because of the ef-| 


fectiveness of the side-mounted 
radiator grilles which permit air 
intake at maximum pressure 
and velocity. This increases the 
efficiency of the radiator and 
consequently reduces operating 
temperatures. 

Electrical equipment remains 
the same, with air-cooled gen- 
erators fitted with voltage con- 
trol. A change in the character- 


pioneered five years 


ago by Hudson, provides increased room in the front compartment. Hud- 
son’s Automatic Clutch, which is said to make left foot action unneces- 
sary in driving, is also available on all models. 


GETTING 
result of the 


OUT the spare tire is 





said to be an easy matter as a 


“Carry-All” luggage compartment in the 1939 Hudsons. 





| istics of the generator have been| 
| made, however, to permit it to) 
cut in at lower speeds, which} 
| maintains the charging rate dur-| 
|ing city operation. The battery | 
|is mounted beneath the hood in 
all models. 

Beyond these improvements, | 
ithe engines remain ae 
|for 1939, the basic dimensions 
| being unaltered. The Hudson 112) 
i|has a 6-cylinder L-head engine 
| with 3-inch bore and 44-inch 
| stroke, giving 175 cubic inches 
| displacement. It develops 86 
| horsepower at 4,000 r.p.m., with 
ja compression ratio of 6.5 to 1. 
Engine Is L-Head 
| The Hudson Six has a 6-cyl- 
|inder L-head motor with a 3- 
inch bore and 65-inch stroke, 
giving 212 cubic inches displace- 
ment. It produces 96 horsepower 
at 3,900 r.p.m., with a compres- 
sion ratio of 6.25 to 1. The 
| Country Club Six is a 6-cylinder 
L-head type engine, of 3 inches 
bore and 5 inches stroke, 212 
cubic inch displacement with 
double carburetion, producing 
101 horsepower at 4,000 r.p.m., 
and a compression ratio of 6.25 
2. 
| The Country Club 8-cylinder 
|engine is an L-head type of 3- 


| 
| 


| inch bore and 4%-inch stroke, 

254 cubic inch displacement, 
producing 122 horsepower at 
4,200 r.p.m. The compression 
| ratio is 6.25 to 1. 

The clutches remain the same 
as for last year—the triple- 
sealed, oil-cushioned clutch that 
Hudson has used for many 
years. The lugs on the flywheel 
are heavier on the business cars. 
|. Material improvements have 
| been made in the rear axles for 
both performance and durability. 
A heavier and more rigid malle- 
|able iron carrier casting is em- 
| ployed. There are also larger 
bearings on the drive pinion 
| shaft and larger differential side 





| bearings. The differential case is | 


heavier and the ring gear is at- 
|tached with seven 7/16-inch 
| bolts instead of six %s-inch. 

All in Cover Plate 


| 


| In connection with the control 
| system, the changes due to the 
|use of the Handy-Shift remote 
| control are practically all in the 
| transmission cover plate, and in 
the actuating mechanism rather 
| than in the transmission itself. 
| A bowden wire control actuates 
| the cross-over movement in 
| making the gearshift. 

| In the interior equipment of 
|the car, Hudson offers for 1939 
|the greatest degree of luxury 
| ever incorporated in its line. Not 
only are the cars fitted with a 
greatly improved quality of up- 
holstery, but in the design a 
number of comfort features have 
| been introduced which are en- 
| tirely new. Luggage space, for 
| example, has been materially in- 
creased in all cars. The spare 
| tire is carried parallel to the 
,axis of the car and_ snugly 


' |against the right wheel housing. 


which permits the spare wheel 
to be withdrawn without dis- 
turbing an ordinary load of 
baggage. 


Big Luggage Space 

The Carry-All luggage com- 
partment has a capacity of 20% 
| cubic feet. The hinges are sur- 
rounded by a channel, so that 
|in closing the door they cannot 
come down and mar the lug- 
gage; and the props which hold 
| the door up when open are 
|}automatic in action. Should 
|} even greater baggage space be 
desired. trunk mode's are also 
| available. 
| As another feature, all cars 
including the 112 are finished in 
lacquer. The lacquer finish em- 


i Dloyed is all hand-polished to a 


fine smooth finish, and to elimi- 
nate any thinness of coats due 
to rubbing, extra heavy coats 
are being applied, and _ also 
separate coats, after polishing, 
over any projecting surface or! 
corner where pressures’. may| 
have been higher than normal. 

An important improvement in 
the interior construction of the | 
body is in the 


FRONT END of the 1939 Hudson Country Club custom sedan, showing 


new forward contour with front fenders and parking lights on side of hood. 





MURRAY NORTHRUP, chief engineer of the Hudson Motor Car Co.. | 
points out the action of Hudson’s new Auto-Poise Control, which is said 
to cause wheels to hold their course automatically on the road at any speed. | 





use of heavy 


DASH LOCKING HOOD is a feature on all three 1939 Hudson models. 
enabling the driver to lock the hood by a lever at the dash, thus prevent- 
ing theft of car or parts because when the car is locked so is the hood. 
Hinging of the hood at the forward end also has a safety advantage. | 





masonite door panels. This wood 
fibre material is said to be im- 
pervious to water, so that 1939 
door panels will remain flat and 
neat regardless of dampness. 

The instrument panel is in 
natural wood graining with har- 
monizing trim. The speedometer 
is clearly legible through the 
steering wheel directly before 
the eyes of the driver. In the 
center of the instrument panel 
are the light switches, ignition, 
radio control, etc., and at the 
right, balancing with the speed- 
ometer, is the stem wind clock. 
Round dials are used on the 
center plate on the 112 dash and 
oblong dials on the Hudson Six 
and Eight. In the Hudson Sixes 
and on the Country Club series, 
electric clocks are provided as 
standard. Arm rests and ash 
trays are provided in all front 
and rear compartments. 

There is a headlight beam in- 
dicator on the dash. 

All three lines of cars have 
draft-free ventilation. In the 112 
the front ventilating wing may 
be placed in any position to 
force out stale air and smoke 
and draw in fresh outside air 
without creating drafts. In the 
Hudson Sixes and Country Club 
series, sliding rear quarter win- 
dows and crank-controlled front 
ventilator wings are 
for additional 


ventilation, and 


provided | Club 


in the Country Club Eights the 
front window deflectors can be 


rolled down into the door. A new | 
dome light over the windshield} 


on this series illuminates the 
entire front compartment, and 
in addition a switch controls a 
floodlight in the parcel compart- 
ment in the instrument panel 
The seats are adjustable through 
a 4-inch range. 

The body types available in 
the Hudson 112, are the touring 
sedan for six passengers, tour- 
ing brougham for six passengers. 
convertible brougham for six 
passengers, convertible coupe for 
three passengers, 4-passenger 
Victoria or 3-passenger coupe. 


In the Hudson Six the bodies | 
available are 6-passenger tour-| 


ing sedan, 6-passenger touring 
brougham, 6-passenger convert- 


ible brougham, 3-passenger CON: | 
vertible coupe, 5-passenger Vic- | 


toria coupe or 3-passenger coupé 

In the Country Club series the 
bodies available are the tourins 
brougham six passengers, con- 
vertible brougham six passel- 
gers, convertible coupe three 
passengers, coupe in 5-passense! 
Victoria model or 3-passense! 
coupe model; Country Club 5!x 
touring sedan, Country Clue 
Eight touring sedan, all on 122- 
inch wheelbase, and Country 
custom touring sedan 0! 
129-inch wheelbase. 
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9 September Parts Sales Advance 4% Over August 


, Original Equipment Shows 
| 23% Gain During Month 


DETROIT.—Automotive sales 
for September advanced 4 per- 
cent above August, according to 
the National Standard Parts 
Assn. Sales Index, but this is 
8 percent below September, 1937. 
Average month!y sales for the 
first three quarters of this year 
registered 121, which is 17 per- 





AMA Planning 
Overseas Fete 
During Show 


NEW YORK.—Visitors from 
abroad to the National Automv- 
bile Show will be guests at a 
International Dinner at the Ritz 
Carlton hotel here, Nov. 15, 
sponsored by the Automobile 












































cent below the same period of 
last year. 


Replacement parts shipped to 
wholesalers in September _in- 
creased 4 percent, from 136 in 
August to 142 in September. Re- 
placement parts are also 8 per- 
cent ahead of September, 1937. 
Average monthly a te oe Manufacturers Assn. 

‘St nine months registered 119,| MEMBERS of the 1938 Deal i ic ce of oe eee 
which is 5 percent below the first| Corp., who met socentie in ine Ana, ‘home of Ge. a the U. ‘Rube held in place of the luncheon- 
nine thonths of last year. ber Co.’s four tire plants. Seated, left to right, are Victor M. Shaw, of |conference that had been 


z Charlotte, N. C.; A. H. Gould, Chattanooga, Tenn.; W. D. M j 
Shop equipment and _ tools] Mo.; Lloyd Suiter, Tacoma, Wash., and Fe H. McKenna, New York. a planned for the preceding day 


shipped to wholesalers in Sep-| ing, left to right, are Jack Bunn, Dallas, Tex.; Charles Merz, Marysville and will be the major inter- 
tember are 1 point ahead of Calit.s Howard N. Hawkes, general sales manager, U. S. Tire Dealers Corp.; | National event during the week 
August, but 17 percent below last | 2 ree OBdem Utah and G. J. Eberhardt, Chicago. of the show. 
September. Average monthly} 107 in August to 132 in Septem- ; j oe "x fio = 
sales for the nine months’ period| ber, but this is 44 percent below ber declined 6 percent, from a a eg | 
Leet bel ete e nich is 15 per-| the same month of last year. Av-| 110 in August to 103. This is 27 Sieters Cheee en ee nee 
oo a" the same period of| erage monthly sales for the first percent below September, 1937. leted a oo be 7 has just com- 
year. three quarters of this year reg-| Average monthly export ship- A tT | 
bl maa equipment to vehicle| istered 114 compared with 259] ments for the first nine months "Richard C. Patt 
ial tansanae a yg a yes for last year. registered 113, or 12 percent be-| sistant secretary of oe. 
percent from Export shipments for Septem-low the same period for last year. 


FORD DEALER 


Reports SPLENDID RESULTS” from © 
15 Years Advertising in the Monitor 








Missouri Tries 
|~Out New ‘Sign’ 
Safety Campaign 











KANSAS CITY.—The Missouri 
highway commission is_ using 
U. S. Highway 40, between 
Kansas City and St. Louis, to 
try out aé_ = safety campaign 
through the use of a series of 
safety signs. 

The signs are erected in 
series, with the first one an- 
nouncing: “Highway Educational 
Campaign—Please Note.” Then 
a short distance farther on is 
this question: “Do you stay in 





line over hilltops?” followed by 
another question as one drives 
on—“‘Do you stay in line on 
curves?” 

Next is—‘“How are your 
lights?” followed by these, in 
order: “How are YOU?” “Do 
you dim when meeting others?” 
“What is your safety record?” 
“Use both hands on wheel—or 
park.” “Observe the Golden 
Rule.” 

Another series—Are you al- 
ways right? Obey the traffic 
code. Start in time to get there 
safely. Do you always park off 
roadway? Do you walk facing 
traffic? You bet your life at high 






One of 124 Ford and Lincoln dealers 


ds. L hances_ shorten nG ss : 
| poe depend on, luck? Li 0 uD kh. Kl who placed 1552 tie-in advertise- 
Do you use hand signals? Live ‘nce 192! : 
and let live. Ford Dealer Since 19 ments last year in the Monitor. 


if. 
There are about 20 other Huntington Park, Cel 


signs in the series, grouped in 
sets of 10, all with a_ safety 
question or statement. In ad- 
dition, each curve on the high- 
way between the two points is 
marked with a sign showing the 
maximum speed one may drive 
in safety around that curve. 


Little Rock Assn. 
«| Headed by Balch 


e.| LITTLE ROCK, Ark. — Little 
Rock Automobile Dealers Assn. 
the; has elected Fred S. Balch, gen- 
of eral manager of Community 

| Motors, as president. He suc- 






5925 Pecific Bovleverd The value of The Christian Science 


Monitor as a medium for automo- 
tive advertising is seen in this letter 
from a Ford dealer in California. 
“No other medium has returned as 
much value for the money expended 
as The Christian Science Monitor,” 
he writes. That concisely is the 
reason why hundreds of automobile 
dealers from coast to coast use the 
Monitor as a local newspaper to in- 
fluence local sales. 


LAfeyette 2 


July 21, 1958 
‘Monitor 






The Christian Science 


+t 
One Norway Stroe 
Boston, Massachusetts 



















Geritlemen: 

Christian 
been using the colums of gto ’ 

ot nitor as an advertising = 

NT ae = ears and wish to take _— 

poe a expressing my eppreci st as 

ad splon 
coo eration any - 
aa vs. pene of this advertising 
obtai 





a Ss se ss 





s spent in the 
all types of 


P reat 
Although @ & 4 es 
Christian 


course of a ¥ 


ising 
ar ae for the money 


Ford Motor Co. has been a 


eld} ceeds Louis Eisenmann, manager 
the’ of the Raymond Rebsmen (Ford), 
and; who was named chairman of 
s 4) the legislative committee. 
irt- J. E. Jennings, of Jennings 
nel.| Motor, was elected vice-presi- 
igh} dent; L. Y. Cohen, sales manager 

and Shoemaker-Nash, secretary- 
in’ treasurer. Meetings will be held 
ing} the second and fourth Monday 
ur-| nights of each month. 


six! N, D. Patrol Begins 
for Safety Test Drive 


: BISMARCK, N. D.—Members 
jes} Of the state highway patrol, 
yr-| Working in three crews, recently 
ing) Set out with mechanical brake 
rt. testing equipment to check all 
yn-| Motor vehicles operating on 
ice, North Dakota highways. 

pe Brakes, lights, horns, rear view 
the| Mirrors and other safety equip- 
ing} Ment will be closely inspected. 
yn-| All drivers will be ordered to 
n- Show their driver’s license. Ve- 
ree) hicles, needing repairs or ad- 
ser Justment, will be ordered to get 
ser-_-—«Tepairs within 24 hours. 











| 
ub Young Is Named | 
'| , DETROIT.—W. K. Young has just | 
ry | Joined the Eclipse Counterbore Co. 
on here as manager of its newly- 
Created Boring Bar division. 


ence Monitor. 
Set yortising done 


through ad 
ners obtained ve been very 
—_ o Monitor We appreciative 


4stian Scieno — 
fair and reasonable to donk wim nteod a 
erece <i 
: the oery business with the readers of T 
; . 
Christien Science Monitor - 
e 
all best wishes for the gontinued progr 
with 


your splendid newspaper, 









Monitor Advertiser Since 1910 


A good advertising medium for the 
dealer, the Monitor is equally good 
for the manufacturer. Ford Motor 
Company, through a long period of 
years, has had ample evidence of 
this fact. The results of Ford and 
Lincoln national and dealer adver- 
tising in the Monitor should interest 
every automotive advertiser. 


THE CHRISTIAN SCIENCE MONITOR 


A Daily Newspaper for All the Family 


Published by The Christian Science Publishing Society, One, Norway Street, Boston, Mass. 


DETROIT OFFICE: 3-101 General Motors Building 


Other Branch Offices: New York, Chicago, Miami, St. Louis, Kanses City, San Francisco, 
Los Angeles, Seattle . . . London, Paris, Geneva 
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Chicago’s ‘Used Car’ 


Show Is Explained 





Special to Automotive News 

CHICAGO.—The story of how 
the “Used Car Show and Sale” 
was decided upon as a highlight 
of Chicago’s 39th annual auto- 
mobile show, to be held Nov. 12 
to 19 at the International Am- 
phitheater, was unfolded this 
week by S. L. Davis, chairman 
of the executive show com- 
mittee. 

Davis stated that the decision 
to feature used cars was due to 
two factors, as follows: 


] Used cars are a vital part of 
the new car dealer’s opera- 
tions, since most of his capital 
is tied up in trade-ins, and since 
quick movement of used cars, 
taken in at right prices, is es- 
sential to profitable business. 

At least one-half, and prob- 

ably more, of those who visit 
automobile shows are used car 
buyers, thereby making it advis- 
able to glorify used as well as 
new models. 

“We have several precedents 
to guide us in featuring used 
cars,” Davis asserted. “Manu- 
facturers and dealers have co- 
operated in building up con- 
fidence in the purchase of such 
automobiles. Reconditioning, re- 
finishing and guaranteeing of 
used cars are the general rule. 

“Furthermore, the National 


MEWA to Limit 


Its Convention 
To Single Day 


CHICAGO.—To avoid conflict 
with the Automotive Service In- 
dustries show and enable mem- 
bers to visit the Navy Pier ex- 
hibits during the entire period of 
Dec. 5 to 9, the Motor and Equip- 
ment Wholesalers Assn. will cut 
its annual meeting down to a 
single day, Dec. 3, which is two 
days before the show opens. 


B. W. Ruark, general manager 
of the MEWA, announced that 
this policy has been adopted by 
directors of the association upon 
recommendation of the conven- 
tion program committee. ; 

The sessions will be held in 
the grand ballroom of the Stev- 
ens Hotel, the first being set for 
10 a. m., the second for 2 p. m., 
and the third, if necessary, in 
the evening. 

In the past, the annual MEWA 
convention was a two-day event 
and was held on the first two 
days of the show. 

The current issue of MEWA 
Times reports that sentiment is 
growing among manufacturers 
and jobbers in favor of holding 
the ASI show at a later date 
than in the past, preferably dur- 
ing February. It is stated that 
a large percentage of jobbers 
close their fiscal year as of Nov. 
30 or Dec. 31, and, as a conse- 
quence, “right at show time they 
are in the midst of extra work 
involved in winding up affairs of 
the year.” 








Committee Is Named 
For Denver Car Show 
DENVER.—tThe annual Denver 
automobile show will be held in 
the city auditorium Dec. 5-10, 
according to Tom Braden, secre- 
tary of the Denver Automobile 
Dealers Assn. At a recent meet- 
ing of this organization a show 
committee was appointed as fol- 
lows: 


Harry Leeman, Leeman Auto| 


Co. (Plymouth-De Soto), chair- 
man; Alston McCarty, McCarty- 
Sherman (Ford); L. A. James, 
James Motor Co. (Dodge-Plym- 


outh); Ike Eppenger, Capital 
Chevrolet; Lou Cohen, Denver 
Buick; Deen Gillespie; O. L. 


Larson, Larson-Nash; O. L. Davis 
jr.. Mountain Motor Co. (Pack- 
ard); Bernard Maheney, Mur- 
phy-Maheney (Chevrolet): C. 
Eib, Metropolitan-Pontiac; Grant 


Used Car Exchange Week slo- 
gan, advocating the trade of 
automobiles being driven for 
better ones, demonstrated that 
factories and dealers believe in 
aggressive merchandising of 
used cars, representing them as 
prideful possessions, and ceasing 
to apologize for them.” 

Frank H. Yarnall, a director 
of the Chicago Automobile Trade 
Assn., and general manager of 
Glenn H. Holmes, Inc., Ford 
dealer, has been named as chair- 
man of the used car show com- 
mittee. 

Rules provide for 80 spaces, 
each containing a single car. The 
used car section is sponsored 
exclusively by dealer members 
of the association, the name of 
the firm to be displayed in each 
instance. 

This section will be restricted 
to 1935, 1936, 1937 and 1938 
models. Committees have been 
appointed to pass on condition, 


| finish and price of each car dis- 
| played. 

A still further stipulation is 
that all cars must bear the re- 
cently adopted Chicago Auto- 
mobile Trade Assn. used car 
warranty. 

The used car show and sale 
will be located on the first floor, 
north wing, of the amphitheater. 
Dealers will be permitted to re- 
move used cars that are sold for 
immediate delivery and replace 
them with other used cars. 

“An Age of Wheel Prints” will 
be the featured central arena 
spectacle, twice daily, culminat- 
ing with the presentation of all 
makes of 1939 models. The “Hall 
of Science” will serve as a per- 
manent attraction within the 
arena enclosure. 


Seeley to Aid Primm 
In Martin-Senour Div. 


CHICAGO. — Appointment of 
Don A. Seeley as assistant sales 
manager of its automotive fin- 
ishes division is announced by 
William M. Stuart, general man- 
ager, Martin-Senour Co., paint 
manufacturers. 

He has been engaged in spe- 
cial territorial sales work. 


Baits me | Madison, showing two of the four nkes 
which surround the city. From the Capitol Buildings 
(center) radiate Madison's well-planned, tree-lined streets. 


Milwaukee Selling Outlook 


Cheerful to Dealer Body 


MILWAUKEE. — Automobile 
dealers here are of the opinion 
that the public’s reaction to the 
1939 models when they are 
viewed at the 31st annual auto 
show, Nov. 12 to 19, in the Mil- 
waukee Auditorium will depend 
to a great extent upon employ- 
ment conditions in the ensuing 
months. 

However, local dealers have 
practically exhausted their stocks 
of new cars, whereas last year 
at this time found them with 
a considerable number still on 
hand. As a result, dealers feel 
that they are set for a better 
fall and winter business. 

While used car sales in Sep- 
tember were slow, the parts busi- 
ness was good, comparing quite 
favorably with that of Septem- 
ber, 1937. Aggressive merchan- 
dising of service departments by 
various dealers has helped stim- 
ulate parts business. 

Substantial improvement in 
private business for the period 


after Sept. 15 is expected to be 
reflected in a pick-up in employ- 
ment figures. According to the 
state industrial commission, re- 
ports from 1,144 local firms 
showed an employment gain of 
.8 percent between Aug. 15 and 
Sept. 15. In the state, the retai] 
trade increased employment 4 
percent and payrolls 1.6 percent, 
while the wholesale trade re. 
sponded with increases of 1,] 
percent and .5 percent in em. 
ployment and payrolls, respec- 
tively, during this period. 
Safety will again be the theme 
of the Milwaukee show with 
Frank J. Edwards, Edwards Mo- 
tor Co., serving as general chair- 
man, Other members of the 


show committee are Ray Lorch, 
William M. Thompson, Robert A. 
Curran, George Merkle and 
Palmer E. Hanson, general man- 
ager of the Milwaukee Automo- 
tive Trades, Inc., sponsors of the 
show. 








Marvin B. Rosenberry is Chief Justice of the 
Supreme Court of Wisconsin. Working out the legal 
problems of the state leaves him little time for per- 
sonal reading, yet he finds much of interest in Lib- 





Winbush (Ford); Sam Harris; 
Kirk Harvey, Howry-Ber g 
(Plymouth). 


alling on every 





Hobart S. Johnson is President of the Gisholt 
Machine Company, famous for half a century in the 
industrial world for its machine tools. Mr. Johnson 


says “Liberty’s writers know what they're talking about, 


and say it in a language that many can understand— 
those labor articles on the C. I. O. illustrate my point.” 








crime weapons.” 





Gary Hanson, Manager of the 
Capital City Lumber Company, han- 
dles Johns-Manville, Flintkoke, Celo- 
tex, Armstrong, and other nationally- 
known products. A weekly reader, 
Mr. Hanson thought “Gamblers Don’t 
Gamble was a good lesson for one and 
all.” Other attractions in Liberty for 
Mr Hanson are the weekly editorials 
and “that powerful labor series on 


the C. I. 0.” 


Adolph R. Fluck manages the big 
Goodyear Service Store in Madison. A 
regular Liberty reader, Mr. 
“the way Liberty hits out at crime. Those 
articles by Homer Cummings, and the 
Citizenship Awards are powerful anti- 





Ase 


Photo by Vinje 





Fluck likes 


the back of the magazine.” 


Morris Frank is one of 
the owners of Frank Bros., 
; sellers of fine groceries for 
24 years. A weekly sub- 
scriber to Liberty, he reads 
“the political articles firse, 
, and then a good story.” 


J. Warren Snell, President of Warren- 
Snell Motors—Madison Packard dealers— 
has been reading Liberty “ever since you ran 
that gripping Red Knight of Germany. That 
was way back in 1928—and I'm still finding 
big things in Liberty like the life of Jim 
Farley, and the third term for Roosevelt poll.”” 


Andrew B. Helstrom owns one of the 
finest drug stores in Madison, and, natu- 
rally, does one of the biggest businesses. 
Mr. Helstrom reads Liberty “from the 
editorial page clear through to the ad on 


erty, “particularly its logical editorial page.” 


er si 





Motor Company, sells Madison most 
of its Plymouths and DeSotos“I 
think Liberty’s new Award for falor 
in Citizenship is a fine public service,’ 
says Mr. Fox. 


Copyright, 1938, Liberty Magasine 





Neill W. Fox, President of the Fox | 
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Reciprocal Trucking Pact 


Signed by Three States 


HARRISBURG, Pa. (UTPS)— 
Reciprocal trucking agreements, 
which will open for increased 
business the vast area from the 
Mississippi River to the Ohio, 
were announced this week by 
J. Griffith Boardman, secretary 
of revenue, 


These agreements, obtained for 
Pennsylvania with the state of 
Michigan, Illinois and Indiana, 
eliminate prohibitive license fees 
and mileage taxes. The agree- 
ments were discussed and agreed 
to by a committee of state of- 
ficials and representatives of 
the trucking industry which vis- 
ited motor vehicle executives of 
the three states. 


Pennsylvania’s representatives 
were Richard J. Beamish, Pub- 
lic utility commissioner; Harry 
Frank, public utility commission 
counsel; James D. McHugh, de- 
partment of revenue counsel; 
Allen R. Eckman, of the de- 
partment of revenue; Harry 
Gormley, president of the Penn- 












Louis M. 
President of the Central 
Wisconsin Trust Company, 
is regarded as one of the 
most important figures in 
Wisconsin finance. Mr. 
Hanks reads Liberty regu- 
larly “for its down-to- 
earth editorials, and poli- 
tical articles like 4 Yard- 
stick for China (by Madame 
Chiang Kai-shek).” 


OME WITH Us to Madison, capital city of Wisconsin. 
That dome in the distance, gleaming day and night, 
is the Capitol. These clean, elm-arched streets are the 
keynote of this city “built to live in.’ 

Pioneers see dream cities rising in the wilderness that 
their descendant citizens seldom see fulfilled. Madison is 


sylvania Motor Truck Assn., and 
Edward Gogolin, general mana- 
ger of that organization. 


Eckman, who is secretary of 
the Governor’s Highway Safety 
Council, was appointed reciprocal 
agent for and between Pennsyl- 
nea and the three states vis- 
ited, 


“While every agreement re- 
moved inequitable weight fees 
and mileage taxes, results obtain- 
ed in Indiana are probably great- 
er than results gained in Mich- 
igan or Illinois,” Boardman said. 
“Indiana and Pennsylvania a- 
greed that no fees of any kind 
shall be imposed from vehicles 
from respective states. Those 
wishing to operate ‘for hire’ ve- 
hicles, however, must obtain op- 
erating permits and exemption 
cards. This agreement is expect- 
ed to become effective within a 
few days. 


“Pennsylvania truckers op- 
erating in Indiana previously had 
to pay a weight tax which, in 


Hanks, 


Mrs. Frances Depew owns the 
Every House Appliance Company, ex- 
clusive Westinghouse outlet, which takes 
its name from the slogan Every House 
Needs Westinghouse. “Thinking up new 
ways to sell more appliances takes a lot 
of time out of the day, but I like to re- 


lax with Liberty.” 







PHOTOS SPECIALLY 
TAKEN FOR LIBERTY BY 
ROBERT W. LEAVITT 


an exception, its natural beauty has never been despoiled. 
They tell a story in Madison about a certain company 
which maintains a branch office there because one of its 
executives refuses to live anywhere else. To see Madison, 
in its setting of spring-fed lakes, is to believe the story. 
Madison is small, as important cities go, but its citizens 
have made it famous. Here is the seat of a state government 
known in every state for its progressiveness; here is the 
University of Wisconsin with over ten thousand students 


from all over the country. 


The better the background, the higher the quality of a 


community, the more families read magazines. Madison is 
the perfect example of this principle—its ratio of magazine 
homes is exceptionally high. Liberty alone goes into every 
fourth home in Madison. Every ninth home is the national 
urban average for this magazine. There isn’t space here to 
take you into all the homes where Liberty is a friend of 
the family. But let us introduce you, 
to these significant people in Madison who read Liberty. 
Even in this limited company, there is a diversity of 
reasons for reading this magazine. Yet, such is the breadth 
of its appeal that a chief justice and a business woman find 
a common denominator in its content. | 
Madison, where Liberty’s advertisers are sponsored 1n 
every fourth home, is a local demonstration of the national 
importance of Liberty’s better than 2% million families. 


through these pages, 





Dean Christensen of the College of 
Agriculture, University of Wisconsin, is 
a distinguished figure at the University 
and throughout agricultural Wisconsin. 
“T like Liberty,” says Dean Christensen, 
“for its practical approach to such sub- 
jects as international affairs. Madame 
Chiang Kai-shek’s series of articles on 
China and the story about Alaskan 
colonization are typical of what I mean.” 


Liberty 


some instances, amounted to 
$150 per vehicle. The Indiana 
fee was heavier than that in 
Michigan or Illinois. 

“Under the agreement reached 
with Illinois, all state vehicles 
including ‘for hire’ transports, 
may be operated into or through 
Illinois without payment of any 
fee and without obtaining an 
exemption card. 

“The agreement with Michigan, 
in effect, relieves truckers in 
that state from payment of gross 
receipts tax in Pennsylvania by 
allowing a credit for that amount 
of gross receipts tax they pay 
to apply on what truckers would 
have had to pay had they been 
registered in Pennsylvania. Ve- 
hicles from this state in return 
no longer will be required to 
pay the mileage or weight tax 
in Michigan except that ‘for 
hire’ vehicles going into Mich- 
igan must pay a small fee.” 


PAA Sets Conclave 


HARRISBURG, Pa. (UTPS).--The 
board of directors of the Pennsyl- 
vania Automotive Assn. has voted to 
hold the 19th annual convention of 
the association on June 5-6 
Inn, Buck Hill Falls, Pa., 
miles from Stroudsburg, and about 
30 miles from Wilkes-Barre and 
Scranton. 





William H. Hommel, co-owner of 
Hommel Bros. fine food store, reserves 
every Wednesday night for Liberty. 
“That story Bright Danger was one of 
the best stories I ever read,” says Mr. 
Hommel, who also likes Liberty’s arti- 
cles on industry and labor. 


(Below) Bascom Hall, building of 
Liberal Arts, on the University of 
Wisconsin's 2,000-acre campus. 





National Car Show 
Plans Are Rushed 


NEW YORK.—With the open-; :unning feet of framing lumber, 
ing of the National Automobile] there will be a staccato symphony 


Show less than a fortnight away, 
the task of preparing Grand 
Central Palace for the eight- 
day event, which opens Nov. 11, 
began this week in earnest. 


For weeks, in various factories 
and ateliers, hundreds of work- 
men and artisans have been busy 
on the decorations for the huge 
interior; also perfecting the spe- 
cial action exhibits and others 
which make the show a highly 
interesting presentation. 


The matter of setting up more} ica’s Progress”. 


than 125,000 square feet of com- 


of harmonious hammers for a few 
days, while the glueing and 
tacking of two and a half miles 
of gold tape to add luster to the 
setting will require much time 
and patience. 

The finished setting will be 
a brilliant and colorful one, with 
its blended tones of dubonnet, 
terra cotta, green, gold and white. 
An outstanding feature will be 
the murals ranged around the 
mezzanine wall, expressing the 
theme, ‘Automobiles for Amer- 
The larger of 
these are 26 feet in length and 


poboard to form assorted sizes of| symbolize the importance of the 


background for walls and numer- 
ous mura!'s is quite a job in it- 
self. The laying of 80,000 square 
feet of red carpet, 27,000 square 
feet of linoleum, and a few other 
details will keep a large corps of 
experts busy for many hours. 
With carpenters using about 20 
kegs of nails to put up 130,000 





Carl Laughnan sells Hudson 
Terraplanes, U. S. Tires, U. S. L. 
batteries, Auto-Lite spark plugs and 
a full line of automotive accessories 
at his super-service garage. He reads 
Liberty every week for “the exciting 
fiction and even more exciting truth 


—likethe Death Over 


Galapagos story.” 























automobile industry in relation 
to other basic industries. A spe- 
cial lighting system is being in- 
stal’ed. 

Complementing this beauty of 
decor, which, plus the cars them- 
selves, is designed to appeal to 
the eye, there will be music of 
restrained style made possible by 
wiring the building with numer- 
ous sound outlets and carrying 
the music by telephone. This 
will enable visitors to discuss 
cars with demonstrators and 
salesmen without raising their 
voices. In the opinion of Manager 
Alfred Reeves and the show com- 
mittee this will be a highly de- 
sirable atmosphere for the ex- 
position. 

It has been decided to switch 
the date for International Day, 
originally scheduled for Monday, 
to the following day, Tuesday, 
Nov. 15. Also, instead of the 
usual luncheon, there will be an 
International Day dinner at the 
Ritz-Carlton the same evening. 
This will be attended by several 
hundred representatives fgom 
foreign countries and American 
automobile company executives. 


British Planes 
Adopt Sleeve 
Valve Engine 


LONDON.—The §sleeve-valve 
engine, familiar to motorists, has 
now taken to the air. 

When the new long-range 
flying boats of Imperial Airways 
go out on the Empire air routes 
and on to their special duties 
on the Atlantic, Tasman & Pa- 
cific routes, the quiet hum of 
their engines will be the an- 
nouncement of a new achieve- 
ment in British transport en- 
gineering. 

Every country in the world 
has attempted to translate the 
advantages of sleeve-valves to 
standard aero-engines. Britain, 
through the Bristol Aeroplane 
Co., has succeeded. 

The new Imperial flying boat 
will be fitted with four Bristol 
Perseus XIIc motors, which have 
been specially developed for use 
in commercial air transport. To- 
gether they muster 3,560 horse- 
power for the take-off. 








N. J. ‘Fair Sales Act’ 
Held Unconstitutional 


HACKENSACK, N. J—N ew 
Jersey’s recently enacted “Fair 
Sales Act” was declared uncon- 
stitutional here Monday by Dis- 
trict Court Judge Berthold Vor- 
sanger in dismissing a complaint 
against Packard-Bamberger Co., 
Inc., operators of the Hackensack 
Food Market, charged with vio- 
lating the act by selling mer- 
chandise at less than cost. 

Although its enactment last 
spring had been sought princi- 
pally by independent retail gro- 
cers to curb “loss leader” com- 
petition from chains and super- 
markets, the statute was s0 
drafted as to affect all retail 
sales. The court ruling and its 
expected appeal interests auto- 
mobile dealers, because it is be- 
lieved technical wording of the 
act would prevent resale of used 
automobiles taken in exchange 
for a price less than cost. Sale 
of parts also is believed to come 
under the act’s terms. 
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the lock. 


Many Other Advancements | lat night a small light illuminates 


Included on New Models 





(Continued from page 3) 


no difference in the capacity of 
the trunks. 

The rear compartment door on 
the “fast backs”, as they are 
designated, is counterbalanced 
like the engine hood. It can be 
raised to any level. This door is 
equipped with an automatic lock 
support for use when the trunk 
is opened fully. It catches and 
releases automatically merely by 
manipulating the door. 


Another heavy duty bumper 
follows the lines of the rear and 
it is arched to further protect 
the back of the car. 

Rear lights, which also con- 
tain a stop light filament, are 
installed in the rear fenders. 
There is a license plate light in 
the center of the trunk door. 


A great improvement is an- 
nounced in seat design. More 
coil springs and padding are used 
to provide a more comfortable 
ride, and the new soft rubber 
cushions are a built-in standard 
feature on the Ambassador 
Eight models. This feature also 
is available as an option on the 
other models. 


A new safety instrument panel 
has been developed for 1939. 
The angle and location of the 
driving instruments in the panel 
permit reading them at a glance. 
The speedometer is a_ ribbon 
type, with all speed markings on 
a horizontal line. 


A special chrome strip grille 
has been designed and built into 
all instrument panels to provide 
a space for both the speaker 
and an automatic tuning radio. 

All control dials and knobs, as 
well as the base and knobs of 
the interior door hardware, are 


h ings — 


FOOD, CLOTHING, INSURANCE, etc. These and 


other essentials are 


budget. How big is that budget? ... 


L 


2% BILLION DOLLARS... THAT’S LEGIONPOWER! 


The cAmerican 


EGION 


MAGAZINE 


9 ROCKEFELLER PLAZA, 


of a new, translucent plastic 
material. 

Door posts on the Ambassa- 
dor Eight are equipped with a 
new kind of “Silent-Safety” 
striker plate, which is said to 
make the closing of doors easier, 
surer and quieter. 

In order to prevent any gaso- 
line fumes from entering the 
car, Nash has designed a gas 
tank filler pipe which is in- 
stalled outside the car. It does 
not run through the trunk com- 
partment. 

The front floor (when the re- 
mote control gear shifter is 
used) is clear and _ provides 
plenty of foot and leg room for 
three passengers. The hand 
brake is located up under the 
cowl on the left, and is a fric- 
tion type of brake. 

Hypoid gears are used in the 
sedans to provide a flat floor 


surface in the rear compart- 
ment. 

The Nash Cruising Gear, the 
equivalent of an _ automatic 


fourth speed forward, will be a 
standard equipment feature on 
the Ambassador Eights, and will 
be available as an option on all 
models. 


Ease of starting, and uniform 


engine performance will be 
featured by Nash this year. This, 
it is said, results from the 


sealed manifolding which as- 
sures even engine temperatures, 
double automatic spark control, 
and a starter which is operated 
by depressing the clutch. An 
automatic choke is provided on 
the Ambassador series. The 
ignition lock serves a double 
purpose as it also locks the 
steering wheel. For convenience 








Want a Market that 
BUYSP 


AUTOMOBILES — 80% of our 916,448 Legionnaires 
own automobiles. 77 
NEW. Legionnaires also purchase millions of gallons of 
gas and oil, tires, spark plugs, etc. 


% of the automobiles were bought 


REFRIGERATORS - 63 % own mechanical refrigerators. 
VACUUM CLEANERS — 65% own vacuum cleaners. 
WASHING MACHINES — 52% own washing machines. 


HOME IMPROVEMENTS—71% cither made im- 
provements in the past year or plan to make them in the 
coming year: Painting — Papering — New House Furnish- 
Roofing — Heating — Plumbing — etc. 


all included in the Legionnaires’ 


Legionpower facts are now available in complete form in | 
Ross Federal Research Report, May 31, 
Fred. L. Maguire, Advertising Director, for a copy. 


1938, Write to 


NEW YORK CITY 











The new Nash bodies are re- 
ported to be the sturdiest ever 
turned out by this company. 
Driver and passengers are com- 
pletely enclosed by reinforced 
steel in the 1939 bodies. Heavy 
gauge body metal is used, and 
this is supported by profuse use 
of box-type steel body girders. 
Doors of all-steel are built as 
welded units. 


installed in the new cars. 
Heavy steel floors mounted on 
a sub-frame and a battleship- 
type bulkhead make up the re- 
mainder of the all-steel body. 
Beneath the floor is a new and 
sturdier frame. It is described as 
double frame construction. The 
side channels in the rear have 
been widened, and a new Z 
member has been added in the 
rear just in front of the gas 


tank. 
Will Be Featured 

Because of the importance of 
the “Weather Eye’ development 
to better motoring, Nash will 
make this one of their major 
advertising and selling features 
during the cold months, Blees 
announced. 

The system is described as a 
great advancement of the one 
pioneered by Nash in 1938, and 
it performs all the services the 
original one did, but it is said 
to do them better and auto- 
matically. 

The “Weather Eye” breathes 
in as much as 800 cubic feet of 
fresh, filtered, outside air a 


Box-type girders}. 
and steel walls are as one when| ‘ 





FRONT COMPARTMENT of the 1939 Nash features remote gearshift; 
new-angled instrument panel giving better visibility; the new “Weather 
Eye” conditioned air system for winter driving, and plastic and chrome- 


striped trim. 


minute and maintains a very] 4 


slight air pressure in the in- 


terior. As a result, the flow of]: 


air always is outward from the 
car interior. Drafts are elimi- 
nated, and tobacco smoke is 
whisked out of the car, it is 
said. 

Newest and most sensational 


mechanism of the “Weather 
Eye” system is the ‘Weather 
Eye” itself, a development of 


engineers of the Nash and Kel- 
vinator divisions of the cor- 
poration. A simple dial is used 
to control the system, and with 
it motorists can “tune in” the 
kind of winter car comfort they 
desire. Anything from _ spring- 
like coolness to shirtsleeve 
warmth can be obtained despite 
outside weather conditions, it is 
claimed. And, the kind of car 
comfort dialed in is automatical- 
ly maintained, it is said. 
Maintains Car Comfort 

The “Weather Eye”  auto- 
matically maintains the kind of 
car comfort chosen by con- 
tinually balancing samples of 
outside air with samples of in- 
terior air. Changes are flashed 
immediately to the “Weather 
Eye” thermostat, which auto- 
matically controls the flow of 
water through the heating core. 

The system obtains its fresh 
air supply through the cowl 
ventilator. An intake housing is 
built in all Nash cars just be- 
low the ventilator. This housing, 
containing a _ rainshed which 


ALL FOUR-DOOR SEDANS in the 1939 


either streamlined slip streamback, 
extra cost 





AN IDEA of the amount of space available in the trunk compartments 
of the 1939 Nash cars. This trunk is also part of the Nash “bedroom” 
when the bed is set up in the rear of the car. 





prevents moisture from coming} dan with trunk; Nash Ambassa- 


into the car, is standard equip- 
ment on all models. The re- 
mainder of the “Weather Eye” 
system is an extra option on all 
but the Nash Ambassador Eight 
cars. It is the standard equip- 
ment on the Eights. 


An air filter fits into the 
housing behind the rainshed. 
The rest of the system is in- 
stalled under the cowl, just be- 
low the ventilator. It has been 
designed so that it does not de- 
tract from the increased foot 
room in the front of the new 


Nash cars. The control dial is 
located just below the instru- 
ment panel. 

Although windows do not 


ordinarily fog up and frost with 
this system, a defrosting ar- 
rangement is provided for severe 
mid-winter driving. 

The 22 models in the four 
new series of Nash cars are: 

Special Nash LaFayette series: 
Business coupe, 2-door sedan, 4- 
door sedan, 4-door sedan with 
trunk; Deluxe Nash LaFayette 
series: Cabriolet, all - purpose 
coupe, Victoria sedan, business 
coupe, 4-door sedan, 4-door se- 





Nashes may be obtained with 
or conventional trunk back at no 


Shown here is a comparison of the two backs. 





dor Six: Cabriolet, all-purpose 
coupe, Victoria sedan, business 
coupe, 4-door sedan, 4- door se- 
dan with trunk; "Ambassador 
Eight: Cabriolet, all-purpose 
coupe, Victoria sedan, business 
coupe, 4-door sedan, 4-door se- 
dan with trunk. 











SOUND IDEA 


GREYHOUNDS ' MUFFLED BY 18-8 





One big problem in developing 
modern Greyhound “Super- 
Coaches” is effective silencing of 
huge rear-mounted power plants. 
Larger, more durable mufflers 
were needed. These requirements 
emphasized the importance of 
modern engineering materials. 
Feature of new mufilers currently 
used on Greyhounds is stainless 
steel construction of the shell. 
These mufflers, made by Burgess 
Battery Co., employ special acous- 
tic linings—perforated tubes of 
stainless steel surrounded by 
sound - absorbent materials — en- 
closed in a suitable housing. This 
design provides adequate silenc- 
ing without using baffles. Elimi- 
nating baffles greatly decreases 
back-pressure, increases’ usable 
horsepower. So much_ exhaust 
heat is dissipated through these 
huge mufflers that ordinary ma- 
terials cannot withstand either 
the high temperatures or cor- 
rosive action of exhaust gases. 
Stainless steel—the familiar 18 
per cent chromium—8 per cent 
Nickel—muffler shells give good 
service at temperatures upwards 
of 1,200 deg. Fahr. This Nickel 
alloy steel also 
resists the corro- 
sive action of 
gases indefinitely. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York. N.Y. 
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Edsel Ford Sees 50% Rise 
In Sales of 1939 Models 





(Continued from Page 1) 


more than 200 automobile edi- 
tors, President Edsel Ford pre- 
dicted that sales in 1939 would 
increase about 50 percent over 
1938. If this eventuates, next 
year’s car sales will be only 
slightly under the 1937 total. 

Henry Ford also expressed 
strong optimism over the future. 
“Everything is on the rise,” he 
declared to the editors. “Good 
crops and lower farm prices 
will not hurt business either.” 

The new Mercury, according 
to appearance and appointments, 
is “Zephyrish” with a 116-inch 
wheelbase. Like the Ford 60, 
Ford 85 and Zephyr, the new 
Mercury has hydraulic brakes. 

The Mercury has a new Vee- 
type engine, having the same 
stroke but %-inch larger cyl- 
inder bore than the Ford “85” 
and developing 95 to 100 horse- 
power. Increasing the bore gives 
239 cubic inches piston dis- 
placement as compared with 221 
cubic inches in the “85.” 

With the 116-inch wheelbase, 
the new car has an _ overall 
length of 192 inches. 

The trimming of the interior, 
the upholstery and quality of the 
cloth used marks the Lincoln 
influence upon this new Ford 
creation. Interior hardware is a 
burnished bronze which har- 
monizes with the taupe-colored 
trim and the natural wood gar- 
nish mouldings and instrument 
panel. The latter provides a 
grille at the center for the in- 
stallation of the radio loud 
speaker. 

The V-type windshield carries 
two wipers pivoted at the bot- 
tom instead of the top. Behind 
the rear seat is concealed a com- 
modious trunk, although the 
streamlined stern does not sug- 
gest a trunk. Placing the spare 
tire vertically increases the 
trunk capacity. 

Fenders are pontoon type, the 
rear being of the extra deep 
type and almost cover the rear 
wheel. 

The front grille, with hori- 
zontal chrome louvres, comes to 


_ about lamp height and the in- 


verted boat-like hood above it is 
hinged at the dash and raises 
like a lid. The sides of the hood 
also raise with the top, making 
the engine, its accessories and 
the battery (which is also under 
the hood) more accessible. 

Top of the radiator is on a 
level with the water outlet hose 


Lack of Cars 


Hampers Sales 
In Kansas City 


KANSAS CIT Y.—Lack of 
merchandise is hampering the 
sales of new cars in Kansas 
City. Dealers showing the 1939 
lines are reporting more inter- 
est and buying response than in 
several years. 

Most dealers took advantage 
of August and September to 
“clean up” their used cars and 
the 1938 models on hand. 

The new car registration fig- 
ures for September show 473 
cars and 77 trucks for the 
month, in Jackson county. Total 
new car registration for the 
year is 9,150 and 1,167 trucks. 

There is a general feeling 
that, with fall crops now begin- 
ning to appear on the market, 
Sales in the Kansas City area 
will show a sizeable gain. 





Ternstedt Dedication 


TRENTON, N. J.—Date for the 
formal dedication of the new Tern- 
stedt Trenton Division 20-acre plant 
of General Motors Corp. will be 
Tuesday, Nov. 15, according to simul- 
taneous announcements by General 
Manager Edward F. Fisher of the 
Fisher Body Division of Genera) 
Motors, under whose jurisdiction the 
local plant will operate, and Charles 
M. Jones, president of the Trenton 
Chamber of Commerce. 


from the cylinders. The fan, in- 
stead of being belt driven, is at- 
tached directly to the front end 
of the crankshaft. This arrange- 
ment places the radiator core 
directly behind the low grilles 
and the fan directly behind the 
radiator core where it is said to 
be most effective. 

The frame of the Mercury is 
reinforced by reversing the “xX” 
member channels so that they 
make a box section when joined 
with the heavier side rails. 

With one important exception 
—hydraulically - operated brakes 
on all Ford, Mercury and Lin- 
coln-Zephyr models—the new 
cars follow the general Ford de- 
sign principles: V-type engines, 
centriforce clutches, all helical 
gear transmissions, torque tube 








AT THE RECEPTION preceding the address given by Louis Johnson, 
assistant secretary of war, before the annual meeting of the Wire Assn. 
in Detroit last week. Left to right, F. A. Westphal, president of the as- 
sociation; Johnson; R. E. Brown, secretary of the Wire Assn.; K. R. 


Beardslee, of the Carboloy Co., Inc., chairman of the reception committee. 


free spring action on all four 
wheels. 

All Ford bodies have the gen- 
eral lines which were used on 
the 1938 Deluxe Ford V-8’s. 


drive with spiral bevel gear, % 
floating type rear axles, 6.00x16 
tires on all Ford models, trans- 
verse front and rear springs, 
radius rods front and rear, and 


ercury, °39 Ford 


Seattle Outlook | 
Bright as New 
Models Arrive 


SEAT TLE—While Seattle's 
auto show will not be staged 
until early in January, arrival 
of the new 1939 models is cre- 
ating a pronounced optimism 
over the general outlook for the 
1939-model year. 

Used car stocks are 20 percent 
below a year ago, and while the 
used market is slowing up, 
present sales are ahead of the 
corresponding period of 1937. 

The employment curve in this 
area is turning upward sharply. 
This provides a sound basis for 
the optimism of car dealers and 
favorable effect upon both new 
and used cars is certain to be 
the result. 





Fourth Dimension, a regular fea- 
ture by Pete Wemhoff, offers news 
of automotive advertising. 








when you say, This car will 


do its best on any gasoline ? 


That is why every modern car has a device—variously 


Who are you kidding when your customer takes 
your word for it, buys cheap gasoline and in a short 
time rolls into your service department with a squawk 
about “knock” or “ping”? 


Who are you kidding when your service man re- 
tards the spark to prevent the knock...and the customer 
complains about a sluggish, pepless car? 


Who are you kidding when that same customer 
starts razzing your car to his friends... makes up his 
mind never to buy another from you? 


Who are you kidding? 


The up-to-date automobile dealer doesn’t kid himself 
or his customersabout gasoline. He keeps clear of trouble 
by feeding his customers the simple, unvarnished facts. 


Here they are: 


The farther you advance the spark of a modern high 
compression car, up to the point of maximum effi- 
ciency, the more power you get from gasoline. 


But the motor“knocks” or“pings,” loses performance, 
when the spark is set farther ahead than the “anti- 
knock” quality of the gasoline permits. 

Judged by anti-knock quality, there are three grades 
of gasoline: “low grade,” “regular” and gasoline con- 
taining “Ethyl.” 


called “distributor adjustor,” “Octane Selector,” etc. 
for setting the spark for each of these three grades of 
gasoline. 


And the performance of the car depends on the grade 
of gas and spark setting, as shown below. 


Every modern car offers these three choices: 


Poor performance 

with “low grade” gasoline 
There is no anti-knock fluid (containing tetra- 
ethyl lead) in “‘low grade’’ gasoline. Power is lost 
because the spark must be retarded to prevent 
**knock”’ or “‘ping.’”’ 





Good performance 

with “‘regular’’ gasoline 
Most regular gasoline has in it anti-knock fluid 
(containing tetraethyl lead). The spark can be 
considerably advanced for more power without 
‘“*knock”’ or “‘ping.’”’ 





Best performance with 
gasoline containing ‘“‘ETHYL”’ 


Gasoline ‘‘with ETHYL” is highest in all-round 
quality. It has enough anti-knock fluid (contain- 
ing tetraethyl lead) so that thespark can be fully 
advanced for maximum power and economy with- 
out “*knock”’ or ‘‘ping.”’ 





ETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil companies to improve gasoline 
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Ford Liberalizes It 
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New Field Setup Seeking 
A Closer Dealer Contact 





(Continued from Page 4) 


a careful study of your local 
market for used cars in this 
price class. See that you are not 
depriving yourself of business 
that logically belongs to you by 
unnecessarily conservative ap- 
praisals. 


“It is of equal importance, 
however, that you be sufficiently 
familiar with used car values in 
this price class to avoid exces- 
sive allowances which destroy 
your profit possibilities. It is 
important also for you to so es- 
tablish yourself in your com- 
munity that you will be recog- 
nized as the headquarters for 
used cars in every price class. 
This demands immediate pro- 
motional effort on your part as 
well as ours. 

“We will work closely with 
you in the development of your 
used car business in this new 
price field. Material for your use 
in this connection will be avail- 
able. 

“Our entire new car mer- 
chandising policy has recently 
been changed to provide suf- 
ficient flexibility to serve the in- 
dividual needs of any and all 
dealers. We will continue to 
furnish a merchandising pat- 
tern, but if any dealer has a 
plan which in his opinion will 
produce better results than the 
plans offered by us, he will be 
privileged to use it. We feel that 
every dealer should have the 
opportunity to demonstrate his 
own merchandising skill and in- 
dividuality. What we are in- 
terested in are  results—uni- 





Al 


OPENS ARMISTICE DAY, FRI. NOV. 11 
NATIONAL 


SHOW 


formity of method is not so im- 
portant. 

“As a further means of bring- 
ing about a better understand- 
ing of our mutual problems, we 
have held, during the past few 
months two ‘round table’ dealer 
conferences. Out of these meet- 
ings has come, I believe, a bet- 
ter understanding of our re- 
spective responsibilities and we 
intend to repeat these meetings 
periodically in the future. 

“We as manufacturers assume 
the responsibility for advertis- 
ing our products on a national 
basis, and in a manner that will 
reflect creditably upon dealers 
as well as upon this company, 
and that will do the job of pre- 


selling which good advertising e 


is designed to accomplish. I 
think we have already demon- 
strated how this responsibility 
will be fulfilled. 


“As a part of this program, 
we are now mailing to every 
owner of a 1936, 1937 and 1938 
Chevrolet, Plymouth, Dodge, 
Pontiac, Oldsmobile and Buick 
car—a total of 4,000,000 owners 
—a letter over my signature 
describing the major features of 
our 1939 products and inviting 
these prospects to see one of our 
dealers before they buy any car 
in any price class this year. 

“In addition, we are making 
a similar mailing to over l,- 
000,000 owners of Chevrolet, 
Dodge and International trucks, 
inviting them to inspect our 
1939 truck line. Altogether, a 
total of about 5,000,000 pros- 
pective car and truck buyers 


TO 





Grand Central Palace, New York City 
8s pays November 11-13, SUNDAY INCLUDED 


Here’s where the industry will start its campaign 
for 1939 business. Buyers, dealers, jobbers, pur- 
chasing agents, fleet owners, sales managers, serv- 
ice station and repair men and industrial leaders 


will attend. 


The latest in passenger cars, body work, accessories, 
trucks, light delivery wagons, service station equip- 
ment and a special Diesel engine display—an array 
of modern lines you must see. 

For available space remaining, write, wire or tele- 


phone. 


NATIONAL AUTOMOBILE SHOW 
366 MADISON AVE., 
Alfred Reeves, Manager 


Nii deel ahh er ST 


NEW YORK, N. Y. 
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ACTIVITY at the car loading dock of Buick, which is shipping about 1,000 cars daily from the Flint plant. 
Special freight cars, equipped with Evans Autoloaders, are being used for many of the shipments as shown. 
ttt nT ti nS 


will be reached by these mail- 
ings within the next few days. 
“We will also assist dealers 


in the development of salesmen | 
through the most complete and/| 


most intensive sales. training 
program ever provided by the 
Ford Motor Co.; we have a spe- 
cial staff of men who will work 
closely with dealers in the de- 
velopment of salesmen. 

“To assist you in developing 
a competent service organization, 
we likewise have a staff of 
specially trained men devoting 
their entire time to this work. 
They will continue to help train 
mechanics and assist in the gen- 
eral development of your serv- 
ice business. 


“The sale of parts and acces- 
sories represents a very sub- 
stantial and profitable part of 
the dealer’s business. While con- 
siderable progress has already 
been made in the merchandis- 
ing of parts, this phase of our 
operations is having our close at- 
tention and dealers may expect 
considerable assistance from us 
along these lines in the future. 


“We feel, too, that it is a 
definite part of our responsi- 
bility to give dealers the benefit 
of our analysis of their business 
and to point out from time to 
time ways and means of bring- 
ing about improvements. Here 
again we have a staff of men 
who have had the benefit of a 
broad experience and can be of 
a great deal of practical as- 


sistance. We want dealers to 
take full advantage of their 
services. 


“We also feel that in the gen- 
eral conduct of your business 
you are entitled to the best 
counsel and guidance we can 
give you. To this end we have, 
during the past few months, 
reorganized our branch opera- 
tions in a manner that will 
minimize our contacts with you, 
but at the same time will make 
these contacts more helpful to 
you. 


“We believe there can and 
should be a wholesome com- 
petitive relationship between our 
dealers, and we believe this can 
be fostered in a manner that 
will work to our mutual inter- 
ests by enlarging rather than 
dividing the Ford market. In the 
final analysis, we want volume, 
to be sure, but not at the ex- 
pense of dealer mortality. 


“In other words, we want you 
to make a profit as a result of 
volume, not through the sacri- 
fice of volume.” 


Sokolsky Writes 
DETROIT.—Automobile dealers 
will be interested in ‘“‘The American 
Way of Life’, by George Sokolsky, 
which will appear serially in Liberty, 
beginning with the Nov. 5 issue 








‘Two and Six in Lunnon’ 


Despite Automobile Prices and Pea Soup Fog, 
Detroiter Feels at Home at London Show 


(Continued from page 6) 


their beautiful model bore a 
price tag of $14,800, the Packard 
high point was $8,975, the Cadil- 
lac 72 limousine $7,125, Buick 
Pullman $4,625, Chrysler Im- 
perial $2,750, the German Mer- 
cedes Benz $9,450 and the 
Italian Lancia-Astura $5,225—all 
of which should give the De- 
troiter a keener appreciation of 
the low price of cars in America. 


The London motor show at- 


CATA Declares 
Appraisal Plan 
Aids Car Sales 


CHICAGO.—Stating that ‘‘con- 
clusive and irrefutable evidence” 
shows used car appraisal bu- 
reaus to be no deterrent to vol- 
ume, the Chicago Automobile 
Trade Assn. in a bulletin just 
issued presents facts gathered to 
prove its contention. 

The bulletin cites the experi- 
ence of a group of Cook County 
dealers handling the same make 
of car and participating in an 
appraisal information reporting 
service since Jan. 1, 1936. 

“In the three approximate 
years the plan has been in effect, 
the Cook County group regis- 
tered 3.03 percent of all the new 
cars of the same make registered 
in the United States,” comments 
the CATA. 

“In 1933, 1934 and 1935, the 
Cook County group registered 3 
percent of all the new cars of 
the same make registered in the 
United States. In 1930, 1931 and 
1932, the Cook County group reg- 
istered 2.74 percent of all the 
new cars of the same make reg- 
istered in the United States. 

“It is, therefore, unmistakably 
clear that in the three-year pe- 
riod when the Cook County 
group had an appraisal service 
operation, it did a better volume 
job than during the two pre- 
vious three-year periods when 
the plan was not in effect.” 











Jenkins Readying Racer 


SALT LAKE CITy.—Ab Jenkins, | 


who will attempt to break a num- 


| 


| 
| 
} 


ber of world's records on the Bonne- | 


ville Salt Flats near here, 


is en- | 


gaged in establishing a base camp | 


on the Bonneville Salt Flats. He 
carried his racer west from Indian- 
apolis, where it was built. on a 
specially constructed Federal] truck. 





SA Chris Sinsabaugh’s sparkling 
Sparks" column is read by 
“wide-awake” in the industry. 


the | 


tracts more Europeans and 
Americans than any other show 
in Europe. Engineers and build- 
ers from every country are here 
to look for new ideas. ... We 
encountered Lord Howe, famous 
as a race driver, as well as his 
part in government. His an- 
cestry runs back to the Ameri- 
can Revolution. Harvey 
Klemmer, formerly on the De- 
troit Free Press and Times, now 
with Ambassador Kennedy, the 
most popular man who has rep- 
resented us in years . . GM 
President Knudsen with Law- 
rence Fisher looking them over. 
Thomas P. Henry, president of 
the AAA, just returned from a 
banquet in Paris at the opening 
of the Paris show .. . Capt. 
Eyston after his record break- 
ing runs on the salt flats in 
Utah; Arthur Bray, who sells 
Chriscrafts in England, and 
many American manufacturers 
may be seen in the crowd in the 
250,000 square foot of exhibit 
space. 

Like the United States, the 
Englishman is wondering if the 
1939 models will be bought and 
if it is there will be much joy 
not only in the automobile field 
but in every line of industry 
which contributes to the manu- 
facture of automobiles in Eng- 
land. ... It’s an excellent auto- 
mobile show and one place in 
Europe where a Detroiter may 
feel perfectly at home. 


Scoville to Talk 
COLUMBUS, O.—John Scoville, 
economist for Chrysler Corp., will 
address the 1938 Ohio Conference 
of Statisticians on Business Research, 
to be held at Ohio State University 
on Nov. 12. 


nt 


Automobile Freight Car Unload- 
ing Equipment 
Sutcliffe Storage Co., Inc. 
275 Needham Street 
Newton Upper Falls 
Massachusetts 
LICENSED BONDED 


ANNOUNCEMENT 

Our engineers have perfected 
a machine for raising the decks 
in freight cars. No power lines 
necessary. The machine is easy 
to handle and will raise the deck 
from the floor to the roof of the 
freight car in thirty seconds. 


PRICE OF MACHINE 
$38.50 


Plus Freight 
Send certified check or money 
order to above address and the 
machine will be delivered with- 
in thirty days. All machines fully 
guaranteed. This offer for a lim- 
ited time only!!! 


SAVE TIME SAVE MONEY 
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Small-Town Dealer Advised to ‘Sell Everything’ 


Tex. Firm Pushes Service 


All Phases of Business 





By Ruel McDaniel 
Special Correspondent 
ALPINE, Tex.—‘“The small- 
town automobile dealer who de- 
pends primarily on car sales is 
building up, slowly but surely, 
an impossible financial situation 
for himse?f,” declares J. E. Cas- 
ner, head of the Casner Motor 
Co. (Buick-Chevrolet) here. 
Casner should know, because 
he and his three brothers—Buck, 
Rene and S. W. Casner—have 
built a small-town automotive 
business that has expanded to a 
large distributorship in El Paso, 
a successful dealership in Marfa, 
Tex., and a large cotton planta- 


tion and ranch on the Rio 
Grande, along the Mexican 
border. 


The business has been built 
largely upon the assumption that 
the small-town dealer must sell 
“everything” in order to make 
money. 

Not only do the Casners be- 
lieve that, but they have talked 
it so consistently that all their 
employes believe it. Believing 
that their jobs and future salar- 
ies depend upon selling every- 
thing connected with a modern 
automotive establishment, they 
sell a lot of accessories, tires and 
service. 

Casner discovered the financial 
value of pushing other related 
lines, along with new automo- 
biles, back in the ‘good old 
days,” when cars came rather 
scantily equipped. He saw the 
profit possibilities of accessories; 
and through a combination of 
salesmanship and coaxing, he 
loaded down most of the cars he 
sold in those days with accessor- 
ies enough to add $50 to $100 to 
the selling price of the car. 
, “I got the accessory habit 

then,” he explains, “back in the 
days when it was easy for a good 
man to make his salary every 
week in the sale of accessories; 
and I still find accessories a re- 
liable source of profit. We stock 
practically everything that will 
go on the cars we sell, and we 
push them.” 

Then he saw the possibilities 
in tires. Today all three Casner 


“The car dealer with the sort 
of gasoline and repair service 
that brings motorists in has the 
best opportunity of anyone to 
sell new tires,’ Casner says. ‘“He 
sees the cars often, can note the 
need of tires and the prospect 
delivers himself into his hands. 
If he will keep his eyes open, 
and train his men to do the same 
thing, he can sell a lot of tires.” 

The company does a_ large 
open-account tire business but it 
does not push instalment sell- 
ing, especially in the two smaller 
towns. There are not enough 
weekly payroll employes to jus- 
tify it, he finds. 

Remodels His Shop 


Super-service facilities are im- 
portant in maintaining a profit- 
able business for the small town 
car dealer, Casner thinks. Re- 
cently he spent what looked like 
at the time a foolish sum of 
money to remodel the front of 
the Alpine establishment. At the 
time the improvements were 
made, volume was on a steadily 
downward trend. Immediately 
upon completion of the improve- 
ments and the addition of better 
service, the trend downward not 
only ceased but the present vol- 
ume is well ahead of the same 
period last year. 


“On our modernized gasoline 
service floor, which fronts the 
entire plant, we are constantly 
on the alert to sell washing, 
greasing and lubricating jobs,” 
Casner points out. “Not only did 
the improved facilities bring in 
more gasoline and oil customers 
but that increase in number en- 
abled us to sell a lot more wash 
and grease jobs, through the 
extra contacts.” 


Volume Increases 


The modernized super-service 
facilities likewise brought about 
an increase in shop service busi- 
ness, the company finds. That 
was because the additional pat- 
ronage here enabled the men on 
the gasoline pumps to contact 
more prospects for the shop serv- 
ice department; and the addi- 
tional grease and wash jobs like- 
wise brought car owners closer 


turnover rate among employes, | 
and he pays an annual bonus! 
based on net profits. All men are 
on straight salary, including! 
automobile salesmen. 

On the first of each year Cas- 
ner calls a general meeting of 
all employes. In the meantime, 
he has set up a net profit goal 
for the year, based on the pre-| 
vious year’s profit and the out- 
look for the new year. He tells 
the employes what the goal is. 

“If we make it, a part of it is 
yours,” he tells them. The exact 
percentage depends upon the 
amount of the net goal and the 
profit made the previous year. 

The employe’s share of the 
profits is divided among all the 
men, the apportionment being 
based upon salary and length of 
service of each man. 

“With the knowledge that they | 
are going to share in the profits 
of the firm,’ Casner explains, 
“the men need little plodding to 
keep them on their toes for extra 
sales that will mean extra prof- 
its.” 

Occasionally, the firm creates 
special interest in some specific | 
item, which it wishes to push, 
by offering all employes bonuses 
on the sale of the specific item | 
during a certain period. 

Casner believes the time to! 
improve the dealer’s facilities for 
wider service is when business 
is showing a slump. The com- 
pany not only did a major re- 
modelling job on the front of the 
Apline plant during the lowest 
point in the 1938 slump, but 
added several thousand dollars’ 
worth of new equipment in both 
the Marfa and the Alpine shops. 


AFC Convention 


May Draw 600; 
Speakers Listed 


CHICAGO.—The fifth annual 
convention of the American 
Finance Conference, independent 
finance company trade associa- 
tion, will be held at the Drake 
hotel here, Nov. 10-11. More 
than 600 attendees are expected. 

Among the convention speak- 
ers will be Senator Joseph C. 
O’Mahoney of Wyoming; Wen- 
dell Berge, assistant attorney 
general assigned to the anti- 

















DEALER ENTHUSIASM in the new Dodge line for 1939 is evident in 


the antics of W. W. 


Shipley, Portland Dodge dealer, left. 
W. R. Bamford, director of service; 


The others are 
Dan Beck, regional manager, and 


E. J. Poag, assistant general sales manager. 


"38 Gasoline Tax Receipts 
Double Automotive Wages 





NEW YORK.—State and fed- 
eral tax collectors are taking 
more money each year in gaso- 
line taxes from the nation’s mo- 
torists than the total paid in 
wages to all workers in motor 
vehicle and parts factories. For 
1938, gasoline taxes will amount 
to about $2 for every $1 paid to 
automobile workers. 


That remarkable economic 
trend is revealed by a study of 
the growing burden of automo- 
tive taxation made by the Amer- 
ican Petroleum Industries Com- 
mittee. This year the nation’s 
gasoline tax bill will approach 
the colossal proportions of near- 
ly $1,000,000,000. Wages to be 
paid in motor vehicle and parts 
factories during the year will 
fail by a considerable margin to 
approximate that amount. 


Prior to 1929, annual gasoline 
taxes were less than half of the 
payrolls of automobile factories. 
In 1928, for example, gasoline 
taxes were $304,871,000, as com- 
pared with a total of approxi- 
mately $700,000,000 paid out in 
wages to workers. 


But many states. increased 
their gasoline tax rates, and the 


$200,000,000 annually to the gas- 
oline tax bill. By 1930 the annual 
amount paid out in gasoline 
taxes exceeded the total wages 
to automotive workers, a condi- 
tion which has prevailed in 
every succeeding year. Even in 
1937, when automobile factory 
payrolls established a_ record 
high, gasoline taxes werg about 
$150,000,000 greater. 


This disparity between what 
the tax collector takes in gaso- 
line taxes and what the workers 
receive in wages for manufactur- 
ing vehicles for the nation’s mo- 
torists, probably will, in 1938, 
set an all-time record. 


Since gasoline taxes and the 
wages of workers in automobile 
factories directly or indirectly 
come from the same pockets— 
those of the motorists and other 
highway users—the facts indicate 
that the growing burden of gaso- 
line taxation tends to aggravate 
unfavorable economic conditions 
which may depress activity in 
the automobile industry. High 
gasoline taxes definitely appear 
to be a retarder of new automo- 
bile sales. 


Chris Sinsabaugh’s sparkling 
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| BROADENS TRADITIONAL OLDS FIELD WITH REDUCED PRICES 
| ON STUNNING NEW EDITIONS OF POPULAR SIX AND EIGHT! 
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ERE’S the greatest news Oldsmobile dealers 

have heard in years! Think of the profit pos- 
sibilities in the brand new Olds Sixty—a big, com- 
fortable, style-leader Six that brings traditional 
Oldsmobile quality to the volume market and puts 
hundreds of thousands of new potential customers 
on salesmen’s prospect lists. Prices have also been 
,reduced on the popular-priced Seventy and Eighty. 
Now, with three great lines of cars, covering three 


4-DOOR SEDAN 


great markets, Oldsmobile dealers have one of the 
broadest opportunities in the industry for sales and 
profits. For, in addition to its wide range of prices, 
Oldsmobile offers stunning new streamline styling, 
sensational performance ability and everything 
that’s new in modern quality features. It’s easy to 
make money when you have a “natural” — and 
everyone agrees that Olds is the “hot” line for 1939. 
For complete information, write D, E. Ralston, 


4-DOOR SEOAN 


c/o Oldsmobile at Lansing. Learn why every- 
one is saying ...“You Ought to Own an Olds!” 


* Delivered price at Lansing, Mich., subject 

to change without notice. Price includes safety 

glass, bumpers, bumper guards, spare tire and 

tube. Transportation, state and local taxes, 

if any, optional equipment and accessories 

— extra. General Motors Instalment Plan. 
« A GENERAL MOTORS VALUE » 





a . Ren eile lee es ee 
Oldsmobile’s new springing IN,TRODUCES 


and stabilizing system—a _ sen- 


ec ae "THE RIDE TO CLINCH THE SALE J” 
—— 


in the Oldsmobile chassis below. 


A REVOLUTIONARY NEW 
RHVTHMIEC RIDE BASED ON A NEW 
PRINCIPLE OF SPRING SUSPENSION / 


P = Olds’ new Rhythmic Ride is the year’s most important contribution to motor car 

advancement. Quadri-Coil Springing, which includes Knee-Action, combines with 

4-Way Stabilization to produce the smoothest, gentlest ride of any car at any price. 

Here’s an exclusive Olds selling feature—a feature that can be quickly demonstrated 
2. 6-WAY STABILIZATION by the salesman and quickly appreciated by the prospect. Olds’ new Rhythmic Ride 

2. KNEE-ACTION WHEELS is a tremendous advantage to the dealer—a sales clincher if there ever was one! 


[T$ OLDSMOBILE 


THE REO HOT LINE FOR ‘39 / 
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for Dealers! 







Sales Through Sewice 
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Gross Profit Doubled Through Service Promotion 


New Building, Equipment 


Help Portland, Ore., Dealer 





Special to Automotive News 

PORTLAND, Ore. — Bettering 
by more than two times the 
combined volume of customer 
labor sales and parts sales, as 
well as the fixed gross profit, 
through a planned program of 
service promotion, was the out- 
standing achievement of L. Y. 
Billingsley Motor Co. (Pontiac) 
for the first nine months of 1938 
as compared with the same pe- 
riod of last year. 

Ratio of fixed gross profit to 
fixed expense has more than 
doubled since the spring of 1937. 
The ratio for the third quarter 
this year was 80.6 percent, com- 





Comparisons 
First First Per- 
Nine Nine cent 
Mos. Mos. In- 
1937 1938 crease 
No. Repair Orders 2,392 4,645 94.2 
Customer Labor $ 6,983 $18,203 160.6 
Customer Labor Per 
Repair Order 2.92 3.92 343 
Total Parts Sales..... 9,544 17,416 82.5 
Parts Sales—Repairs 
Oo 4,179 7,434 77.8 
Parts Per Repair 
ee 1.75 1.60 
Fixed Gross Profit 12.677 25,392 100.3 
Total Fixed Expenses 
of entire business 29,167 38,720 32.7 
% Fixed Gross Profit 
to Fixed Expense 43.5 65.6 





pared to 34.1 for the first quar- 
ter of 1937. 

In the automobile business 
since 1905, Dealer Billingsley 
has long been aware of the vital 
part service plays in a success- 
ful motor car retail operation. 
In September, 1937, he decided 
that if his business was to con- 
tinue to expand, expanded serv- 
ice facilities would have to par- 
allel the new car growth. 

To that end he erected a build- 
ing 100 by 100 feet exclusively 
for service and expanded his 
plant equipment. Opened last 
fall, this new plant has a mod- 
ern lubrication department with 
a factory recommended back- 
ground, modern motor and 
safety-testing equipment, modern 
open parts department, and 
every facility for rendering com- 
plete service. 


what is claimed to be the finest 
body department in the city. 
When these facilities were 
publicly opened, there was an 
immediate increase in customer 
labor and parts sales. It was not, 
however, until Apr. 1, 1938, that 
a comprehensive and aggressive 
promotional campaign was 
launched to get customers to 
use these facilities more fre- 
quently. Since that date the or- 
ganization has gotten out direct- 
by-mail pieces to all Port'and 
owners every two weeks. Cus- 
tomer labor sales have sky- 
rocketed from $1,662 for the first 
quarter of 1937 to $3,685 in the 
same period of 1938 and $7,629 
for the third quarter just ended. 


R. S. McCord is service man- 
ager. On Apr. 1, E. A. Danford, 
formerly with the Portland Pon- 
tiac zone, joined the Billingsley 
organization primarily to spe- 
cialize on service promotion, and 
parts and accessories sales. His 
time has centered largely upon 
the direct mail campaigns and 
on owner followup. He has also 
studied what the Billingsley or- 
ganization could be of more serv- 
their service.” By this is meant 
evolving plans whereby the or- 
ganization cou'd be of more serv- 
ice to the owner. Out of this 
study has come a three-point 
program: 

First, a thorough record of 
each customer’s car. A reminder 
goes out to the customer of es- 
sential services at specific mile- 
ages of his car. 

Second, the “block test’”’ where- 
by the service salesman makes 
an honest effort to drive at least 
around the block with each cus- 
tomer in the customer’s car. 


Third, wider use of motor and 
safety testing equipment to de- 
termine a car’s needs before the 
actual breakdown. 

That the program pays is 
amply demonstrated by the ac- 
companying comparison of the 
service volume done by the deal- 
ership during the first three 
quarters of last year and this 


Also in this new structure is| year. 


Syracuse Dealer Finds 


Service Emphasis Pays 





SYRACUSE, N. Y.—In placing 
special emphasis on service and 
maintaining a large service de- 
partment, the Fonda Motor Car 
Co., Inc. (Packard distributor), 
finds that this policy is a power- 
ful factor in stimulating busi- 
ness and holding it in the sales 
department, according to George 
A. Fonda, president of the com- 
pany. 

Old customers are retained 
through the years to a remark- 
able extent, he declares. 

Attached to the wall in the 
office of the service department 
of the Fonda company is a large 
chart, containing the names of 
Packard owners in Syracuse and 
vicinity. Opposite each name is 
space for each month of the 
year, broken down into weeks. 
Here is kept a record of visits 
paid to the service department 
by each Packard owner, the 
record indicating just what kind 
of service was performed. 

If a customer fails to appear 
again within a reasonable length 
of time, a member of the Fonda 


organization calls upon him and_| 


courteously inquires whether 
there has been. anything wrong 
with service rendered, giving 
assurance of the 
fixed policy of doing everything 


company’s | 





possible to have every customer 
well satisfied. 

Employing a card index sys- 
tem, the Fonda company main- 
tains an ever-active ‘follow-up 
system in the matter of lubri- 
cation. For each customer there 
is a complete dated record of 
lubrication, brand of motor oil 
used, speedometer data, etc., 
etc. Postal cards are sent out 
monthly to those customers who 
appear to be behind schedule as 
regards lubrication needs. 


The Fonda company has 38 
emp!oyes and the average length 
of service of the men is 14 years. 
Fonda considers this continuity 
of individual employment an 
important asset, as, he points out. 
whether it is the sales or serv- 
ice department, people like to 
do business with employes with | 
whom they have long been ac-| 
quainted. 


The company’s attractive one- 
story building in West Genesee 
St., six blocks from the down- 
town business section of the city, 
contains 110,000 square feet of 
floor space. The company also! 


| 


owns 75,000 square feet of| 
ground space in the rear, avail-| 
able for expansion purposes 


when required. 














BEFORE AND AFTER MODERNIZATION. At the left is a photo of the parts department of the Billingsley 


Motor Co. (Pontiac), Portland, Ore., 


prior to renovation. 


after the dealership had completely remodeled the section. 
SS 





Quaint Quirks 
That Build 


Business 





About the only place it could} 


happen is in Wyoming, but the 
Sheridan Motor Co., 
Wyo., 
that very few dealers in other 
parts of the country are up 
against. It seems that occasion- 
ally a cowboy comes in to buy 
a new car and wants to trade in 
the old job consisting of horse, | 
saddle, or both; so listed along) 
with the used cars in the Sheri- | 
dan company’s ads the customer 





may see, sandwiched in between 
a °35 and ’36 sedan, a “a very 
good saddle and bridle that is in 
excellent condition. Fourteen- 
inch tree of Association Type, 
15” swell, Ernest make. See this 
before too late.” 
7” am * 

Peck-Foster Motor Co., Su- 
perior, Wis., recently captioned 
one of its newspaper advertise- 
ments listing used car specials 
with the catchy headline: ‘‘Cor- 
rigan Did It With A Used Car. 
We have a few USED CARS that 
will give you the same kind of 
performance.” 

ed = a 

Miller - Knuth (Chevrolet), | 
Omaha, has found that the most 
effective newspaper ad used this 
fall to move used cars was a| 
one-column ad featuring a hand | 
pointing directly at the reader, | 
and the caption, “How Much} 
Will YOU Spend For repairs, | 
wasted gasoline and oil on your | 
present car?” The word YOU | 
was over an inch high with a) 
blacked-out background. 

The remainder of the ad stated, | 
“Why not see the leader MILL-| 
ER-KNUTH and get a guaran-'! 
teed Red O.K. Tag Car and! 
SAVE THIS WASTE! | 


Automobile dealers of Wyo-| 
ming are working overtime to) 
think up new ideas to help sell} 
used cars, and here are a few of | 
the applied ideas that are work- 
ing: 

Walton Motor Co., Cheyenne, 
Ford-Lincoln-Zephyr, is adver-| 
tising the names of its salesmen, | 
and is servicing all guaranteed 
used cars with new oil and five| 
gallons of gas free. 

Hammer-Staunton, Sheridan, | 
Chevrolet, has devised a “slug- 
head” to appear on advertising 
and stationery—a drawing of a 
hammer on which appears the 





words, “Ed. Hammer... for OK 
Guaranteed Used Cars.” 
Natrona Motor Co., Casper, 


Ford, is advertising used cars 
one at a time, with a complete 
description including prior own- 
ership and special features. 
Casper Motor Co., Buick and G. 
M. C. trucks, is heading its ads 
with a verse of poetry to attract 
attention. 


Seeyy spares ene ea q 
a 8 
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Sheridan, | ! 
has a trade-in problem) 


And on the right is how the department looks today 





MOTOR LUBRICATION department of the Billingsley Motor Co. (Pon- 
tiac), Portland, Ore., which has been a vital factor in increased service 
profits for the firm during the first nine months of this year. 


14-Point Service Plan 
Stressed by Wyo. Dealer 





SHERIDAN, Wyo. — Stressing 
the fact that winter is in the 
offing, the Scales Motor Co. of 
Sheridan is extending a timely 
offer to save Sheridan motorists 
inconvenience, time and money 
by having 14 necessary service 
operations done at the flat price 
of $9.95 in the company’s serv- 
ice department. The 14 opera- 
tions: 


1 Battery condition test. Add 
distilled water, clean bat- 
tery and terminals, inspect and 
clean battery cables. 


Test starting motor 
starter switch; 
starter connections. 


Clean generator armature; 

sand-in armature brushes; 
tighten all generator connections; 
adjust belt tension. 


4 Check alignment and opera- 
tion of all lights; tighten 
connections; check all light 
switches. 
5 Inspect and tighten all elec- 
, trical connections at igni- 
tion switch, fuse block, etc. 


6 Tune engine, including 
cleaning and adjusting spark 
plugs and distributor. Inspect 
high tension wires; clean gaso- 
line lines; drain carburetor, 
blow out jets, check fuel level 
and adjust throttle for proper 
engine idle and set accelerator 
control rod to “winter” position. 
Drain and check fuel pump. 


7 Tighten cylinder heads, in- 


and 
tighten all 


take and exhaust manifolds. 
& Give chassis complete lub- 
rication., 
9 Change engine oil to win- 
ter grade. 
10 Drain and flush out trans- 
mission and rear axle and 
refill with winter lubricants. 
ll Check cooling system for 
leaks, replace hose, etc., if 
required. Drain out all water, 


|flush to remove all dirt and 

| grease. 

1 Add Ford anti-freeze to 
cooling system. 

13 Check windshield wiper 
operation and blade con- 

dition. Includes corrections in 

vacuum line if required. 

14 Make necessary clutch 
pedal adjustment. 

Anti-freeze and all parts found 
necessary to install are extra. 


| 

Dealer in Wis. 
To Get Aid in 
Junking Cars 


MILWAUKEE. — Junkers, Inc., 
an organization to assist Wiscon- 
sin new car dealers in junking 
antiquated automobiles, will be 
started here shortly by G. E. 
Merkle, who is liquidating his 
business, Merkle Chevrolet, Inc. 


_ The plan provides for the junk- 
ing of 1930 and older model auto- 
mobiles through a_ contractual 
agreement between Junkers, Inc., 
and dealers and selected junk 
yards. 


According to Merkle, under the 
plan, a dealer receiving a 1930 
or older model, would deliver it 
to a licensed junk yard and re- 
ceive a certificate in return, which 
would be taken to Junkers, Inc., 
where the dealer would receive 4 
/small sum out of a trust fun 
| previously established with Junk- 
ers, Inc. 


Under the licensing provision, 
the automobile junked would_be 
destroyed and sold as scrap. Fig- 
‘ures show that out of 690,525 
automobiles in Wisconsin, 317,’ 
| 750, or 44.5 percent, are 1930 oF 
‘older models. The state safety 
‘commission reports that in al 
|fatal accidents, one or both cars 
iwere 1933 models or older. 
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the next fortnight. Of course I’ll 
| be stopping at the Lexington, so 
| that creditors and process serv- 
ers will have little trouble in 
pursuing me to my lair. I hope 
| [ll be hearing from you. 

* 


ALL OF WHICH is a prelude 
leading up to talking about this 
week’s announcers, Hudson and 
Nash. 

This annual Hudson assign- 
ment is always juicy fare for a 
Paul Pry. Sort of a job to take 
Paul Pry-d in, you might say. 
The reason is 
Hudson always 
makes it inter- 
esting by pro- 
ducing, out of 
its voluminous 
engineering 
sleeve, several 
new develop- 
ments for the 
benefit of all 
concerned — the 
industry not ex- 
cepted. 

Over five 
years ago, for example, Hudson 
engineers decided that the usable 
room in the front compartment 
of an automobile was being un- 
necessarily restricted by the 
gearshift lever, so they intro- 
duced gearshifting up under the 
steering wheel—and now they 
have us all doing it! 

* * x 
' A COUPLE of years ago the 
indefatigable inhabitants of the 
engineering building on Conners 

Ave., Detroit, decided it was 

about time to do something 

about seating comfort. Merely in- 

creasing the seating room was 
| not enough. A new cushioning 
| material presented itself and was 
| promptly tested for the equiva- 
lent of 250,000 miles with high- 
ly satisfactory results, and was 
just as promptly combined with 
multiple coil seat spring con- 
struction by an exclusive appli- 
cation, and so, for 1939, we meet 
a newcomer to the industry— 
Airfoam seats, certainly a Hud- 
son asset for ’39. 

Hudson this year seems to 

have been particularly prolific. 
_In the three new Hudson cars 

that enter the 1939 picture in the 
automotive parade this week, 
/ new developments appear in 
bunches. The matter of safety 
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analysis and came away ha 
with the addition of a new ‘a 
velopment in car control. One of 
the easiest ways to describe this 
new mechanical invention is to 
recall my last airplane flight to 
California (I fly American) ar- 
riving, by the way, in the midst! 
of one of their better dews (we 
call them floods, here). Inter- 
ested in the smooth, arrow-like| 
flight of the plane, I inquired) 
how it was done. “We have our 
robot pilot on,’ grinned the! 
flight captain. “A device that 
helps us hold our true course 
automatically, regardless of cross) 
winds and rough going.” 
_ This new Hudson development | 
in car control performs some- 
what the same function in an 
automobile as the robot pilot 
does in a plane, according to 
Hudson engineers. Known as 
auto-poise control, it causes 
wheels to hold their true course 
automatically despite cross winds 
or rough going, and also mini- 
mizes danger of swerve in case 
of a blow-out. 
* 





* * 


STILL GOING strong, the 
engineers added a new dash- 
locking safety hood, latch oper- 
ated by a lever inside the car 
at the dash so when you lock | 
your car, you lock your hood| 
against theft of car or parts; and | 


hinged the hood at the front,| § 


like an airplane door, so wind | 
pressure would tend to keep the 
hood closed rather than blow it! 
open, if accidentally left un- 
latched. (I seem to be going) 
strong on these airplane com- 
parisons, today). 

Then for good measure the 
engineers tossed in a mammoth 
cave of a luggage compartment 
without sacrifice of interior room | 
and a clever arrangement for) 
removing the tire, p!aced at the 
— of the compartment with- 
ou 
without crashing the cymbals 
further, let’s go back-stage and 
rap on a few doors of the men 
that run the show, a show that’s 
been running for 30 years, 
(Feb. 20, 1939, is Hudson’s 
thirtieth birthday) and that has) 
produced some 2,573,516 cars 
for a world audience of users. 

* - *« 

BILL TRACY, Hudson’s sales 
chief of staff, gave me the glad 
hand and glad news that all 
signs point to one of the most 
successful years in Hudson’s 
history in 1939. “Right from the 
first,” says Bill, “from the De- 
troit distributor’s meeting on out 
to dealer meetings in the field! 
and public previews of the 1939) 
line, there is evidence to sub-| 
stantiate a happy outlook for) 





the coming year both from the! | 
of| 
product and generally encourag-| => 


standpoint of appreciation 


ing business trends.” 
* * * 

CASTING his “weather eye” 
to’ard the 1939 horizon as _ his 
new line of Nash cars are for- 
mally introduced to the dealer 
publie this 
week - end, Bilil 
Blees, new head 
of the com- 
pany’s sales de- 
partment, fig-| 
gers Nash is 
going to cut 
quite a swath} 
in the cam-| 
paign now fac-| 
ing him. So far} 
as the product 





is concerned, he 
feels the new 
models are “hot.” They ought| 
to be, he says, because the} 


four series are completely new} 
revamping to 
use up hold-over material and 
with “weather eye” the theme} 


song of the line. And, as Blees| 


says, “You don’t have to be big 
to be good.” 
* * + 

JOINING NASH only last 
August, Blees brings to the or- 
ganization a ripe experience 
over the year that singularly fits 
him to understand dealer prob- 


| lems in a way that few other ex- 


|ecutives can match. As general 


disturbing baggage — but! FE 


sales manager of Oakland-Pont- 
lac some eight years ago and 
from there to the General Motors 
combination that made BOP the 
se-ling organization for Buick, 
Oldsmobile and Pontiac and vice 
president in charge of sales of 
BOP, Blees got his knowledge 
direct on the selling line. And 
he got another side of the pic- 
ture handling the Nash advertis- 
ing account for Geyer, Cornell & 
Newell, which sorta rounded out 
his education. 
* x 

NASH ALWAYS has placed its 
main dependence on its distrib- 
utors as its marketing system, 
and in 1939 even greater recog- 
nition will be given the 74 dis- 
tributors and branches through 
something new for Nash—master 
dealers who will fit in between 
the distributors and the associate 
dealers. New, too, will be 


| councils for the wholesalers and 


the retailers, but instead of hav- 
ing them come to the factory for 
the talkfests, the factory will go 
to them. 

Blees and his two assistant 
sales managers, O. L. Arnold and 
R. H. Israel, as well as the six 
regional managers and factory 
department heads, will criss- 


ie, 


% 
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2 


FLAME ARRESTERS 
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GASOLINE STRAINERS 
INSTRUMENT PANELS 


cross the country from time to 
time to sit around the council 
fires in the wigwams of the re- 
tailers. 

* . * 

TOO, THE present sales ad- 
ministration has what it thinks is 
an improved method of merchan- 
dising the product, which should 
make distributors and dealers 
feel more and more that they are 
kings of the retail roost. As I 
get it, it is along the lines of a 
Monroe Doctrine. One of the 
troubles in the past, Blees points 
out, has been that a lot of good 
dealers have been operating in 
territories that had no potential, 
while a lot of bad dealers have 
been working in territories that 
should have been worked more 
vigorously. 

The proposed Nash plan will 
not in any way affect the setup 
with Nash distributors and their 
dealers at present. It will pro- 
vide protective territories, ap- 
portioned on the basis of the 
potential market. Under the new 
plan there will be the distribu- 
tors, the master dealers, dealers 
and associate dealers. 

* * * 


THE DISTRIBUTORS will con- 
tinue to function as they have in 


the past, and all that will be ex- 
pected of them by the factory 
will be good, progressive repre- 
sentation of the Nash line in 
their districts. Master dealers 
who can qualify will be appointed 
at the main trading centers in a 
given area. In addition to the 
master dealers, of course, there 
will be dealers and associate 
dealers to provide a deeper pene- 
tration of the market. And all 
outlets—distributors, master 
dealers, dealers and _ associate 
dealers—will work in harmony 
and co-operation in carefully 
organized territories which give 
each dealer territory protection 
and an opportunity to make 
money. 

Dealers and associate dealers 
will work under master dealers, 
and master dealers will work un- 
der distributors. This plan is cal- 
culated to end the old dealer 
complaint that some fringe oper- 
ator is taking the cream off his 
potential market. Of course, one 
of the aims of the whole setup 
is to strengthen the dealers gen- 
erally, and every effort will be 
made to encourage dealers to ex- 
pand their service operations in 
order to cover a higher per- 

(Contined on Page 20, Col. 1) 
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present building and location is| Ford’s face clearly indicating the 
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(Continued from Page 19) 


centage of their overhead 
through service and accessory 
profits. 


* * * 


IN THIS regard, however, 
Nash is requesting all its deal- 
ers not to over-expand, but to 
concentrate on compact efficiency 
rather than sprawling laissez 
farie. Just how closely Nash is 
working with its dealers in re- 
gard to the so-called pressure 
tactics is indicated by the fact 
that for the coming model year 
production forecasts are being 
based on projections made by 
distributors themselves. 


Strangely enough, however, 
the estimates of the men in the 
field line up pretty closely with 
what factory officials had hoped 
to do. The aim of the whole set- 
up is to balance out the profit- 
breaking point of the dealer 
body with the profit-breaking 
point of the factory. That is, 
when the factory has built the 


required number of cars to meet 
its costs and the ceulers sold 
that number of cars, both fac- 
tory and dealers can sell any ex- 
cess and profit mutually. In this 
way, Nash wants the dealers to 
hold down their overhead or to 
offset it with increased service 
profits, so the breaking point in 
profits will come earlier than it 
nas in past years. 


In the well-known nutshell, 
the whole new dealer setup is 
aimed to make it possible for 
Nash dealers to do this, and the 
new protection extended should 
encourage them to greater ef- 
fort. 

+ + * 


“REAL MONEY is made when) a;ound and gave us a front view 


dealers are in bulging buildings,” | 


quoths Blees. That’s the way he 


sounds a note of warning to his) 


dealers who might be inclined to 
go in for costly buildings in good 
times, which often have more 
room than the dealer can use 
when business slows down. If the 





good—stay in it, but clean and 
paint it up so it is attractive. In 
other words, he advises holding 
down overhead, buildup compact 
selling organizations on new and 
used cars, and go after the serv- 
ice dollar; take care of their cus- 
tomers in a _ service way, for 
service properly handled means 
“more dollars for dealers,” which 
possibly the column’s customers 
may have noted is a favorite slo- 
gan of Automotive News. 


* * 


NEXT TO ME in the little 
theater in the Rotunda, where 
we of the press got our first 
peep of the complete Ford line 
—Lincoln, Lincoln-Zephyr, the 
new Mercury and the two Fords, 
deluxe and standard, sat a blase 
critic, one of those hard-boiled 
guys who seldom give vent to 


| their feelings at affairs of this 
| sort. 


As the turntable whirled 


of the first two Fords and then 
the Mercury, this chap whistled 
and exclaimed: ‘Zowie! Ford’s 
gone Zephyr just like the rest of 
the industry!” 

And so it 


seemed, the cat- 


parentage of the idea. 

THE DAY at Dearborn marked 
the final press preview of the 39 
season—the “Last of the Mohi- 
cans.” We’d seen the Lincoln and 
Zephyr before, but this time 
Henry and Edsel Ford hosted for 
the dress parade of the rest of 
the family. Naturally, being an 
entirely new line, the Mercury 
was what we wanted to see first, 
and every one of the 300 Paul 
Prys got an eyeful. And we gave 
the newcomer “thumb’s up,” just 
as the old Romans used to vote 
when a Christian slave, after 
making a game fight against a 
lion in the amphitheater of’ the 
Coliseum, was allowed to live. 

Personally, I liked the Mer- 
cury. It has looks and, Ford 
building it, it should have per- 
formance and justify itself as 
meeting the desires of some 
Ford owners (besides thousands 
of others outside the Ford- 
owner body) who, while “sold” 
on the Ford itself, may want 
something larger, possibly more 
comfortable and with more 
horsepower, all of which they 
can get in the new job. As for 
the deluxe Ford and the stand- 
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tage because of the dolling up 
they have been put through. 
They have the eye appeal that 
seems so desirable for the °39 
market. They’re different from 
their predecessors. 


BY 


SALES CHIEF John R. Davis 
figures that the Mercury is be- 
ing dropped into a class bracket 
with a potentiality of 1,000,000 
units. Approximately 80 per 
cent of the business in this price 
class is produced in 410 out of 
3,072 counties in the United 
States, he says, and adds: “Our 
requirements for the Mercury 
from the standpoint of repre. 
sentation are, therefore, confined 
primarily to these 410 counties.” 
But he warns that “we must not, 
under any circumstances, allow 
the introduction of this new car 
to absorb any portion of the 
market which logically belong 
to Ford or Lincoln-Zephyr. The 
Mercury has been brought out 
to expand, not to divide, the 
business which belongs to Ford 
and Zephyr. 

* * * 


THE FORD Motor Co. now be- 
comes comparable with General 
Motors in that like GM it has five 
separate and distinct divisions, 
just as GM has Chevrolet, Buick. 
Pontiac, Oldsmobile and Cadillac. 
As to how the parent Ford Com- 
pany will direct its sales cam- 
naigns from now on is best ex- 
plained by Jack Davis. 


Ford is paving the way for 
three separate and distinct sets 
of dealers. On this point Davis 
says: “Some dealers, because of 
their merchandising facilities 
and their sales potentialities, wil] 
handle the full line of Ford and 
Lincoln products; others will be 
selected to handle the Lincoln. 
Lincoln-Zephyr and Mercury to 
the exclusion of Ford cars and 
trucks. Some dealers will handle 
the Mercury and Ford lines but 
not the Lincoln or Zephyr. The 
majority of Ford dealers, how- 
ever, will be asked to handle 
only Ford cars and trucks on a 
direct franchise basis.” 


* * * 


A THOUGHT after previewing 
the new commercial vehicle plant 
of a certain Detroit company 
which in ’39 will celebrate its 
25th anniversary: “Is Dodge in 
the truck business?” The echo 
comes back resonantly: “And 
how!” 


By the way, this new plant of 
Dodge’s has a production capac- 
ity of 89 units per hour, which 
Joe Burke, skipper in charge of 
selling them, hopes to use in the 
coming campaign. Moving some 
60,000 units in the model year 
just ended, he is shooting for 
100,000 in ’39. 


* * * 


BOB WOLFERS put up a gal- 
lant but a losing fight but the 
old ticker failed him last Sun- 
day. So we of the old guard who 
had known him for a quarter of 
a century and those of the pres- 
ent generation of the automobile 
industry who knew and admired 
him mourned at his bier on Tues- 
day at White Chapel, just outside 
of Royal Oak, Mich. 

While Bob’s later years were 
devoted to representing Crow- 
ell’s Women’s Home Companion 
in the Detroit area, yet he had 
been a part of the automobile 
industry ever since he left the 
Buffalo Express to join H. M. 
Swetland’s Class Journal Co., 
which published the leading 
automobile trade papers at that 
time. But I remember him best 
as publisher of Motor Life, the 
Automobile Blue Books and the 
Automobile Trade Directory in 
the early ’20’s. Which is be- 
cause I had the honor of holding 
down the job of editor of his 
Motor Life. It was Bob who 
conceived the idea of the Auto- 
mobile Trade Directory, a most 
valuable reference book for those 
in the trade. And as for the Blue 
Books, you old timers well recall 
the part they played in those 
pioneer days of touring when wé 
had no such thing as signboards 
or numbered routes. 

3efore going with Crowell Bob 
| contacted the Dodge account for 
Lee Anderson for several years: 
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ORD IS DETERMINED that 

the Ford truck line is going 
to get just as much emphasis in 
next year’s dealer merchandising 
plans as the car or accessories. 
One can’t talk to John R. Davis, 
sales manager, about the new 
truck merchandising plans, as 
I did last Thursday, without be- 
ing convinced that this 20 to 25 
percent of Ford production, which 
is represented by truck and com- 
mercial car sales, is in every way 
an integral part of the Ford sales 
program. And with a line of 
chassis which incorporate 42 dif- 
ferent body styles and _ ton- 
nage sizes from the sedan de- 
livery to the ton and a half cab 
over engine, the dealer is going 
to be able to fit practically every 
hauler’s requirements. 

* * oa 

ANOTHER PHASE of Ford’s 
merchandising policy is close to 
the heart of this far-sighted 
sales general and that is the 
necessity for Ford dealers mak- 
ing money on their retail 
operations. Davis believes, and 
your column conductor agrees 
whole heartedly, that a dealer 
who trades wild is no good to 
himself, to other Ford dealers or 

(Continued on Page 25, Col. 1) 





Exhibitors’ List 
Swelled to Over 


7>Manufacturers| A 





Diesel Displays at Event 
Will Be Biggest 
Ever Shown 


NEW YORK. — With six- 
teen new exhibitors this 
week taking all of the larger 
space left in the Port Au- 
thority National Truck 
Show, which will be held here 
Nov. 11-17, the event is now 
virtually a complete sellout, and 
the exhibitor list is swelled to 
more than 75 leading truck and 
truck equipment manufacturers. 

Presaging complete success of 
the show is this rapid gobbling 
up of available space, despite 
the fact that the exhibit-packed 
floor area is more than double 
the area at last year’s show in 
Newark. 

Perhaps the most significant 
fact behind the developing en- 
thusiasm as show time ap- 
proaches is the knowledge that 
this will be the first time since 
1921 that dealers and repre- 
sentatives along the eastern sea- 
board will have had the op- 
portunity to attend an exclusive 
truck show staged in the most 
desirable place and period. 

Interest was further heightened 
this week by the announce- 
ments that this year’s exhibit 
will embody the largest display 
of diesel-powered units and 
diesel equipment ever shown, 
and that export men who bought 
more than $100,000,000 worth of 

(Continued on Page 23, Col. 1) 


Ford Completely Revises 
Truck Wholesaling Setup 





By Jack Weed 
Section Editor 


tant branch manager, and under 
them will be men filling two 


DETROIT.—John R. Davis,| newly-created offices, those of 
sales manager of the Ford Mo-| branch sales manager and assis- 


tor Co., 


Ford dealer body in sales meet- | 
ings, held this week in connec-| 
tion with the introduction of the 


is announcing to the|tant branch sales manager. 


Directly under them will be 
an augmented force of zone men, 
who will each have _ personal 


Ford line for 1939, a new sales| supervision of not more than 20 


policy in the 


merchandising of | 
commercial cars and trucks that) | 
is considered the most revolu-| cies 


dealers in each branch territory. 
Thus all Ford truck sales poli- 
and merchandising  pro- 


tionary change in the history of| grams will come directly from 


Ford merchandising. 


This change incorporates a} 
complete revision of the branch) zone 
executive setup, with truck sales | 
now being placed under the di-| the: 
rect supervision of the — men ae “= 

. . evric ¢ > ars r “ks ¢ 
oe es ee wt By be the only contact with the 


and accessories. The 


truck sales manager in both fac-| dealers under 


'the factory sales manager’s office 


down through the branch and 
men to the dealer. 

The zone men will have as 
their responsibility the merchan- 
all Ford products, cars. 
accessories. They will 


their supervision 
with the single 


tory and branches has been | on all matters, — 
abolished. exception of service. whet 
The new branch sales execu-| supervision will be maintained 
tive personnel will consist of the| under separate trained : serv ice 
branch manager and his assis-! (Continued on Page 26, Col. 5) 






Time ALL Truekers Talk 


—An Editorial 


editorial in the Detroit News (Oct. 23), headed “Rail- 
Truck Competition”. is just another warning to the 
entire truck industry that it is high time manufacturers, 
haulers for hire, farmers and others, who depend upon 
the truck to carry on their businesses, combine to make 
certain that John Q. Public and his family are told the 
whole truth about the truck’s vital part in the transpor- 
tation system of this country. 


One paragraph in the editorial sums up the News’ views 
on the proposal by George Harrison of the Railway Labor 
Executives to remedy the rail ills: “Harrison’s Proposal 
* * * is to centralize and thus obviously to intensify fed- 
eral regulation both of the railways and, more particularly, 
of motor trucks and other competitors of rail transport.” 


The News goes on to say “There is only so much traffic. 
If greater regulation is to help the rails at all, it can do 
so only by diverting traffic to them that they otherwise 


would not have got.” 
* * * 


TRUCKS-FOR-HIRE, as members of the American 
Trucking Assns. know, in all the time they have been 
operating in competition with the rails have succeeded in 
obtaining less than 10 percent of the total freight traffic. 


They also know, and the public should know, that to 
handle this comparative small percentage of this country’s 
freight, truckers employ over three million drivers alone 
and that truck drivers outnumber total employes of the 
rails three-to-one. 


A train, hauling 20 cars of freight, employs five men in 
its transportation. The same cargo on trucks takes at least 
40 vehicles and 40 drivers. Back of each group are, of 
course, an army of men to keep each form of transporta- 
tion moving. 


When the very prosperity of this country, even its ability 
to go forward, depends upon man hour labor, this phase 
alone of the trucker’s business should have a very favor- 
able influence on both the public and legislators in de- 
termining whether trucks should be saddled with more 
nuisance taxes and more restrictive legislation —all of 
which ultimately is passed on to the public in higher costs 
for everything that is transported. 

* x * 

THERE IS an old fable about killing the goose that laid 
the golden egg. The golden egg of economic recovery and 
business stabilization in this country is the employment 
of men at useful work and at wages which insure a good 
living for the employed. 


The basic law of economic service determines the 
public’s acceptance of the type of transportation it selects. 
If the public has proven to its own satisfaction that the 
truck serves it better and more economically in certain 
types of transportation, should the truck industry, with a 
wealth of arguments supporting this decision, stand idly 
by and let its competition continue to sway the public's 
judgment without at least presenting its side of the case 
as forcefully as the rails? Especially when the for-hire 
‘ruck competition of the rails embraces only about 15 
percent of the truck ownership, and when any restrictive 


legislation affects all trucks, whether operated for hire or| 
| by the owner in the orderly pursuit of his own business. 








All Space Taken for National Truck Show 


2,000 ‘Delegates 
Awaiting Formal 
Opening Monday 


Maj. Crawfurd Is Added 
To Speakers List; 
Parade Planned 


DETROIT. — With prelim- 
inary meetings started Fri- 
day, the annual convention 
of American Trucking Assns., 
Inc., will officially open Mon- 
day with what is expected to be 
the largest attendance in ATA’s 
history. At least 2,000 delegates 
and visitors are anticipated. 

Opening the sessions as the 
keynoter will be W. J. Cameron, 
spokesman for 
the Ford Motor 
Co., whose ad- 
dress will be 
followed by the 
annual report of 
Ted V. Rodgers, 
president of the 
ATA. 

The list of 
prominent 
oe speakers in- 

ae cludes Maj. H. 
PaulG.Hoffman E. Crawfurd, 
; president of the 
Associated Road Operators, Ltd., 
of Great Britain; Paul Hoffman, 
president of the Studebaker 
Corp. and the Automotive Safety 
Foundation, who will discuss 








“Greater Highway Safety”; Ches- 


ter H. Gray, director of the Na- 
tional Highway Users Confer- 
ence, who will talk on “Present 
Day Problems of Highway 
Users”; and William P. Helm, 
Washington newspaper corre- 
spondent, 

Awards will be granted Mon- 

(Continued on Page 22, Col. 1) 


Dodge Truck 
Completes Its 
New Factory 


DETROIT. — Completion of a 
mammoth new Dodge truck fac- 
tory, acclaimed by its engineers 
to be the world’s most modern 
plant for the exclusive manu- 
facture of commercial cars and 
trucks, is announced by J. D. 
Burke, director of Dodge Truck 
sales. 

Completion of the plant is part 
of a $6,000,000 commercial car 





j}and truck manufacturing and 


sales program, on which the 
Dodge division of Chrysler Corp. 


|is embarking, it was stated. The 


plant will be exclusively devoted 
to the building and manufactur- 


| ing of commercial vehicles rang- 


ing from %-ton to 3-ton ca- 


| pacities. 


Planned by Albert Kahn, in 


(collaboration with the corpora- 


(Continued on Page 22, Col. 4) 
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ecord Attendance Is Seen for ATA Conclave 


2,000 Delegates Awaiting 
Formal Opening Monday 
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day morning to the winners of 
the fourth annual national truck 
fleet safety contest of the ATA. 
Outstanding record for the year, 
officials reported, was established 
by the Indiana Film Transit Co. 
of Indianapolis, whose _ trucks 
traveled 1,000,000 miles in high- 
speed operation with only two 
minor accidents. 

Monday afternoon, mebttings 
important to the nation’s truck- 
ers will be held to discuss prob- 
lems peculiar to certain types 
of hauling: automobile trans- 
porters, common carriers, con- 
tract carriers, film carriers and 
petroleum transporters. 

Tuesday morning, Detroit will 
witness what is expected to be 
one of the longest parades ever 
held in the Motor City. Every 
type of commercial vehicle from 
half-ton commercial cars to the 
largest heavy-duty haulers with 
trailers will parade throughout 
downtown Detroit. Floats, sound 
wagons and trucks will be 
supplied by the industry and 
private hauling concerns. 





Officials also announced that 
plans were nearly completed for 
an extensive exhibit of the latest 
type vehicles on Washington 
Blvd., Monday through Wednes- 
day. The exhibit space will ex- 
tend from convention headquar- 
ters at Hotel Statler to the Book- 
Cadillac Hotel. 

One of the highlights of the 
convention will be the second 
annual truck rodeo, to be held 
Nov. 1. Forty drivers who have 
had accident-free records in the 
last 12 months and who have 
won preliminary contests locally 
will participate in the contests. 
An inspection, oral interview 
and a test of driving skill are 
the elements of the contest, ac- 
cording to Capt. Lincoln Jones, 
director-general of the rodeo. 

Two days of elimination con- 
tests wi:l be staged prior to the 


;meet, which will take place on 


a parking lot opposite the Hotel 
Detroiter. The winner will gain 
the Evans Trophy, won last year 
by William Frederick, Ken- 
tucky Motor Transport, of Louis- 
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—range up to 20,000 Ibs. 


eross rating! 
(32,000 Ibs. gross train rating!) 


* 


—are built in both 


Cab-forward and Standard 


Series models! 


* 


—are operated in 
quantity by the world’s 
largest fleet owners! 


* 


See them at National Automobile Show, 

National Truck Show, Chicago Auto- 

mobile Show. Write Studebaker Corpo- 
ration, South Bend, Ind. 








VIEW OF THE GIANT new Dodge Truck plant, said to be the most modern exclusive truck factory in ex. 
istence. This complete new Dodge truck home for the building and manufacturing of commercial vehicles, from 
half-ton to three-ton capacities, covers 49 acres of ground on the north side of Detroit at Mound and 8-Mile Rd. 
eae aE 
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ville, who will defend his title. 
Highlights of the ATA conven- 

tion program are as follows: 
Saturday: Meetings of the Na- 


tional Traffic Committee and! 
Special Committee on Hours of| 


Service. 

Sunday: Registration; ATA 
committee meetings; meetings 
board of directors, Household 
Goods Carriers’ Bureau; ad- 
visory board, Common Carrier 
Division. 

Monday: Elimination for 
rodeo; opening session of con- 
vention, 10 a. m.; speaker, W. J. 
Cameron, Ford Motor Co.; an- 
nual report of President Rodgers; 
presentations of safety awards; 
appointment of committees; 
luncheon with Paul G. Hoffman 
as speaker; meetings of commit- 
tees, ATA divisions, and National 
Assn. of Motor Carrier Counsel; 
safety and personnel division 
speakers, 8 p. m.; semi-formal 
dance, Statler Terrace room. 

Tuesday: Breakfast speaker, 
Geo. R. Wellington, ICC; truck 
parade; rodeo; general meeting 
and meetings of ATA divisions; 
luncheon speaker, Chester H. 
Gray, National Highway Users’ 
Conference; annual meeting, 
Michigan Trucking Assns., meet- 
ing of managers of affiliated 
associations; Cartage Dinner. 

Wednesday: Business sessions; 
annual ATA banquet, with Maj. 
H. E. Crawfurd, London, Eng., 
as principal speaker, afternoon 
speakers, Arthur C. Horrocks, 
Goodyear; David C. Fenner, 
Mack Trucks, Inc. 

Thursday: Visits to manufac- 
turing plants in and near Detroit. 


W.C. Honeycutt 
Heads Truck 
Assn. in N. C. 


CHARLOTTE, N. C.—Wm. C. 
Honeycutt, of Black Mountain, 
N. C., was elected president of 
the North Carolina Truck Own- 
ers’ Assn. at the seventh annuel 
meeting here last week. The at- 
tendance was the largest of any 
meeting yet held. 


Honeycutt succeeds Crayton 
C. Efird, of Albemarle, N. C. 
Other officers elected included 
J. C. Leary, of Edenton, vice- 
president, and Frances Johnson, 
of Raleigh, secretary and treas- 
urer (re-elected). 


John L. Rogers, of Interstate 
Commerce Commission, urged 
co-operation in regulation of the 
trucking industry, and cited the 
accomplishments of the Ameri- 
can Trucking Assns., Inc. 

J. N. Beall, counsellor for the 
ATA, spoke on the hours for 
service for drivers’ regulations 
which is causing, he said, much 
concern throughout the country. 





Trailer Law Passed 


CANTON, O.—The drastic ordi- 
nance regulating and licensing trail- 
er camps within the city has been 
approved by city council here. 
License fees of $25 are required for 
the first 15,000 square feet and $3 
for each additional 5,000 square 
feet. 





Read trade news of the coach trail- 
er industry in AN’s truck section. 


New Factory 


Completed 


By Dodge Truck Division 





(Continued from Page 1) 


tion’s production and engineer- 
ing executives, the factory sym- 
bolizes modern industrial de- 
sign, both from the standpoint of 
facilities and equipment and the 
provision of ideal working con- 
ditions for employes. 

It has a total floor space of 
693,163 square feet, occupies 49 
acres of ground and is located 
northwest of Detroit on Mound 
and Eight-Mile roads in Macomb 
county. 


This structure of steel and 
glass has a normal manufactur- 
ing capacity of 700 trucks per 
day. Special attention having 
been given to lighting, engineers 
estimate that more than five 
acres of glass were used in its 
construction. To supplement 
natural light, some 70 high- 
powered lights are located near 
the ends of the four final 
“O.K.” assembly lines where 
final inspection takes place. This 
consists of inspection of every 
minute detail that is most im- 
portant in the interest of quality. 
Combined Mazda and mercury 
lighting is used to give this ad- 
ditional illumination. 

Modern ventilating systems 
are installed throughout the fac- 
tory and included in the plant’s 
equipment is a new high bake 
enamel system. 

The plant’s 50 conveyors ex- 
tend a total distance of nearly 
seven miles. The plant will per- 
mit several new processing 
methods for the 1939 line of 
Dodge trucks and commercial 
cars. 


For example, modern painting 
equipment has been installed. 


Review 3 Years 


Of Carrier Act 


WASHINGTON.—With Oct. 1 
marking passage of three years 
since the Federal Motor Carrier 
Act became effective, official in- 
formation from the Motor Car- 
riers Bureau of the ICC shows 
what has been done and how 
much remains to be done before 
the measure can be deemed to 
be fully effective. 


Some 91,540 motor carrier ap- 
plications have been filed with 
the bureau, approximately half 
of which have been withdrawn, 
either voluntarily or because of 
failure to comply with official 
requests for additional informa- 
tion. More than 11,000 applica- 
tions had not been decided as 
of July 1. More than 1,500 ap- 
plications were awaiting review 
of field reports and approxi- 
mately 5,600 were being held up 
by protests or exceptions. 

Of 91,540 applications filed, 
80,854 were under the “grand- 
father clause” and 5,374 were 
for new operations and exten- 
sions. A total of 5,312 “grand- 
father clause” applications were 


filed after the statutory time 
limit. 





All sheet metal will go through 
a rust-proofing process. All 
booths are of the latest hydro- 
filter type which provides an 
abundance of fresh air for 
workers. 

Receiving facilities have been 
planned so as to allow schedul- 
ing of materials at approxi- 
mate point of use. Materials ar- 
riving by train will be docked 
at both north and south sides of 
the plant. Shipments arriving by 
truck are received in three 
widely separated locations. Once 
in the plant, materials are 
moved by conveyors to point of 
use in both sub and final as- 
sembly operations. 

The plant organizaton is a 
self-contained unit, having its 
own management, planning di- 
vision, resident engineers, em- 
ployment and hospital divisions, 
all completely equipped. 





Private Truck 
Owners Given 


An Indorsement 


CHICAGO. — Representatives 
of midwest industries and farm 
groups, meeting here Oct. 14, 
unanimously endorsed the aims 
and purposes of the National 
Council of Private Motor Truck 
Owners, the council reported 
this week. 

The group criticized efforts to 
re-establish a monopoly in trans- 
portation by proposals in the 
states and at Washington to 
place motor trucks of industry 
and agriculture in the same 
category as for-hire transporta- 
tion agencies by arbitrary regu- 
lation and taxation under the 
jurisdiction of utility commus- 
sions. 

This position followed a pre- 
sentation by Dawes E. Brisbine, 
research counsel of the National 
Highway Users Conference, 0 
state and federal proposals for 





regulation of private motor 
trucks. 
The National Council was 


urged to acquaint consumers ani 
organizations representing them, 
with facts concerning the vital 
role of trucks owned by in- 
dustry and agriculture in main- 
taining efficient and low cost 
transportation. ' 

The return of a transportation 
monopoly with its attendant 
freezing of rates at a high level 
would definitely have an effect 
on prices of commodities, it was 
declared. 

W. H. Ott, general traffic man- 
ager of Kraft-Phenix Cheese 
Corp., and a director of the 
National Council, who presided, 
declared that there is consider- 
ab'e interest on the part of pri- 
vate owners in the new organi- 
zation. Ott stated that the grouP 
is not a super organization 1 
any sense of the word, but, as 
a council to keep private owners 
apprised of various truck prob- 
lems. 
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trucks during 1937 will help 
make up the largest foreign con- 
tingent the truck shows have yet 
drawn. 

The 16 new exhibitors signing 

up for space this week are Air 
Cooled Motors, Air Cooled Tires, 
Arrow Safety Devices, Biehl 
Auto Works, Buda Motor Co, 
Butler Body Co., Consolidated 


Trucking Held 
Minor Factor 
In Rail Decline 


CLEVELAND.—Gains in 
freight carried by motor trucks 
are minor factors in the present 
situation of the railroads, the 
main cause being a decline in 
general business, according to 
Col. Leonard P. Ayres, writing 
in the Cleveland Trust Co. Busi- 
ness Bulletin. 

Ayres’ conclusion is illustrated 
by the accompanying diagram 
showing changes. during the 
past 13 years, in the ton miles 
of freight transported in this 
country by railroads and by 
trucks. The diagram is based 
upon reports recently issued by 
H. E. Hale, transportation engi- 
neer of the Equitable Life As- 
surance Society. 

Col. Ayres pointed out that 
the revenue freight carried by 
the railroads in 1929 measured 
450 billion ton miles. In 1937 
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this was 363, or a shrinkage of 
87 billion ton miles. 

In the same period trucks 
gained 11 billion ton miles. If 
all this had been obtained by 
the railroads, their loss would 
have been reduced only to 76 
billion ton miles. 

All transportation agencies, 
including waterways and pipe 
lines, (omitted from the ac- 
companying diagram), experi- 
enced a decline of about 62 
billion ton miles in the 1929- 
1937 period. 


SAE’s Meeting 
Set for Nov. 14. 


NEW YORK.—Coincident with 
the introduction of many new 
models of trucks and buses the 
Society of Automotive Engineers 
will hold its National Transpor- 
tation Engineering meeting here 
at the Hotel New Yorker, Nov. 
14-16. 

Truck and bus engineering | 
executives will contribute to this | 
three-day meeting which will 
embrace such topics as: trends 
in engineering design; six-wheel 
trucks; diesel-electric bus drives; 
maintenance of electrical equip- 
ment, kinks in truck operation 
and trends of commercial ve- 
hicle spring suspension, accord- 








ing to John A. C. Warner, sec-} 
retary and general manager of 


the society. 
The program has been ar- 


ranged by the Transportation | 


and Maintenance and the Truck, 


Bus and Railcar Activities of the | 
society, headed by SAE Vice-}| 
Presidents F. L. Faulkner, Ar-| 


mour & Co., and H. E,. Simi, 
Twin Coach Co., respectively. 


Vehicles, R. E. Dietz Co., Fed- 
eral Motor Truck Co., Klemm 
Automotive Products, General 
Motors Export, Merrill Spring 
Co., Pak-Age-Car Co., Truxstell 
Axle, Timken Roller Bearing 
and United American Bosch. 

One of the highlights of the 
show will be the annual “Dinner 
of the Presidents,” held to honor 
75 presidents of the leading 
manufacturing companies of 
commercial motor vehicles and 
maintenance and operating 
equipment. 





show as E. 


Smart Appearance. 
Light-delivery units, 


In-ton to l-ton, 


in 


three wheelbase lengths. 





P. Pink (center) from 
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e AIL Exhibit Space Taken for National Truck Show 
Exhibitors’ List is Swelled 





Trucks Lead 
e 
In Hauling of 

. | Stock, Produce 
i NEW YORK.—Motor trucks in 
1937 again led other means of 
transportation in the shipping of 
livestock and produce to the 
nation’s markets, according to F. 
F. Staniford. vice-president of 
the Mack International Truck 
Co. 

A study of livestock receipts 


at 17 leading markets disclose 
that 52 per cent of the 1937 total 





JACK . 6 Pub un President of National Truck Show, points to floor plan of tonnage, valued in excess of 


London, England, of the Iraq Petroleum Com- 
pany and R. A. Bampton, Superintendent of Equipment in the Haifa, Palestine | $900,000,000, was hauled to mar- 


branch of same organization. 


ket in commercial vehicles. 


Call on International Harvester in your search 
for the right truck. International builds them 
all—light-delivery units, powerful six-wheelers, 
and every size in between. Every one is an 
ALL-TRUCK truck, built to handle your jobs 
at lowest cost per ton or per mile. 


An Invitation to the A.T.A. 


Visit our Detroit Company-owned branch at 
5915 West Warren Avenue while you are at the 
convention. Harvester men there will be happy 
to see you. 


INTERNATIONAL HARVESTER COMPANY 
(INCORPORATED) 


180 North Michigan Avenue Chicago, Illinois 


Cross-Country Stamina. International 
¢ Harvester sells twice as many heavy 
j duty trucks as any other maker 


INTERNATIONAL TRUCKS 
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New Engine Works Expands Intl. Truck Facilities 


Motor Output 





it Centralized 


In Indianapolis Plant 





INDIANAPOLIS.—I nterna-| crease in registrations of Inter- 


tional Harvester Co.’s new truck 
engine works here, now getting 
into stride in the production 
of engines for the company’s line 
of trucks, provides an interest- 
ing study in latest developments 
in plant construction, production 
layout, and manufacturing meth- 
ods and operations involving the 
use of advanced precision equip- 
ment. 

The new plant represents the 
longest step in factory expansion 
taken by the Harvester Co. in 
many years and is one of the 
largest additions to Indianapolis 
industry since the World War. 

The decision to build the plant 
was made early in 1937 when 
the company was reorganizing 
and expanding its manufacturing 
program to meet the future de- 
mand for International trucks, 
the growing extent of which had 
been indicated by a five-fold in- 


nationals in the United States in 
the 10 years between 1926 and 
1936. The need for expansion was 
later re-emphasized when 1937 
Internationa! registrations again 
set a new all-time peak. 
Indianapolis was chosen as 
the location for the engine plant 
because of its excellent railroad 
and highway transportation fa- 
cilities and because it so ideally 
centralizes the production of en- 
gines for shipment to the com- 
pany’s plant at Fort Wayne, Ind., 
where the heavy-duty Interna- 
tionals are built, and to its plant 
at Springfield, O., where the 
light-duty models are produced. 
As the Indianapolis plant now 
stands there are 363,000 square 
feet of floor area in the manu- 
facturing building and 260,000 
square feet in the foundry unit, 
with the power plant, of course, 
adding to the total. Both the 
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It’s the Trans- 
portation Indus- 
try’s 35 Years of 
Engineering Ex- 
perience and 
Showmanship 
spread before 
you— 


The Fifth Annual 
National Motor 
Truck Show 


Trucks and trail- 
ers as well as op- 
erating equip- 
ment and acces- 
sories have made 
great advances 
for 1939. 


See them at this 
GREAT 
NATIONAL 
TRANSPOR- 
TATION 
EXHIBITION 


November 11 
to 17, 1938 


Commerce Hall, 
Port Authority 
Building, 
New York, N. Y. 


This show will be 
attended by lead- 
ing fleet oper- 
ators from all 
over the United 
States. 


A SKYSCRAPER FULL OF EXHIBITS ALL ON 
ONE GREAT FLOOR 


Diagram Shows How Floor Space Compares with 
Nationally-Known Giant Buildings 


YOU CAN’T AFFORD TO MISS IT! 





manufacturing building and 


foundry are one-story structures, 
the latter having an “M’’-shaped 
roof line and the manufacturing 
building a saw-tooth roof. Both 
units are the steel-skeleton type, 
with side walls of brick and 
glass, poured gypsum roof decks, 
and 20-year bonded gravel roofs. 
Corrugated glass is used in the 
side walls and the continuous 
roof sash, affording employes 
unexcelled natural light. Both 
buildings have a concrete floor 
s'ab, with that of the manufac- 
turing building covered by creo- 
soted wood block. 


While the present plant has a 


capacity production of 680 truck | ! 


engines per day, the whole has 
been designed and laid out to 
facilitate ready expansion in 
buildings and equipment toward 
an ultimate potential daily ca- 
pacity of 2,000 engines. 

The present new foundry 
structure, in which equipment is 
now being installed, was built 
to provide for the production of 
300 tons of castings per day but 
was planned so that additions 
to it can be made for bringing 
the daily capacity up to 800 tons. 

In building Indianapolis Works 
in single-story units, the Har- 
vester Co. followed a practice 
that has become standard for all 
the company’s new plant struc- 
tures. This practice was adopted 
after a special study by Har- 
vester industrial and construc- 
tion engineers on comparative 
manufacturing costs between 
multiple-story and _ single-story 
buildings. It was found that costs 
are substantially reduced by 
having all departments on one 
floor, as this saves the time 
otherwise lost in waiting for 
elevators and also saves space 
amounting to approximately one- 
third of the floor area in a mul- 
tiple-story structure. 


ARBA Conclave 
Set for March 
In San Francisco 


DETROIT.—The 1939 Ameri- 
can Road Builders’ Assn. con- 
vention and highway exhibit will 
be held in San Francisco during 
the early part of March, 1939, 
according to C. D. Macpherson, 
member of the board of direc- 
tors. 

Macpherson, of Gar Wood In- 
dustries, Inc., who attended the 
meeting of the joint exhibit com- 
mittee recently at Cleveland, 
stated that the exhibition will be 





staged in the spacious Civic 
Auditorium. 
The latest in road-building 


equipment, materials and meth- 
ods will be displayed and dram- 
atized for the show visitors. The 
convention and highway exhibit 
takes place soon after the open- 
ing of the Golden Gate Ex- 
position. 


Miss. 





Will Confiscate 
Unlawful Equipment 


JACKSON, Miss.—Any safety 
equipment carried by motor ve- 
hicles, trailers and semi-trailers 
in Mississippi which does not 
conform to standards set in a 
law passed by the legislature 
last April will hereafter be con- 
fiscated, announced Major T. B. 
Birdsong jr., state commissioner 
of public safety. 


The commissioner had refer- 
ence particularly to fuses, flares, 
fire extinguishers, rear and front 
signal lamps and reflectors. The 
law as passed specifies the type 
to be used, conforming with the 
Underwriters’ Laboratories, but 
the commissioner said a number 
of trucks, buses and private cars 
were using equipment which did 
not conform to regulations. 





Begin Terminal Building 


GRAND RAPIDS, Mich.—Work has 
been started on a new terminal 
building for the Inter-State Motor 
freight system at Grandville and 
Williams Sts. The structure will 
cost approximately $70,000 and will | 
be modern in all respects. 





LATEST DEVELOPMENTS in plant construction, manufacturing methods 


and operations are in evidence in 
Upper picture, foreground, single-ram 


Indianapolis Truck Engine Works. 


International Harvester Co.’s new 


horizontal Cincinnati broach especially built for IHC for broaching top 


and bottom of cylinder heads. 


Bottom, inspection fixture to check run-out 


(to .001 in.) of the base circle of all 12 cams simultaneously. 





Studebaker ’39 Truck Line 


Set for 3 


Major Shows 





SOUTH BEND. — Studebaker 
will show its 1939 line of com- 
mercial cars and trucks simul- 
taneously at the three big shows 
in November, R. G. Hudson, 
manager truck division, Stude- 
baker Corp., announces. Stude- 
baker truck exhibits will be 
found at the New York Auto- 
mobile Show, at the National 
Truck Show in New York and 
at the Chicago Automobile Show. 

There will no major 
model changes for the coming 
season in any units other than 
the Coupe-Express, which ac- 
quires the lines and styling of 
the 1939 Studebaker Com- 
mander. The Coupe - Express 
went into production Oct. 1. The 
styling, the service accessibility 
and performance of Studebaker 
Standard and Cab-Forward 
models is continued, as is the 
highly successful K series truck 
models, 

“The growing field for cab- 
forward units is indicated by 
the recent announcement of cab- 
over-engine models by various 
competitive truck manufac- 
turers,” Hudson said. “Stude- 
baker pioneered Cab-Forward in 
the low price field and three 
years of proven success lie be- 
hind the current series of Cab- 
Forward models, which will con- 
tinue to be available for 1939 in 
four different capacities ranging 
from 1% to five tons.” 

“Studebaker also continues 
for 1939 its’ Standard series line 
of conventional truck models— 
ranging from 1-ton to 5-ton ca- 
pacities—which with their un- 


ICC Rules Driveaways 
Are Under Carrier Act 


WASHINGTON. — The _ Inter- 
state Commerce Commission has 
just ruled that the interstate 
movement of automobiles by the 
driveaway or tow-bar method is 
“transportation” by motor ve- 
hicle subject to regulation under 
the Federal Motor Carrier Act. 


Reports Net Income 


WEST ALLIS, Wis.—Allis—Chal- 
mers Manufacturing Co. reported net 
income, after all charges, of $3,384,- 
219 for the nine months ending 
Sept. 30, against $6,786,335 for the 
same period in 1937. Billings for the 
nine months were $64,975,115 com-— 
pared with $67,906,309 in the corre- 
sponding period of last year. Total 
employes on Sept. 30, 1938 numbered 
10,301 compared with 17,225 on the 
same date last year. 





Chris Sinsabaugh’s 
“Sparks” column 
‘“‘wide-awake”’ 


sparkling 
is read by the 
in the industry. 


usual performance in all types 
of exacting service have created 
a large group of Studebaker 
owners.” 

Hudson said that Studebaker 
is in a position to supply dealers 
immediately with trucks for the 
1939 season. 


M.1.T. to Offer 
Study Series 
On Trucking 


BOSTON.—A university ex- 
tension course in truck and bus 
transportation, under auspices of 
the state department of educa- 
tion will be given evenings at 
the Massachusetts Institute of 
Technology, in a series of eight 
weekly lessons. James W. Robin- 
son, specialist in transportation, 
formerly commercial motor ve- 
hicle inspector for the Mas- 
sachusetts department of public 
utilities, is the instructor. 

The course deals technically 
with the interstate motor carrier 
act as well as the Massachusetts 
act for regulation of trucks and 
buses on the highways. It in- 
cludes rates and tariff, duties of 
a shipper, broker and agent 
under these acts, financial re- 
sponsibility and cargo insurance. 








ATA Brief Attacks 
‘Insurance Monopoly’ 


WASHINGTON. —In a brief 
filed with the Interstate Com- 
merce Commission, the Ameri- 
can Trucking Assns. has called 
on that governmental agency 
not to deliver it into the “tender 
mercies” of what was described 
as “an’ insurance monopoly.” 
The ATA vigorously attacked 
the rules under which motor 
carriers must obtain insurance 
coverage as “tending toward the 
creation of a monopolistic vice 
which would ruin motor car- 
riers financially and drive thou- 
sands of small operators from 
the field.” 


The rule under ATA fire was 
that which requires an _ insur- 
ance company desiring to write 
motor carrier risks to be quali- 
fied in every state in which the 
carriers operate. According to 
the brief, it has the effect of driv- 
ing the motor carrier insurance 
business into the hands of 4 
relatively few large underwrit- 
ers. 
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Changeable 


Power Unit | 





CLEVELAND. — White Motor 
Co. has announced for 1939 a 
new low-priced truck to sell for 
$950 and a house-to-house de- 
livery type of truck for dairies, 
bakeries and package delivery 
listed at $1,260. 

Called the “White Horse” the 
new delivery truck has an air- 
cooled four-cylinder, airplane- 
type engine mounted on rear 
axle integrally with clutch and 
transmission. Complete power 
unit is easily removable and 


interchangeable so that a fleet 
owner needs only 


a spare unit 





Truckin’ 


(Continued from Page 1) 

to the factory he represents. One 
wild trader in a territory not 
only brings financial ruin upon 
himself eventually but upsets 
profitable merchandising for 
every dealer in his line in his 
section and tends to lower cus- 
tomer approval of the line he 
represents. Wild traders are out 
in new sales scheme of things 
out Dearborn way. 

* * * 


PLANT PREVIEWS are a rar- 
ity in the truck business. So it | 
was with considerable curiosity 
that your columnist joined with | 
some 50 other newspaper and 
trade paper men in an executive- 
conducted trip through the mam- | 
moth new Dodge Truck plant 
in Detroit. To say our guides and 
conductors were to the executive 
manner born is putting it mildly. 
Just glance over the list of those 
who pointed out the latest things 
in modern truck production ma- 
chinery. Heading the parade 
down the wide aisles were none 
other than K. T. Keller, presi- 
dent of the Chrysler Corp. Act- | 
ing as assistant pointers-out | 
among other notables were D. S. 
Eddins, president of the Plym- | 
outh Division; Forest H. Akers, | 
vice-president in charge of 
Dodge sales; A. vanDerZee, vice- | 
president Chrysler Corp; Emer- | 
son J. Poag, Dodge assistant sales | 
manager in charge of advertising, 
and, of course, Joseph D. Burke, | 











director of truck sales_ for 
Dodge. 
DURING THE dinner held at 


the DAC that night as a fitting | 
climax to the afternoon’s trek, 
Joe Burke was Officially exon- 
erated for the times when he 
has had to disappoint dealers on | 
truck deliveries in the past. At/! 
the same time, however, he was | 
handed David’s sling-shot and | 
told it was up to him to go forth 
and slay the giant Goliath of 
increased truck orders, to keep 
this new plant at top production. 
Joe David Burke, however, will 
not be alone in the kill. 
him will be thousands of wide- 
awake Dodge truck 
who have patiently awaited this 
opportunity to show the truck 
boss they can help him do it. 

LOOK FORWARD to the Na- 
tional Truck Show Issue of Auto- 
motive News. It will be chock 
full of new truck model an- 
nouncements, new products and 
equipment and a Who’s Who at 
the truck show. In the mail 
Nov. 12. 


Reich Heads Measah 
For Gar Wood Division 


DETROIT.—W. H. Hammond, 
sales manager of the hoist and 
body division of Gar Wood In- 
dustries, Inc., announces’ the 
appointment of Ralph J. Reich 
as manager of the _ Buffalo 
branch. 

Reich has been connected with 
the Buffalo branch for a number 
of years as assistant manager. 


With | 


merchants | 


or two to maintain all his ous | 
in service at all times. Driver | 
stands while operating this 
model. 

The “White Horse” features a 
welded all-metal body, com- 
pletely insulated. The driving 
control system is said to be the 
simplest yet developed for con- 
venience and safety. Modified 
Streamlining gives the unit an 
attractive exterior appearance 
for “rolling billboard” advertis- 
ing value on the street. 

In heavy duty field, 1939 
models feature improvements in 
manifolding, carburetion and 
valve cooling which result in 
more power per pound or en- 
gine weight. 


The factory is again operat- 


ing a full five-day week pro- | 
duction schedule, according to | 


announcement. 


el teLs 


The illustration above pictures the 
simplicity of the parts that make up 
Wagner Auto-Motive-Air Power Brakes. 





ta driving SAFETY and EFFICIENCY | 


> NAME. 
positively one of the greatest automobile safety achievements of 
NoRolL:;: time. Can be quickly installed on any Hydraulic Broke equipped j COMPANY. 
car to prevent back-roll while stopping in traffic or on inclines. 100% avtomatic. i 
It is another Wagner item that will give you added profit. § ADDRESS... ........ 6. cece eee eee. 
CHECK the coupon on the right, for complete information. No obligation. ' city. 








THE NEW WHITE point delivery “White Horse”’ 
| and transmission mounted on the rear axle. 


COMPRESSOR 


TANK 


eh hs: 
CYLINDER 











truck has the motor, 


—e 


AUTOMOTIVE EQUIPMENT DIVISION 


WasgnerElectric @rporation 








ATA Reports 
2% Trucking 
Rise in Sept. 


WASHINGTON.—An increase 
of 2.24 percent in the movement 
of freight by truck over August 
and an increase of 2.11 percent 
over September of last year, is 
revealed in the September re- 
port of the American Trucking 
Assns., Inc. 

Comparable reports received 
from 164 carriers in 35 states 
showed an aggregate total of 
679,187 tons, as compared with 
| 665,098 tons in September last 
year and 664,290 tons in August, 
1938. 

The September figures also 
showed an increase over 1936 of 
6.84 percent. 











clutch 








Read trade news of the coach trail- 
er industry in AN’s truck section. 


Wagner Auto-Motive-Air Power Brakes are a welcomed contribution to 
driving Safety and Efficiency. They have all of the recognized advantages 
of air brakes, but due to their simplicity and greatly reduced number of 
parts, they offer added advantages such as:—Simple Field Installation . . . 
Low Installation and Maintenance Cost... Quick Action and Release ... 
Automatic Time Interval between trailer and tractor brake application ... 
Dual Valve Control, and many other benefits that refiect in increased safety, 
decreased running time, savings in tires, brake linings and general service. 


Thousands of Fleet owners and Truck operators have already equipped 
their rolling stock with Auto-Motive-Air, and hundreds of letters in our files 
attest to their satisfactory performance under the most severe conditions. 


We know that you foo are interested in adding operating safety and 
efficiency accessories for every vehicle you manufacture or sell, and we 
invite you to get complete information. The coupon below is for your con- 
venience. Check and mail it today. It involves no obligation. 








K38-7 
A. N. 


6400 Plymouth Avenue, Saint Louis,U.S.A. 


il am interested in receiving full information on the 
xtra profit items checked. 


Wagner Auto-Motive-Air Power Brakes 


| Wagner Automatic NoRol 


. STATE 


See Wagner ‘Auto- -Motive- Air Brakes and NoRoL at the National Truck Show 
New York City—November 11th to 17th 
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Power, Capacities | Featured in 1939 Ford Trucks 


Signal Hevives 
Now Required 


On Colo. Trucks 


DENVER.—For the first time 
since the present state motor 
vehicle code became effective, 
electrical-type signaling or sem- 
aphore-type devices will be re- 
quired next month on all motor 
vehicles so constructed or loaded 
that the ordinary hand and arm 
signals would not be visible to 
both the front and rear of the 
vehicle. 

The signaling devices are re- 
quired on trucks and all other 
vehicles so 
prevent the ordinary hand and 
arm signals from being vis‘ble 
to other motorists. Practically 
all big trucks with bodies or 
loads extending beyond the cabs 
of the vehicles fall in this class. 

Any of several approved di- 
rectional signal’ng devices will 
be suitable. 


the former and a 4-speed transmission with the latter. 


To Build Terminal 
KANSAS CITY. — Transamerican 
Freight Lines, Inc., has contracted 
for the erection of new terminal fa- 
cilities at 8th and Warwick here. The | square feet 
building will be faced with struc—| trailers. 


REA 


provided for 








for 3 FINAL DRIVES 


@ When you buy a 
get the correct rear axle gear ratio in the right final drive for your 


truck with a Timken 3 for 1 Axle you know you'll 


job. No delay. For the Timken 3 for 1 Axle takes any one of three 
final drives in a complete range of gear ratios. Available on most makes of 


trucks. Ask your dealer 


TIMKEN 3 forl1 AXLES 


The Timken-Detroit Axle Co., Detroit, Mich. 


Wisconsin Axle Division, Oshkosh, Wis. 








a 





constructed as. to| brakes and is available with the 85 horsepower engine and a 4.86 to 1 rear axle| be chosen 
ratio or the 60 horsepower engine and a 6.67 to 1 rear axle ratio. A heavy duty | V-g trucks and commercial cars | 
4-speed transmission or either of two special 3-speed transmissions may be used with 





. Wide Selection is Offered 


In Gear Reduction Ratios 





DEARBORN.—A 1939 line of 
Ford V-8 trucks and commercial 
lears, equipped with hydraulic 
brakes and comprising the 
widest selection of capac'ties, 
|gear reduction ratios and power 
the company has ever offered 
/'was announced Friday by the 
Ford Motor Co. 


With 42 body and_ chassis 


itypes, two clutches, five trans- | 
missions and eight rear axle 
lratios, in addition to various 


THE FORD V-8 one-ton express on 122-inch wheelbase chassis. It has hydraulic | wheel and tire sizes which may 


, operators may obtain 


custom- 
particular 


virtually 
own 


|which are 
| built for their 


j iural glass panels and follows ‘the | commercial transportation prob- 
same plan used by the company 
15 other cities. Part of the terminal 
will be for repair and service fa- 


cilities with a court-yard of 9,000 
parking Of all commercial operations. 


ilems, it was said. The line is 
| designed to meet the require- 
ments of more than 90 percent 


engi- 
Ford 


Hydraulic brakes are 
‘neered to conform with 
design and practice. 

Three V-8 engines are avail- 
able for 1939. Heading the list 
is the new 95-horsepower en- 
gine with piston displacement of 
1239 cubic inches. Its bore is 
|3.185 inches and its stroke 3.75 
| inches and it develops a torque 
lof 170 pounds-feet at 2,100 revo- 
| lutions per minute. Main bear- 
| ings 2.5 inches in diameter have 
a total bearing surface of 36.81 
| square inches. The improved 85 
| and 60 horsepower engines com- 
plete the line. 


| A number of refinements have 
| been made in the 85-horsepower 
| engine. The crankshaft is larger 
jand heavier with diameter of 
| main bearings increased to 2.5 
|inches. Another innovation is 
the use of tungsten steel valve 
seat inserts for all valves in 
{both the 85 and 95-horsepower 
engines. Previously valve seat 
inserts were used only for ex- 
haust valves. New type p’‘ston 
|rings in all 1939 Ford V-8 en- 
'gines are said to provide in- 
|creased oil economy. 
| The 112-inch wheelbase chassis 
has wide applicability through 
;use of the 85 and 60-horsepower 
engines, three transmissions and 
three rear axle ratios. A 4.44 to 
1 rear axle ratio is used wth 
the 60-horsepower engine and a 
3.78 to 1 rear axle ratio with 
the 85-horsepower engines. An 
optional rear axle ratio of 4.11 
{to 1 is also available. 
| There is a choice between the 
|low reduction 3-speed transmis- 
'sion ordinarily used with the 
60-horsepower engine and the 
|standard 3-speed_ transmission 
ordinarily used with the 85- 
| horsepower engine. There is also 
|a 4-speed transmission. The 
chassis is available with panel. 
stake, platform, pickup. sedan 
delivery bodies. as chassis with 
cab and in two driveaway types. 
A list of selections also pre- 
vails for the 122-inch wheel- 
base one-ton truck. It is avail- 
able with the 60-horsepower 
engine and a 6.67 to 1 rear axle 
ratio and the 85-horsepower en- 
gine with a 4.86 to 1 rear axle 
ratio. A heavy duty 4-speed 
jtransmission or either of two 
special 3-speed transmissions 
may be used with the 85-horse- 
power engine and a 4-speed 
transmission with the 60-horse- 





| power engine. 


The one-tonner is 
with panel, express. 
platform bodies, as chassis with 
cab and in two driveaway tvves 

A choice of either the 85 or 
95-horsepower 
able with the 134-inch 
base and 157-inch wheelbase 
conventional trucks and all cab- 
over-engine trucks 

There is also a 
tween rear axle 
to 1, 5.83 to 1 


available 


choice be- 
ratios of 5.14 
and 6.67 to J If 


still lower reductions are de- 
sired, a two-speed axle is offered 
with dual rat‘os of 8.11 to 1 and 
5.83 to 1 

The conventional 134 - inch 
vheelbase chassis is available 


lis available 
platform 


| where 


stake and | 


engine is avail- | 
wheel- | 


with panel, stake and platform 
bodies, as cab and chassis and 
in two driveaway types. The 
134-inch wheelbase dump 
chassis is available with dump 
body, as cab-and-chassis and in 
two driveaway types. A 191-inch 
wheelbase chassis for school bus 
use is available in a driveaway 
type. 

The 157-inch wheelbase chassis 
with stake and 
body. as  cab-and- 
ichassis and in two driveaway 
types. 

Introduced last spring, the line 
of Ford cab-over-engine trucks 
has been expanded by the ad- 
dition of a 157-inch wheelbase 
unit. It is available as chassis 
with cab, and in a driveaway 
type. 


Eee 


Merchandising 
Setup for Ford 
Trucks Revised 


(Continued from page 1) 


travelers attached to each 


branch. 

Davis, in giving this writer a 
preview outline of this new 
merchandising policy, said, “We 
are making these changes to 
bring the Ford truck operation 
closer to the center of all Ford 
operation and, in weaving in 
our truck sales activity into our 
other sales activity, we eliminate 
all overlapping work. We also 
believe in having the zone 
traveler (who is now the only 
dealer contact man the dealer 
will see regularly) to sell trucks, 
that we can definitely take al! 
mystery out of the truck busi- 
ness.” 


With all zone travelers being 
charged with truck sales respon- 
sibility and being able to give his 
entire attention to the welfare 

f a limited number of dealers, it 
is thought by Davis that dealers 
who have labored under the im- 
pression, in the past, that to suc- 
cessfully merchandise trucks 
they must have a_= specialized 
truck training, will be brought 
to realize that truck merchan- 
dising takes no greater or more 
qualifications than it takes to 
profitab!y merchandise any other 
automotive product. 

In place of the commercial car 
man in the branch, who former- 
ly had charge of branch truck 
ales, will be one or more spe- 
cialty truck equipment men who 
will aid dealers and zone men 
in those sales where specialized 
knowledge of gear ratios, type 
and tonnage of truck and type 
of equipment is necessary to 
make the truck fit the work it 
is being purchased to perform. 

Back of these branch _ special 
‘quipment men will be the spe- 
cial equipment division of home 
fice truck department, which 
will function as it always has, 
and V. C. Klepper who fi'ls a 
newly created office of sales en- 
gineer. Fleet sales will be han- 
dled by a separate fleet sales 
force attached to those branches 
fleet sales warrant. 

Used truck merchandising will 
be handled by the same branch 


man man who has jurisdiction 
over used car selling. His job 
will be used vehicle merchan- 
dising. 


In announcing this new align- 
ment of merchandising person- 
nel, Davis stated that this new 
p'an is the completion of a plan 
of — that has been stead- 


ily taking place since the mid- 
dle of the summer and that in 
practically every branch terri- 
tory the new executives were 
already placed in their jobs and 
ready to go ahead into what Ford 
Motor confidently expects to be 
a very good truck as well as car 
veal 
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12 New Diesel Models Offered by GMC for 1939 


Line Includes Six C. O. E., 


Six Conventional Pucks 


lof 


DETROIT.—Twelve new diesel The highest ratio of torque to 
models, six conventional and six displacement in the truck in- 
cab-over-engine models especial-| dustry is said to be found in the 
ly designed for the medium and|GM four-cylinder, modern two- 
heavy-duty truck field, all|cycle diesel. With only 284 
powered with the new General| cubic inches displacement, this 
Motors diesel engines, are an-| engine has a torque range of 308 
nounced for 1939 by General} to 350 foot pounds. This engine 
Motors Truck & Coach Division.| is used in the GMC 700 and 850 

Because of many advantages] series, designed especially for 
of diesel engines, high sustained| the tough, heavy-duty truck 
torque, fuel economy and ability | operations. 
to burn cheaper fuels, General} GM’s_ two-cycle, three-cyl- 
Motors engineers have been con-|inder diesel, which has 213 
cerned for some time with the! cubic inches 
design of a diesel engine suit- aoe 
able for trucks but without the 
shortcomings of conventional 
truck diesel design. The result 
is a different principle of basic |} 
design, a modern two-cycle 
diesel truck engine which has 
lighter weight, smaller size and | 
smoother power, the announce e- | 
ment declared. 

Only Half Necessary 

In this two-cycle engine every | 
downward stroke of the piston 
power stroke; therefore the 
two-cycle type diesel has twice 
as many power strokes per revo- 
lution as the conventional four- 
cycle engine. This means that 
only half the number of cyl- 
inders are necessary in the GM 
diesel for the same amount of 
work —a_three- cylinder engine 
of the two-cycle 
parable to a y 
gine of the ouiveniiaual 
cycle design. 

These modern GM two-cyc!e 
diesels are approximately the 
same size and weight as GMC 
gasoline engines designed for the 
same over-all performance in 
any given truck operation. 

Safety is said to be assured 
with the GM modern two-cycle 
diesels because there is no fuel 
hazard and carbon monoxide i: 
never present in diesel exhaust 
The GM diesels likewise are 
clean. The black smoke exhaust 
with its objectional odor com- 
mon to so many other diesels is 
declared not present in the GM 
design. 

A supercharged air intake 
maintains a greater air volums 
in the cylinder than is necessary 
for complete combustion. In ad- 
dition, air from the supercharge} 
is used to expel the exhaust 
gases. 

A direct injection system, with 
unit injectors built into each 
cylinder head, is an outstanding 
exclusive feature of the new 
1939 GM diesels. The unit in- 
iector combines the metering 
device, the pump, and the in- 
jection nozzle in one piece. 

Cover Gross Range 

The six conventional models 
and six corresponding cab-over- 
engine models offered in the 
GMC diesel field cover the gross 
vehicle range from 35,000 down 
to 15,000 pounds. This applica- 
tion of the diesel to cab-over 
engine models is another feature 


of GMC’s diesel announcement | 


displacement 


Is a 


en- 
four- 


de- 


Ds 


veloping from 230 to 263 ii cae diesel economy to the | 
pounds of torque, is offered in| 2!2 to 3-ton market, when used 
GMC’s 600 series. With on in the 500 series. A special 440 
three cylinders, the smoothness| series, covering both conven- 
operation of this remarkable|tjonal and cab - over - engine | 
ove oe — of any siX-| models and designed for straight 
“ tk 6QICSCL. | : 

y truck operation on good roads, | 


In addition to diesel power,| offers GM diesel advantages in 
all these models incorporate the | yy), lowest price market. | 


same improvements in appear-| 
ance, driver comfort, and con- 
trol incorporated in the regular 
GMC 1939 line. 

Thus, truck operators are of- 
fered the combination of diesel 
sustained torque, ball-bearing 
steering, and GMC’s rapid Syn- 
chro-Mesh shifting, resulting in 
new performance. 
GMC’s | three-cylinder 


Lower Speed Sought 


DENVER. — Establishment of 
maximum speed limit for trucks and 
buses operating on state 
will be asked in the next legislature, | 
which meets in January, officials of 
the Colorado safety council an 
nounced this week. A limit ‘‘much 
lower than the present 60 miles an 
hour” is the aim of council mem- 
| bers who see safety hazards in the 
diesel! present system of speed regulations 


es) 


} 
al | 


highways | 


THE NEW GMC DIESEL power plant 


| which will be shown in seven new truck 


models at the national show. 


Write for information about 
the truck industry’s most 
profitable franchise for next 
year and the years to come. 
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THE NEW GMC DIESEL 
are said to result in high turbulence 
high compression engine performance 


ES AND DEALERS 


ca 


IN PRINCIPAL CITIES 





res ee a RS 


oxi 


SS mete ec oer 


ase: 
eae. 


com 
aan aes 





AUTOMOTIVE NEWS, SATURDAY, OCTOBER 29, 1938 





| Output Takes Another Spurt to 72, 343 Vehicles 





Geographical Analysis 


PASSENGER CARS 
August, 1938-1937 




















Unit Pct. 
1938 1937 Loss Loss 
New England 7,775 18,289 10,514 57.4 
Middle Atlantic 27,437 68,312 40,875 59.8 
South Atlantic 15,200 30,129 14,929 49.5 
E. North Central 24,924 83,270 58,346 70. 
E. South Central 5,439 12,904 7,465 57.8 
W. North Central 16,330 31,789 15,459 48.6 
W. South Central 11,803 23,123 11,320 48.9 
Mountain States 4,952 10,467 5,515 52.6 
Pacific States 14,095 28,675 14,580 50.8 
TOTAL 127,955 306,958 179,003 58.3 
State by State 
Unit 
1938 1937 Loss 
NEW ENGLAND 1,775 18,289 10,514 
Maine ...... 565 1,249 684 
New Hampshire 511 1,021 510 
Vermont : 258 919 661 
Massachusetts . 3,991 8,933 4,942 
Rhode Island ... 692 1,711 1,019 
Connecticut 1,758 4,456 2,698 
MIDDLE ATLANTIC 27,437 68,312 40,875 
New York 12,457 27,199 14,742 
New Jersey 4,370 10,294 5,924 
Pennsylvania . 10,610 30,819 20,209 
SOUTH ATLANTIC 15,200 30,129 14,929 
Delaware 390 1,050 660 
Maryland A 1,868 4,245 254t 
District of Columbia 1,189 2,435 1,246 
Virginia ees 2,269 4,490 2,221 
West Virginia .. 1,172 3,370 2,198 
North Carolina ......... 3,015 4,741 1,726 
South Carolina 1,390 2,574 1,184 
Georgia . 1,850 4,193 2,343 
EE Eee Shes ciel. 2,057 3,031 974 
E. NORTH CENTRAL 24,924 83,270 58,346 
Ohio zs ia 5,949 22,592 16,643 
Illinois 8,725 21,493 12,768 
Indiana 3,674 10,138 6,464 
Michigan . 4,575 22,491 17,916 
Wisconsin ....... he 2,001 6,556 4,555 
E. SOUTH CENTRAL 5,439 12,904 7,465 
TROTIIONEY nn. a ee cesesesessee 1,311 3,831 2,520 
Tennessee 1,735 3,763 2,028 
CO 1311 3,001 1,690 
Mississippi ............... 1,082 2,309 1,227 
W. NORTH CENTRAL 16,330 31,789 15,459 
Minnesota 3,639 6,190 2,551 
Iowa 3,340 6,332 2,992 
Missouri ... 4,280 7,457 3,177 
North Dakota . 487 989 502 
South Dakota 615 1,116 501 
Nebraska L773 3,349 1,576 
Kansas 2,196 6,356 4,160 
W. SOUTH CENTRAL 11,803 23,123 11,320 
Arkansas " 942 1,756 814 
Louisiana 1,765 2,983 1,218 
Oklahoma 2,581 5.346 2,765 
Texas 6,515 13,038 6,523 
MOUNTAIN STATES 4,952 10,467 5,515 
Montana 943 1,394 451 
Idaho 576 1,353 777 
Wyoming 324 774 450 
Colorado L252 2,666 1,414 
Arizona 506 1,375 869 
New Mexico Sia 1,072 500 
i ae 539 1,418 879 
Nevada 240 415 175 
PACIFIC STATES 14,095 28,675 14,580 
California 10,690 20,981 10,291 
Oregon 1,422 3,096 1,674 
Washington 1,983 4,598 2,615 
TOTAL 127,955 306,958 179,003 





Plant Activity 


Bantam maintaining previous pace current week 
Buick getting five days at upped schedule 
Cadillac-LaSalle operation boosted on five days currently | 
Chevrolet boosts output again; still on five-day week | 
Chrysler pace stepped up on four days currently | 
De Soto rate up on five-day work-week currently 
Dodge boosts schedules on four days this week | 
Ford lines rolling faster on five days currently 
Graham pace speeded on five days this week | 
Hudson rate lifted somewhat on five days currently 
Hupmobile assembly lines idle current week 
Lincoln five days current y at near-normal pace 
Nash smoothing out lines on five-day work week | 
Oldsmobile rate boosted on five days this week | 
Packard pace speeded this week on five days| 
Plymouth holding steady pace on four days currently | 
Pontiac rate increased somewhat on five days| 
Studebaker previous pace maintained on five days currently 
Willys expects to start final lines next week 


Fourth 1 Quarter 


By Pete We Wembhoff 
Associate Editor 


| 
| 


|fourth quarter, 
production continued its up-| 
surge this week toward 1937) 
figures, a total of 72,343 units | 
being estimated for the week. 
The current week’s output! 
represents a_ gain of 11,000! 
units over the previous week’s| 
61,256 and compares with 91,-) 
332 vehicles turned out in the 
corresponding period of 1937. 
With Ford 
getting into 
volume pro- 
duction grad- 
ually, output 


| AN’s Production 
Estimate 


weeks is ex- 
pected to close 
the gap be- 
tween 1937 
and 1938 op- 
erations and 
eventually top 
last year’s 
mark. 
Production 
to date 
October is 
placed by 
Automotive 


ei2 units. 
With next 
Monday ex- 
pected to add 
another 15,000 
or 20,000 to} 
that figure, | 
total output 
for the month 
will be in the 
neighborhood 
of 230,000 
units. 


able gain 
tically all 


plants this 
week, the most 





at Chevrolet, 
Ford, Buick, Oldsmobile, Dodge 
and Graham. Willys, which ex- 


| for the week is estimated at 35,- 
| 883 units as compared with 29,- 
'922 last week and 46,480 last 





Cadillac-LaSalle about 1,000. 


Chrysler division also boosted 
| operations somewhat, the cor- 
poration’s grand total rising to 
15,315 cars and trucks from 13,- 
994 units a week ago, which 
compares with 24,500 last year. 
Plymouth expected 10,310; Dodge 
2,740; Chrysler 1,215, and De 
| Soto 1,050. 

Inc!uding about 1,050 of the 
new Mercurys, Ford production 
for the week is placed at 8,985, 
as against 5,880 last week and 
only 1,950 a year ago. 








Used Car Index 


The average used car 
prices, taken from the 
weekly Used Car Selling 
Prices chart, shows the 


following: 

High Low 
Jan. 29 $572 $501 
Feb. Average 565 497 
Mar. Average 551 494 
Apr. Average 549 494 
May Average 542 487 
June Average 527 478 
July Average 525 469 
Aug. Average 528 449 
Sept. Average 515 441 
Oct. 1 502 435 
OE Bias 498 426 
Oct. 15 492 426 





car and truck) 


for | 





'year. Chevrolet had 22,500 
| scheduled; Buick 5,483; Pontiac 
| 3,600; Oldsmobile 3,300, and) 


| Plant Schedules. 


Given Boost for 


DET ROIT.—With schedules | 
| generally revised upward for the! 





in succeeding | 


| 


News at 213,-| 





| 











AN’s Production Estimate 
(U. S. and Canada) 
Weeks Ended Oct. 29, Oct. 22 














Week Same Week Oct. 
Ending Week Ended to 
Oct.29 1937* Oct. 22* Date* 
GEN. MOTORS 35,883 46,480 29,922 107,527 
tChevrolet 22,500 28,000 18,375 63,083 
Buick 5,483 6,612 4,380 19,368 
Pontiac 3,600 5,550 3,372 11,891 
Oldsmobile 3,300 5,318 2,820 9,324 
Cad.-LaSalle 1,000 1,000 975 3,881 
| FORD 8,985 1,950 5,880 15,900 
{Ford 7,560 1,800 4,850 12,763 
Lin.-Zephyr 375 150 365 1,377 
Mercury 1,050 665 1,760 
CHRYSLER 15,315 24,500 13,994 48,798 
tPlymouth. 10,310 11,000 10,115 35,435 
{Dodge 2,740 8,000 2,425 7,760 
Chrysler 1,215 3,000 825 3,184 
De Soto 1,050 2,500 629 2,419 
PACKARD 1,700 2,800 1,550 6,250 
THUDSON . 2,250 3,485 2,220 8.480 
t+STUDEBAKER_ 2,000 2,500 2,140 7,969 
NASH 750 1,450 700 =61,450 
TWILLYS ¢$ 1,000 + t 
tBANTAM 60 60 238 
GRAHAM 300 25 190 490 
HUPMOBILE ¢ 182 T } 
tMISC. 5,100 8,000 4,600 16,370 
tTOTAL 72,343 91,332 61,256 213,472 
*Revised. *Includes trucks. tClosed. 





Jan. 1 
to 
Oct. 30, 
1937* 


1,616,554 
986,865 
189,281 
219,056 
183,067 

38,285 
1,079,865 
1,051,450 

28,415 


907,910 
470,600 
282,050 
82,620 
72,640 
96,623 
94,982 
81,870 
71,324 
70,572 


14,171 


356,366 





Jan.1 | 
to 
Oct. 29, 
1938* 


746,968 
508,052 
117,810 
57,606 
46,682 
16,818 
458,789 
442,381 
14,648 
1,760 
371,892 
218,823 
89,319 
37,871 
25,879 
40,878 
37,973 
37,368 
20,741 
9,117 
2,775 
2,339 
265 
139,557 


4,361,822 1,852,254 





New Car Sales Jump Sharply 
First Part of October 


DETROIT.—An abrupt upturn in new passenger car registrations 
| during October is reported by R. L. Polk & Co. 


On the basis of preliminary reports from principal cities, the 


Polk company estimates the nation’s new car sales in the first 10 


days of October are 14.38 percent greater than in the first 10 days 


history. 


Consider-| of September. This early report indicates that registrations for the 
in| full month of October this year will exceed September registra- 
operations was| tions by a comfortable margin for the first time since 1928. It will 
noted at prac-| mark only the second time this has occurred in the industry's 


While all sections of the nation without exception share in the 


notable being! marked upswing in new car sales in October, four sections are well 


above the national average gain of 14.38 percent. Leading the pa- 
rade are the East South Central states with registrations in the first 


15.47. 


pects to start assembly opera- 10-day period of October exceeding those in the same period of 
tions next week, recalted 2,000! September by 38.67 percent. Next in line are the New England 
men to work in its Toledo plant.| states with a gain of 31.35 percent, then the East North Central 

General Motors group total/ states, up 27.17 percent, and next, the South Atlantic states, up 


Sept. Car Sales Total 93,269; 
Trucks Hit 26,570 


DETROIT.—New passenger car sales in September totaled 93,269 
"nits, according to a final compilation from all states. This com- 


pares with 235,683 units registered in September, 1937. 
Truck registrations during September totaled 26,570 units, which 


compare with 54.711 units sold during September of last year. 


Passenger Car Registrations 


Sept. 
Sept. Pos. 
Chevrolet 24,348 1 
Ford 20,735 2 
Plymouth 15,099 3 
Buick 7,058 4 
Dodge 3,545 5 
Pontiac 3,131 a 
Oldsmobile 3,394 6 
Packard * aes 9 
Chrysler ss Bre: | 12 
Hudson 2,020 10 
Studebaker 3,081 8 
| De Soto 1,500 | 13 
| Nash L277 | 11 
| Cad.-LaSa‘le 963 14 
| Lincoln 873 16 
| Willys 898 15 
Graham 237 | 17 
| Miscellaneous 161 
ee 
| TOTAL ..93,269 


1938 1937 
1938 Pos. 1937 Pos. 
337,443 1 616,148 2 
283,143 2 682,421 1 
189,056 3 388,194 3 
110,394 4 155,451 7 
73,234 5 212,666 4 
66,595 6 175,699 5 
63,836 a 157,303 6 
35,483 8 79,062 8 
33,618 9 72,286 10 
28,973 10 76,499 9 
26.631 11 57,492 | 11 
25,786 12 60,374 13 
24,590 13 60,034 12 
17,372 14 32,695 15 
12,813 | 15 20,460 16 
9,951 . 16 43,808 14 
3,237 | 17 11,699 | 17 
1,994 2,473 
1,344,149 2,904,764 


Unit 
Loss 
278,705 
399,278 
199,138 
45,057 
139,432 
109,104 
93,467 

43,579 

38,668 

47,526 

84,123 

86,160 

35,444 

15,323 

7,647 
33,857 
8,462 
479 


—— 


1,560,615 





Tot: 
for | 
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New Passenger Car Registrations, 49 States for Sept., 1938-1937 
Fun n stb are supputd by RL, Pott & Co, New Jerey Motor List Couand §heroch & Arnold 











































































































— GENERAL MOTORS FORD NON-AFFILIATED 
f 2 e : 
STATE | + ¢ = © 
/3}./ 2/33 g}2|3 Ee ‘ 2| 3 — 
> | # el a a 4 .¢ = ad “| % : : 
= Sei & 2 Ze 2 o & x © g p> 
cls isi el] Feel sieislzFl2e] es} i] sieels]e $13] £ | a5 
Total, 38 Stat 38) 1147 =F z ae © m Or] & Ee] 6 zc Zz f x & 
otal, es | 1181) 2663) 11042; 16033) 5006; 282; 17042; 405; 2492) 2260) 27487) 14750; 644 | ; 
: | 15394] 200; 1519, 1459| 1971] 2404) 685) ry ‘ae 38 Total, 38 States 
a | for September 37] 5265) 4268, 12564) 23236, 45333{ 8517/ 472, 42586, 1390) 8077 11182 72224 36741) 1395, 38136] 1075, 4082) 3131) 3611) 3475| 2837; 231) 174135]'37 for September 
0 Alabama "38 | | 5) 12; 107! 124] 15) 1! 286 1 a 2 a? 
; | | | | | 7] 8] 318) «296, = 5} 30 ia 6.shCU 33 | 783 p38 Alabama 
t. 29, are a 37) 29 28; 129) ee 3) 857 7; 75, 57) 1024) 596 8, 604] 2) 38| 12 19 5 19 2]. 2110 ['37 
38* Kansas 38] 13) 16, 45) 216, 290) «57; 4,05 6, 36 r 49) y  ‘Kansa 
‘ | ! | | 54, 762) «394 9} 403 4; 49} 13; 26; 28; 12, } 1587438 Kansas 
968 ; 37] 123, 113/336) _ 736; 1308f = 202| 3° 1753 18| 326) 338f 2640] 1340 31) 1371 14; 248; 115; 63 79, 73) |} 5911)'37 
052 Maine 381 14) 13,23; 115) 165) 25) 1, 173, 5} 34) 43) 281) s120 126 | 16 #18) «68 (Cy 636 |’38 Maine 
a 1 37, 41, 97|-174| 349} 62, 326, 16, 6,106! 582} 255 a1 276 11; 44 36 31 22, 23; If 1375937 
eee 38! 7; 3} G84) 1] 20,828 | 10; 9} 368] 21l) 3) aay] | P Mis 
, Ke | | | | | | : a 1 8s 34 31 710 ['38 Mississippi 
606 / 37; 19 8} 59) 159] 245 57) 1; 678) 5| 25 43 BUS) S532 7| 539 iowa 7| 4 6) 1 1642 }'37 was 
682 Nebraska 38,18 8| 28; 212; 266) 58) | 419; 1; 33, 37] 548) 422, % 430) 1; 20; 20; 19 39 5& 1348 '38 Nebraska 
818 Bio 37) 61, 48,112) 327) 54893 | 664, 12) 121, 139; 1029} 696; 17; 713) 6} 40; 33) 21; 26, 18) 2434 |'37 
»789 | New York 38] 249, 175, 428, 1288 2140) 1087, 91, 1562, 80] 456] 412, 3688) 1421) 128) 1544) 16 Zvz|Zu3; ava, 228) 1] 7733 2CO” 
c ‘ 4 | | | | 14 8537 ]’38 New York 
381 37; 797, 548) 1771| 2746) 5862) 1529; 116) 3808; 273 1168, 1499} 8393} 3241; 161| 3402) 86; 391) 306, 643; 351; 252; 16) 19702)'37 
648 Oklahoma "38, 16! 13; 49; 227; 305] «= 94) Ss«iG|s7741——Ss«d3)s5Z| S44) 983] BS 9 4924p | SYS) 2G|_sS|sCB 1896 |'38 Oklahoma 
160 69,215) 430, 779179, 7 963; 14 216) 268] 1647 1040), 21; 1061} 5) 95; 33 39; 50; 54! | 3765 |'37 
Tennessee 38} «11, = 4] s:17|s- 268; 300) «58; ~S ssa), s«394; Sst} Ss«2|”Ss9] 489) «343; Ss|SCSSAYSSC«dYY(C(‘éikS;*«SOC2O)SCG)StCS3)—(iéY:C‘(<i«i‘C“*;‘Ci«‘éi YC Tennessee 
a eae 37] 66, 61/194) 326) 647) 101; = 4) 686,13} 116] 121) 1041) 724 «= 7] 731f 5] 56) S48, 41), 31) S| 3 2654 |'37 
319 Texas 38] 58/39/1155! 1082, 1334] 349; 22; 1889; 25; 131 120) 2536) 1478; 35; 1513) 4; 76, 41; 110; 166, 23; 3) sso6y3s Texas 
r ‘S7| 279, «174, 736, +1406) 2595} 462; 22) 2761; 55; 776; 509| 4585) 3041; 61; 3102} 20; 255, 83) 126 227; 130, 14) 411137)'37 
871 | Swisconsin 38] 36 «= 41; «104; 404) 585] «272; = 7] 779} ~=S 5} s105| 16, 1294) 738; 17) 755 8, 61; 169; 82; 116) 21; If 3092/38 *Wisconsin 
879 ‘37; (247, +226, «720; +1438; 2631) 506, 23; 2347; 56| 693} 662] 4287) 1806;  50| 1856] 53, 249| 642; 181; 191; 150; 1) 10241/37 
878 wyoming 38!) 27; sid) 4 YC | 93 1; 16, 9 140) 7% 6 85} 1 me 8B 5 4] | 323/38 Wyoming 
973 ‘3) «12,12, 48; 78; 150) 19) | 150; 2 35, 27) 233) 124, 5| 129 4 13) 7 13; 14 13) wy 577f37 
seinen acannon ie a ce ieee 
368 Total, All States 38] 1576, 1500; 3545; 15099 ihe 7058| = 416; 24348; 9547; 3394) 3131; 38894) 20735; 873) 21608] = 237; 2020) 1977; 2673; 3081; 898; 161] 93269)'38 Total, All States 
74] for September '37| 7000, 5596| 16981| 312557 60832] 11752) 657; 57579, 1861] 11694) 14951| 98494] 50136, 1784) 51920] 1281| 5528| 4460| 4795; 4475, 3626; 272] 235683]'37 for September 
117‘ Total, '38| 33618) 25786) 73234|189056/321694]110394| 7490/337443; 9882) 63836| 66595/595640] 283143| 12813|295956] 3237| 28973| 24590| 35483| 26631; 9951| 1994) 1344149)’38 Total, 
775  _t0 Date ‘37 | 72286, 60374 212666388194 '733520]155451 | 9361|616148) 2: 23334157303 |175699|1137296]682421 20460) ‘702881 11699; 76499) 60034; 79062, 57492) 43808; 2473 2904764]'37 to Date 
265 New P Car R by Months, 1 
265 ew Passenger Car Registrations by Months, 1938-1937 
—— —Total,for  -—=« 38] 3897) 2848) 7851) 17560| 32156) 11301, 807) 34368) 1082; 6758, 7229) 61545)Sozoy, 1742, S8US1] 548 2907, 2824, 3467, 2697, 1366; 191 145732/38 ‘Total, for 
254 | January "37 | 6544) 5075) 21972; 43438) 77029] 15207, 1150, 56130, 2224, 15198) 16191,106100167188, 1773) 68961] 968; 8548, 4583, 6559| 4923, 2573| 441] | 280685 |'37 January 
‘Total, for '38 | 3129] 2241) 6677| 14501| 26548) 9250} 807| 29698, 812; 5843; 6161| 52571[27783| 1270| 29053] 366) 2884| 2117| 3262| 2374) 1052; 178] 120405 )'38 Total, for 
— _ February '37 | 5921| 4927) 20866; 39611| 71325] 6122; 565) 29661; 884) 6792 8735| 52759161832, 1700, 62532} 901| 7390| 4210| 6588} 4704| 3339} 301) 215049 ]'37 February 
Total, for _ '38 | 4670, 3847| 10568| 23823| 42908] 15246) 1051| 46285| 1217; 9190} 9857| 82846)36287, 1634| 37921] 483| 4236| 3200; 4799| 3281| 1263) 281) 181218 )'38 ‘Total, for 
March ‘374 9229} 8005) 28732; 50601| 96567] 16784, 1015, 77502) 2932, 18482; 19828 136543}85850, 2512) 88362] 1313) 10131| 7250) 10310| 7656, 5329| | 277) 363738 }'37 March 
Total, for '38 | 4920; 3657) 11027| 27625| 47229] 16652] 1081| 48418; 1676) 9405) 10274) 87506]37852| 1668| 39520] 399; 4166] 3454; 5186| 3285, 1196; 284] 192225 p38 Total, for 
April '37 | 7737, 6244) 19607) 32195| 65783) 23222, 1410, 95022, 3365, 23525] 24773]171317)98414| 2996101410] 1636, 7933; 9312| 12611| 8794| 5916; 239} 384951]'37 April 
_ Total, for '38| 4602, 3291, 9923) 27925) 45741] 14738 1098) 44021, 1374) 8904) 8959] 79094] 35519, 1625| 37144) 366] 3612] 3149; 4750, 2926) 1053; 230) 178065 )’38 Total, for 
ons = May '37 | 9390 7825, 27183, 49242, 93640] 21851; 1466, 83222, 3309, 22308 24246|156402| 94007, 2795, 96802} 1450, 9293; 8725| 11400] 7805 5929 251] 391697 |'37 May 
| Total, for "38 | 4099 3091, $746) 25368) 41304] 13169; 841; 36925, 1110, 7702| 8238) 67985131105) 1540). een 307| 3342) 2729) 4109; 2761; 1022) 201) 156405 "38 Total, for 
the June '37 | 9181, 7555 26207, 48461) 91404] 21172) 1131) 70353, 2957 21039) 22705/139357]85113; 2373, 87486] 1404, 9894 7618| 10074| 7040, 5737| 222) 360236" - June _ 
10. Total, for '38 | 3728) 2717) 8162) 22480) 37087] 12807| 770) 37706, 1083; 6784) 7001| 66151|30499| 1291) = 273; 2962| 2612| 3782) 3045, 982) 216] 148900] 38 Total, for 
oes July '37 | 8876, 7712, 27099; 49661, 93348] 20997, 969} 75468 3060) 20702) 23354144550] 85130, 2321| 87451] 1431, 9452; 7411| 9076| 6717, 6117; 214] 365767)" July 
Ss atneceemaicencieimmmnataiatatenssi a — 
the Total, for "38 2997, 2594) 6735| 14675| 27001] 10173, 619) 35684, 981) 5856) 5749| 59062)27079| 1170| 28249] 258) 2854, 2528| 3455| 3177| 1119, 252) 127955 38 Total, for 
__August _ 87] 8408, 7435) 24019, 43730) 83592] 18344) 998) 71211 2742 17563| 20916 131774154751| 2206) 56957] 1315) 8330| 6465|__7649|_ 5378| 5242| 256] 306958 )'37 August _ 
- Total, for "38 | 1576, 1500| 3545) 15099! 21720] 7058; 416 24348) 547) 3394) 3131! 38894120735 873 21608] 237; 2020, 1977| 2673) 3081) 898! 161) 93269 1'38 Total, for 
vill _September__'37 |_7000__ 5596, 16981| 312557 60832] 11752, 657, 57579, _1861| 11694) 14951| 98494) 50136) _1784| 51920] 1281) 5528) 4460) _4795| _4475| 3626) _272]_235683|'37___— September _ 
~ New € ial Car Registrati 49 § for Sept., 1938-1937 | 
os 
ew Uommercial Uar hegistrations tates 10 ° . 
the = ? P 9 Apa2239A 
‘ell Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. 
Ja- ' 
> és 
STATE 3 E A slele z oe i 4 z 5 a . J STATE . 
n a" Si & © ji 2 < gis ¢] & 
ral Biel a a 2iSisi s a/3 = s 5 $i/3/8 =|e2io NICKEL STEEL SHAFT--50,000 R.P.M 
i q€i/ai/o;/a [alata] & |} otur]ad| & | wie] @ Biz] & 
u 
Total, 38 States 38] 114; 70; 4688, 237, 73; 1688, 105) 5851, 1141; 20; 23| 3840, 240; 285 206, 17; 140; 219) 111; 111] 1917938 Total, 38 States 
for September 3 151; 60, 11492; 480, 89, 4902) 101] 11371, 2644 292, 81) 4684, 281| 1062| 207) 60, 259| 311| 71 207] 38805/'37_ for September An unusual air-turbine type 
Al 33) 77 31; a, 161,13) | lv we 4 «2 | | ; | 367 |'38 Alabama | grinder, weighing only two 
per FT oe) am} See; a} eae} | tote ABV hue tas 
Kansas 38) 130; #9} + #+~| «22 | 134, 19; 12 64 | 6S|.CS = | 390 38 Kansas | Pounds, has been cevelope y 
37) 1 _ 449; 181, 108, 3,373) 89, 80) S| 54 ; 4 9 | 12): ~=~6 | Tf 1804f37 the Onsrud Machine Works of 
ee ae 1) 32 3 95; il | 34 1 2 | 1; | | 277 p33 Maine i ; li i ‘ 
Maine 31] 1, 2) 205; 4 57 1, 188) 33) 4 | 47 7, 13; 2, ee eee) Chicago. Its light weight and 
6° | Mississippi —~—S38— ~ 148 — | 26; | aes; a7) | 146 [5 | | 3 474 a Mississippi | COMpactness make this a very 
n- i 467; 67) | 44t} 523} | 1383 1 : dee me 3! _} it ae 38 ~ ayaa useful tool on die finishing opera- 
a  ? 78 2 1} 21 2; 1ll| 4 1 58 1| 3 2| | | ebraska|,.. x od eee 
Nebraska 3 148) «6 4; 3)_—'196) “2o) «So S| 93, =} t,_—se | CG 527737 _| tions. Such precision _ Operations 
ch New York 38] 15 53, 339) 34, 7| 174 11, 435, 128 3 4, 279| 75) 35} 22; 13) +2; 28) 7 2a ~Tesitee New York |have heretofore required much 
| ‘37; 29 32 765, 70 6 468 9) 699) _261| 13/14) 362 94 8116) 15,2549) 14) 30427370 _Iheavier, low speed equipment. 
Oklahoma ~—~—°38)—C«*=“‘ 215, «2; =| «= 68] | 286; = 30 127; 5; 6 } 2 4 i 749 |'38 Oklahoma ee ; : : 
< 37) 531| 7 4) 113| 1) 426) 55) 6 1 186 a; 1 | 3 5 1370137 This small grinder is driven by 
Tennessee 3) | 3 3 2 3 7! «6107; «52; 1 rr | a | 5; | = 413° co] Tennessee | a patented, impulse reaction type 
ern 3th om et — a turbine motor, rated %4-h.p, at 
Texas . ‘38) | 492; 13 4!) 130) 689, 67) 2 4) 394) 12, 26 6 13, 9} «9 J iy ép38 Texas ° oa 
t 37] 1 1490/30; 3) 333) 4) 1429) 177; 29) 12 564 12 81) 3 | 30} 12) #1 4214} 50,000 r.p.m. A larger unit of the 
"381 — 387, 15; 1! SO! 4 227; 25) 2; 126; «12)—«17 6 4 S66 CS 3 9 LL Wisconsin|<ame design, weighin five 
Wisconsin 37) 1 451' 26 5 175| 3/501) 106) 32; 1) 179) 7 76) «19 =) 5 Bases ae a _a503 [31 eo oes ds os d ¥ ‘ 1 38 000 
- Wyoming 38] eo vy | BI 72, «6 39 2) 1 180 [38 Wyeming | POURS, 4 Tae 2-Ap. oe 
05 37) 74) 6 30 | 91; 20 1) 49 2 6 i 283 37 r.p.m. In both grinders, the spin- 
78  ~Potal- All States °38| 129.123) 6577 318) 88) 2285, 135| 8296) 1513, 28 34 5296 353, 391 252); 30, 167 5 TF 143) 26570 |'38 Total, All States i. aa , oe 
fer Sepbemmber c| 184) 94 16703) 649| 109) 6521 131) 16292) 3602’ 412) 112 6639 413 1440 268 76 355! 396) 75 240) 54711137 for September __ dle is a vitally important part, 
38 —Fotal,  °38) 1229! 942! 94193) 3338; 969 28406) 1071| 81759115866, 634 35442712) 2981 5864 2218 299) 1533 2633 1528 1814]290343)'38 Total, requiring adequate strength, rigid- 
57 to Date '37 | 1685 1243 154107) 6860 956 51566 1956 166704 35937 4313 1148 60296 4420111294) 3523’ 953 4498 4636 803 2448/519346|'37 toDate lity, and precise balance under 





2 full loads at extraordinarily high 


. New Commercial Car Registrations by Months, 1938- 1937 speeds. These highly stressed 




















67 ‘ es . spindles are machined from SAE 
7 38] 129. 64 10337' 353) 45) 3137, 124; 9306) 1776; 101; 30 4601; 258 — a8 | 220) 160; 260; 181 208] 32006/'38 — Total, for |; ialkalohromi steel. avail- 
. Jetet, ar Too! 102 14364) 863° 80 3764! 207 16548) 2620' 285) 113) 6245) 389217354 92) 170. ‘479_125| 271) 4761837 ~~ January | 2195 Nickel-chromium steel, avail 
68 =~ Total. for "381 9557” «91T~«352_ 38) 2678 109’ 7859 1426) 83| 45| 3846) 219 583, 185° 20) 146) 280; 143) 209) 27544138 Total,for |@ble in cold-drawn bar stock 
26 February '37] 112 115! 7943 604" 94° 5048 207) 16467) 3053! 362) 183 5259] 365| 715 317 101) 223) 367, 57 251] 41843137, == February | from Super Steels, Inc. Bars are 
> a ae 86 12598 395 83 3752) 13810175 2°10 79 40° 5382) 357) 798) 291; 32) 163| 348) 178 240) 372551'38 Total, for cede a nched i 
= a ‘371 179 140 17183847 6199 240 20838 4199 546 89-5620 479 1138; 497 149 476) 566 76) +340} 60301 |'37 / March —. r bS00 a a. = 
= Total, for °381119' 127) 12064) 418 164 3685 136’ 9597/1982 80-47-4946 371 -777/ 263/43) 189) 326| 176) 212) 35722138 Total, for |0!, and tempered. er hea 
44 April we 37) 228 184 22679 $16! 116 4084 258) 22887| 4815! 516 157 6890. 594 1203) 392) 121 725! 662| 107 298] 67832|'37 April treating, this Nickel alloy steel 
‘ = —_ “aaa? —_ 7 7 aa ad' “= ve = —- — a - _— - pS J 
98 Tatal-for 381-193 1591 10659 360/150 3171/ 93) 8918 1810 68 = 44 4278 382 662) 287/35! 221! 323) 168) 215] 32206)'38 Total, for has a yield point 
wo Pega wal ‘97 197) 183 20146! 816) 178) 5893’ 294! 19884' 4416 489 110 7071' 579 1447 411! 120) 701! 673 77| 289) 63974137, May of 150,000 p.s.i 
“i | ~neeirter +38] 236" 116 10041) 339° 122) 3095 96! 8505! 1761’ 67/38 4138) 322° 695° 223) 38/158) 276| 197 191) 30654/'38 Total, for ’ Pee 
7 — = 37) 199! 139° 17177! 685! 113/ 6191! 226! 17760! 4146 565! 157 6925 540 1696 454 94 651) 521! 82) 305] 58626}'37 June 
» i > + ————s9g, 129 99 11226. 382 177| 3236-4117) 942511675 67° 39 4782 347° 660 264 36’ 115) 298| 182) 219) 33475138 ‘Total, for THE 
D2 — for 37] 981 152) 17809! 764! 63) 6508! 225! 18934! 4237’ 579 127 7539' 622 1715 480) 107) 622 540) 99! 283) 61686137 __ duly INTERNATIONAL 
19 “ons sag] a8) 111) 11268| 397| 96! 3286) 125° 9471 1909 +61 39 5361 370 593 231! 28! 209 250; 158) 180) 342311°38 Total, for 
fan 381 a ba) 10477) 665! 115] 6906) 161! 16526) 4529 539° 99 7700 430 1664 337|_93/_586|_ 421. 105) 241) 608721'37 August NICKEL COMPANY 
5 : mee “ 2 577) 318 88) 2285 135) 8296 151% 2° 34) 5296! 353! 391! 252! 30! 167; 269/ 143! 143) 265701°38 Total, for 
° ze. oe 3 124 ‘9a” 16703! 649 109) 6521! 131! 16292) 3602) 412 6639' 413) 1440' 268! 76! 355! 396! 75! 240) 54711/°37 September INC. New York, N.Y. 
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1939 Delivered 
Price List 


BUICK, Series 40—Bus. cpe., $894; 
sport cpe., $950; 2-dr. tour. sed., $955; 
4-dr. tour. sed., $996; conv. cpe., $1,077; 
sport phae., $1,406. Series 60—2-dr. tour. 
sed., $1,205; sport cpe., $1,175; 4-dr. tour. 
sed., $1,246; conv. cpe., $1,343; sport 
phae., $1,713. Series 80—4-dr. tour. sed., 
$1,543, with trunk, same; formal sed., 
$1,758; sport phae., $1,983. Series 90—4- 


dr. tour. sed., $2,074; 8-pass. tour. sed., | 


$2,350; limousine, $2,453. 

CHEVROLET, Master 85 — 
$628; coach, $648; cpe. pickup, 
town sed., $669; sed., $689; spt. sed., 
$710. Master Deluxe — Bus. cpe.. $684: 
coach, $699; 4-pass. cpe., $715; town sed, 
$720; sed., $745; spt. sed., $766. 

CHRYSLER, Royal—cpe., $918; Vict. | 
cpe., $970; 4-dr. sed., $1,010; 2-dr. sed., 
$975; Royal Windsor, $1,075. Inperial— 
cpe., $1,123; vict. cpe., $1,160; 4-dr. sed., 
$1,198; 2-dr. sed., $1,165; New Yorker, 
$1,298; Saratoga, $1,443. 

DE SOTO, Deluxe—Bus. cpe., $870; cpe.. | 


cpe., | 
$669; | 


Bus 


$925; 2-dr. sed., $930; 4-dr. tour. sed. 
$970;. Custom—cpe., $923; cpe., with aux. 
seats, $978; 2-dr. tour, sed., $983; 4-dr 
tour. sed., $1,023 

DODGE—Cpe., $756; deluxe cpe., $803: 
opera cpe., $360; 2-dr. sed., $815; deluxe 
2-dr. sed, $865; 4-dr. sed., $855; deluxe 
4-dr. sed., $905; 7-pass. sed., $1,095. 

GRAHAM-—Combination cpe., $940; 2- | 


dr. sed., $940; 4-dr. sed., $965. N. B.— | 
Supercharger equipment group, 
custom equipment group, $130; either 
or both of equipment groups may be 
added to above. 

LINCOLN-ZEPHYR—Cpe., $1,320; 2-dr 
sed., $1,330; 4-dr. sed., $1,360: conv. cpe, 
$1,700; conv. sed., $1,790. Custom—Cpe., 
$1,450; cpe.-sed., $1,480; 4-dr. sed., $1,510: 
town lim., $1.700. 

OLDSMOBILE, Series 60— Bus. cpe., 
$777; club cpe., $833; 2-dr. sed., $838; 4- 
dr. sed., $889. Series 70—Bus. cpe., $840; 
club cpe., $891; 2-dr. sed., $901; 4-dr. | 
sed., $952. Series 80—Bus. cpe., $920; club | 


cpe., $971; 2-dr. sed., $992; 4-dr. sed., ' 
$1,043. | 
PACKARD, Six—Bus. cpe., $1,000; club | 
cpe., $1,045; conv. cpe., $1,195; 2-dr. tour 
sed., $1,065; 4-dr. tour. sed., $1,095. One- 
Twenty—Bus. cpe., $1,200: club cpe 
$1,245; conv. cpe., $1,390; conv, sed. , 
$1,700; 2-dr. tour. sed., $1,265; 4-dr | 
tour. sed., $1,295; Limousine, $1,955 
Super Eight—Club cpe., $1,955; conv 


cpe., $2,180; 4-dr. tour. sed., $2,035; conv. 
sed., $2,435; limousine, $2,600. Twelve— | 
Cpe., $4,140; conv. cpe., $4,375; club sed., | 
$4,255; formal sed., $4,865; 4-dr. tour. 
sed., $4,155; Victoria, $5,230; limousine, | 
94.690 


PONTIAC, Quality Six—Cpe., $758; spt | 


cpe., $809; 2-dr. tour. sed., $820; 4-dr. 
tour. sed., $866. Deluxe Six—cpe., $814; 
spt. cpe., $865; 2-dr. tour. sed., $871; 4-dr. 


tour. sed., $922; conv. cpe., $993. Deluxe 
Eight—cpe., $862; spt. cpe., $913; 2-dr. 
tour. sed., $919; 4-dr. tour. sed., $970: 


conv. cpe., $1,046. 


cpe., $875; 3-pass. custom 
club sed., $955; cruis. sed., 


pass. bus. 
cpe., $900; 


STUDEBAKER, State Commander — 3- 
| 


$965. State President—3-pass. cust. cpe.. | 
$1,035; club sed., $1,100; cruis. sed., $1.- | Hudson Terraplane 


110; conv. sed., $1.460. 


1938 Delivered 
Price List 


Following is a list of new passenger 
car delivered prices for 1938 at point of 
manufacture. Prices shown, with the 
exception of Willys-Overland, include 
standard equipment and federal taxes 
Willys prices do not include federal tax. 
Ford and Lincoln-Zephyr prices do not 
include transportation or taxes. 

BANTAM—Cpe., $399; spec. rdstr., $449; 
stand. rdstr., $479; deluxe rdstr., $525; 
4-pass. speedster, $497.50; deluxe speed- 
ster, $549; station wagon, $565. 

CADILLAC, Series 38-60—Cpe., $1,695; 
tour, sed., $1,780; conv. cpe., $1,815; 5- 
pass. conv. sed., $2,215. Sixty Special— 
Tour. sed., $2,090. V-8, Series 38-65—Tour. 
sed., $2,290; tour. sed. (div.), $2,360; conv. 
sed., $2,605. Series 38-75 Fleetwood—5- 
Pass. tour. sed., $3,080; 7-pass. tour. sed., 
$3,210; 2-pas. cpe., $3,280; 5-pass. cpe., 
$3,380; 5-pass. town sed. (trunk), $3,635; 
2-pass. conv. cpe., $3,380; 5-pass. conv. 
sed. (trunk), $3,945; 8-pass. tour. sed., 
$3,105. 

FORD, 60 h.p.—2-dr. sed., $640; 4-dr. 

sed., $685; cpe., $595. 85 h.p.—2-dr. sed., 
9065; 4-dr. sed., $701; cpe., $625; deluxe 
2-dr. sed., $725; deluxe 4-dr. sed., §770; 
cpe., $685; club cpe., $745; conv. cpe., 
$770; conv. club cpe., $800; phae., $820; 
conv. sed., $900. 
HUDSON, 112 Standard—3-pass. cpe., 
9694; 4-pass. Viet. cpe., $740; sed., $755; 
brough., $724; tour. brough., $743; tour. 
sed., $775; conv. brough., $886; utility 
coach, $697; tour. utility coach, §716; 
utility cpe., $724. Series 81, Terraplane 
Deluxe—Brough., $822; tour. brough., 
0843; sed., $864; tour. sed., $884; 3-pass. 
cpe., $789; Vict. cpe., $833; conv. cpe., 
$926; conv. brough., $990. Series 84, Eight 
Deluxe—Brough., $1,028; tour. brough., 
$1,049; sed., $1,060; tour. sed., $1,080; 3- 
pass. cpe., $990; Vict. cpe., $1,031; conv. 
cpe., $1,121; conv. brough., $1,185. 

HUPP—Stand. six 4-dr. sed., $1,045; 
reg. six 4-dr. sed., $1,180; deluxe six 4- 
dr. sed., $1,222; cus. six 4-dr. sed., $1,340; 
reg. eight 4-dr. sed., $1,325; deluxe eight 
4-dr. sed., $1,365; cus. eight 4-dr. sed., 


91,465. 

LASALLE, V-8 Series 38-50 — 2-pass. 
cpe., $1,295; 5-pass. tour. cpe., $1,345; 5- 
pass. tour. sed., $1,385; 2-pass. conv. cpe., 
$1,420; S-pass. conv. sed., $1,825. 

NASH, Master Series—Nash-LaFayette | 
bus. cpe., $770; 2-dr. sed., $805; 4-dr. | 
sed., $850; 4-dr. sed., $850. Deluxe—Nash- | 
LaFayette conv. cab., $940; 5-pass. cpe., 
$860; 2-dr. sed., $855; bus. cpe., $820; 4- 
dr., sed., $900. Ambassador Siz—Conv. | 
cab., $1,090; 5-pass. cpe., $1,015; 2-dr. | 
sed., $1,000; bus. cpe., $970; 4-dr. sed., 
$1,050. Ambassador Eight— Conv. cab., 
$1,240; 5-pass. cpe., $1,165; 2-dr. sed., $1,- 
150; bus. cpe.. $1,120; 4-dr. sed., $1,200. 

PLYMOUTH, Business Line—Cpe., $645; 
2-dr., 9685; 4-dr., $730. Deluxe — Cpe., 
6730; cpe. with r.s., $770; conv. cpe., $850; 
3-dr. $773; 2-dr. tour., $785; 4-dr., $803; 
4-dr. tour., $815; 7-pass., $1,005; lim., 
$1,005. 

WILLYS—Stand. cpe., $499; deluxe cpe., | 
$574; stand. clipper, $539; deluxe clipper 
9678; stand. 4-dr. sed., $563; deluxe ¢-dr | 
eed.. 9814: custom 4-dr. sed., 9708. | 








| 
| Actual top and bottom prices on 1935, 1936 
and 1937 Used Cars, as advertised in local 
newspapers of current week. SEDAN prices 
only used in this comparison. Newspapers co- 
operating include: Boston Globe; New York 
Times, Journal- -American, World - Telegram; 














MAKE Boston N.Y. Atlanta Pittsbrg. Cleve. Detroit Chicago Cinti. St. Louis Denver L.A. San Fr. Nat. Ay, 
‘Buick “40” '37 | $745-$795 $775 - $725-$745 $645 $595-$695|$665 | $645~$695 $625~$695 $645-$745 $725-$795 $745-$795 $725-$795 $680-$753 | 

| sia GY BTS«|~S*«™*SRS:S~*~*SC«MAS «9G ATS G45] 395-425, 445-545 495-545 565 | S45 | 525-595) 575 | 480-549 

; haueles sendgueny 35) —s«| B75~S*««GSSSCSC*L;«CGS— 375] 295— 395] 295-325 | 335 1445 | 425 «=| 365 | 340+ 399 

Buick “50-60” "374 [795 | | 1695 |685 | 745 I titan sittin | 720 795 

9364 595 oe was | 595 | | ie “525 ; 565 | 545 | 545~ 595 

a) ee a ee ee ee | | 395 | 395~ 545 

Chevrolet Master "37 | 425- 445; | 445 425- 445) 395- 495) 395 | 45 1 475 | «ATS 4951 AS | 430- 479 

Fee nen 36) 325 | 345 | 325 | Bide 425) 825 | B25 425) 425 |: 395-445) _ | 335~ 413 

935) 265 | 25) «SOS 225— 235| 325-375) | 242~ 292 

Chevrolet Master DeLuxe 37 | 525— 545| 475- 525) 525 475— 525, 435- 545) 395-425 475-525 475-525) 545 | 595 | 525- 610) 595- 645! 490- 559 

Se ee ela. tae ae | 350 «| -395~ 425 345- 459, 350- 435| 325- 345, 365 | 375-445 AAS | 389-475) 525 | 362-45 

si capeteniesineniemnnaisamsialaameaedl 265-325 275-295 265-315 265 | 225 28-325 365 | 270 325 
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Ford Standard 
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Used Car Selling Prices 


(As Advertised, Week Ending Oct. 15, 1938) 





| 595- 615 495- 550) 545- 625 495- 525) 495- 575 550 


275— 345 
$50- 425 


295- 325 295- 340 


Atlanta Georgian-American; Pittsburgh Press; 


cago 















Chrysler Six 97 | 645- 665| 525- 595| 625 595 535-595 575 | SHS- 610 

"36 | 495- 525 | 495 445- 465, 395- 475| 365 435 425 | 495 

9954 375-395, 385 =| 375 | 365: 375-425, 315 | | 445 

$130; | Chrysler Eight 371 695 | 575-645, | 795 | 675 (BS | 145 
36 1 | | | 595 ! 495 ’ 


| 


De Soto °37 | 595- 650) 575 atic eee 
736) 445 | 445 | 425 | (435-465) | 365 165 395 395- 425) 545 
35! | 345 345 | 285- 290) 275 345 
| Dodge °37 | 565- 610) 545- 595) 595- 625, 495- 515 495- 595) 475- 545 485- 595 525- 599 645 
| a 7364 425- 485 375- 395 425 | 395- 475 375- 495, 375 375-395 395-495 385- 445 495 


295-. 225 395 


245 
345- 365 


250 





645- 675 645- 685 


| 


625- 650 645 


495- 525 


725 | 590-647 

625 | 432- 508 

545 | 360- 440 

795 | 648-745 

| 495~ 595 
Seeaenien | 

645 | 552- 610 

| 422- 480 | 
300- 330 


| 610- 645 625- 645 






425- 445 475- 495 495 
325- 365 395- 425, 375- 415 




















St. 


Cleveland Plain Dealer; Detroit News; Chj. 
Herald-Examiner; 
Democrat; Cincinnati Post; Denver Post; Los 
Angeles Daily News, ~Examiner; 
cisco-Chronicle. 


aaa 


Louis Globe. 


San Fran. 








625- 665) 550- 610 


300- 345 
| 400- 430 
325- 360 
185- 250 


35! | esses heen 


Ford DeLuxe 37) 415- 445 475 425- 495| 425- 475 365- 475) 395- 465 445-165 395- 425 425- 465, 495- 565 545-565 595 | 440- 495 
‘361375 =| 375) «325 325 265- 389 285- 325 295- 345_ 345- 445, | 310- 376 
a sestieieasl a __'334 850 as | 229 225 245 * 215- 295 365 | 345 |_232- 315 
Gan "37 | 525 ! 545 om ;@ | jj |i 1% 775,495 660 
Fi "36! |350 | l l <— -- 2 350-475 
- ___ 35] 325, | 295 | 225-245 245 | 8S 262-305 
| Hudson Six "37 | 665 | $495 | 595 | A65= 525 | 685 ; ! | 518- 625 
i? - 736) | AAS | 3 45~ 385) 345- 395) | 345- 410 
| "35 295 225- 325 275-325, 285 262- 315 
| Hudson Eight 37 | 695 725 16 | 595- 625 x 610- 682 
| : __ ae 1495 1 a5) | a5 |__| 440 495 
i ! ! an te a 325 




























































































37 | 565 | 450- 495 485- 545 445- 465° | 159- 495 495 545 575- 645) 484- 536 
a 7 _ | 265 345, 299- 355) 265- 325 | 385 | 298- 355 
me. °35 1 1 | 265 25 | 245= 265 
LaSalle 37 | 775- 845! 785 | 795— 845 745 | 695-725 765 795- 825° 875 865 795- 865 | 770- 835 
sjes | i. (se :e |; «| 1535 «| «695 595- 645 | 573- 679 
- °35 | Sie Dees ae nay ee 7s 495 
Lincoln-Zephyr 37 | 725- 795) 745- 825! 785 | 695- 827| 625- 675) 725- 795. 795 765- 845 875 | 724-805 
36) 645 | | 465- 627/495 | 595 oe «595 = 695 | 520-655 
"351 ] t bine ae 
Nash-LaFayette "37 | 525- 545 195- 595 495- 595 475 575 | 498- 580 
, 36 | 395 | 495 395 et ; oo | 395—.495 
"351 Zz | 345 Ce ee 135 
Nash "37 | 645 545- 645. | 495- 545 545-565 495- 545 625 615- 625. 553- 595 
re °36 | 465- 495 395 515365 95 | 365-395 | «425 ; | 403- 475 
. 9354 325 275 | 395~ 445) | 332-445 
Olds Six 37] 645 |: 595 645, 625 _550- 625 595- 675) 475- 545 545- 645 595- 645. 645 645- 675! 625- 685 625- 685) 593- 617 
— 9364 495 «| «465 545 425 | 445-495) 395- 495! 365 395- 495 465 | 545 | «525 565 | -432- 524 
9351 395 295- 345 325 | 295 | 295-325 325- 375\ 365 369- 399 318- 368 | 
Olds Eight 371 610 685 | 625- 745 ! 765 640- 732 
we eee 45 475-525) | 495 | 595 | 475-538 
——~ "35 | ! l | 350- 390! 1 ale 7 ee | 350- 390 
Pontiac Six "37 1 585- 615) 535- 595° 615- 645; 525- 575) 495- 595! 495- 565  555- 595 595- 625) 645 625- 650 645- 685! 567- 620 
xpigiot 36] 365 =| 350-395 | :395— 445) 395- 465) 325-345 435  ~—«395- 485) 395 —~|«445- 465) 445- 475 i __ | 390- 440 
Lame 35 | 285- 325. | 275= 335) 285- 365 | 385 295- 325| 395 | 375- 395) | 363- 388 
Pontiac Eight "37 | l | 595 | | | 665 | 675 ' | 695 | 610- 685 
ap acenalpaae cee 36! | 425 | 545 ee ae oe a ' i ~~} 425- 510 
. 35 1 T ee ae . —T3s “Ts 1 | 375= 385 
Packard 120 37 | 725- 785) 695 | 695- 750) 745 | 795 | 745- 795! 725 | W7- 775 
——— 36] 450-575) [545 | 485- 595. 480 sos aSsS=‘—seSC|CSC*dC*‘“‘(C‘# OOO 8S 
as "351 | 395- 475| 395- 465; a ere i 495. | | 395- 478 
Plymouth 37 | | 495 | 445- 535) 445 | 445-515 
- "36 | | | 345— 445) } 365 mn oe 7395. 1 ~~~—~«d*~«C B= 420 
oe "35 1 l I | 225= 345] | oe ee ee 
Plymouth DeLuxe 37 | 495- 550) 440- 495) 495- 575 445- 495 435- 545| 445- 495) 485- 495, 475- 525) 495- 565. 525-575 545-595 595— 645| 490- 546 
ea =e °36 | 325- 375| 300- 375| 385 | 325- 395| 375- 425| 325- 375, ++~+~«|:345- 3751 365.~|«aaSS*~SS*S~<CS«~SCS DD] 3 AD? 
7 z ; 35 | 265- 295) | 295- 345) 265- 315| 265- 345) 245- 265, =—~:«295— 310 295- 325° 345. 425 | 284- 328 
Studebaker Dictator 37 | 575- 625) 625 | 495- 595! 495 | | 495 675 | 645 | 515- 633 
— ee eae ee p— er —_———355 —T 388-85 
— ae UL ] | 25 | 289 . | 292- 320 
Studebaker President 37 | 695 | a ! ) oo \ \ | 695 
ne ae 455 eS 7 7 | 455 
"351 Per eae error ee era ne ee 
Willys a _ 3h | 295 325 | 245- 275! 295- 345) 245 | 325- 345 345 365- 395) 295- 32) 
aaiseeaiaiaicicy 36 ! : 225 195 ! 225 | 195 a : 245 1 195- 232 
85 ‘150 ; ail = —_— 150 | 210 195- 225] 160- 216 
—— 





Naional Average, All Ma 


kes, $426-$49° 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and 
bottom prices have been compiled from published figures to establish the trend of the market and the resulting 
national index. Where no prices are quoted, no car of make and model was offered during the period covered 
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Street Continues Impressed With Motor Outlook 


AN Stock Prices 
Average Hold)» 
To Even Level 


Special to Automotive News 

NEW YORK.—Impressive fash- 
ion in which the $50,000,000 
issue of debentures of the Fire- 
stone Tire & Rubber Co. was 
absorbed by the investing public 
this week was another indication 
of the high regard in which the 
automotive industry is held as a 
haven for funds. 

The Firestone debentures pay 
342 percent interest and were put 
on the market by a syndicate in- 
cluding 86 underwriters at a 
price of 99'2. These debentures 
represented the first direct ob- 
iigation of the company ever to 
be offered publicly in the 38-year 
history of Firestone. They will 
constitute the company’s only 
funded debt, the proceeds being 
used to retire current debt, in- 
cluding bank loans, and provide 
working capital. 

Wall Street continued to find 
developments this week in the 
automotive industry favorable 
and stock prices held firmly dur- 
ing the period covered by the 
Automotive News weekly price 
averages. This period, ended 
Wednesday, saw little change in 
prices as a whole, slight declines 
in the parts and accessory group 
offsetting slight gains e!sewhere. 

It was not. surprising that 
automotive stock prices should 
hesitate, and even sell off some, 
in the light of the recent sharp 
advance. Much of the attention 
of the Street now is being cen- 
tered on new model announce- 
ments as they appear. The open- 
ing of the New York show in a 
few weeks is, of course, being 
awaited with intense interest. 
There is a great deal of confi- 
dence that attendance and inter- 
est this year will far exceed that 
of last year, when business out- 
look was directly opposite to 
what it now is. 

The AN stock price averages 
for the latest week compare as 
follows with the week preceding 
and a year ago: 





Last This Year 

Week Week Change Ago 

24 motors 35.62 35.54 —0.08 28.48 
10 car-truck co.’s 34.85 35.27 +0.42 29.97 
10 parts-acces. 30.97 29.92 —1.05 26.09 
4 tire-rubbers 30.06 31.09 --1.03 21.94 
The advance in the tire and 
rubber group was due largely 


to a run-up in Firestone prior to 
the offering of the $50,000,000 
debenture issue. Chrysler was a 
point higher among the car and 
truck companies but General 
Motors was unchanged for the 
week and there were scattered 
losses through the remainder of 
the list. Prices in the parts and 


accessory group were generally 
lower. 
There hasn’t been much re- 


cently in the way of dividend 
news. November will tell the 
story in this respect. With the 
outlook for next year improved, 
the likelihood appears to be that 
there will be less inclination dur- 
ing the remaining months of this 
year to conserve cash. For this 


BANTR 


ROADSTER COUPE 
PANEL PICK-UP 
elu aaa. im 4 ok aed 
4 PASSENGER SPEEDSTER 


reason, some pick-up in divi-| 
dend declarations may be ex- 
pected for November. For in- 
stance, the fourth quarter divi-| 
dend meeting of Libbey-Owens- 
Ford, which normally would 
have been held this week, has 
been postponed until late in 
November to give the directors 
an opportunity to obtain a better | 
line on earnings for the year. 
before taking action. 

Recent dividend declarations 
include the following: 

Goodyear Tire & Rubber de- | 
clared quarterly of $1.25 on its 
preferred, payable Dec. 15 to 
stock of record Nov. 15; Tim- 
ken-Detroit Axle, $1.75 quarter- 
ly on its preferred, payable Dec. 
1 to stock of record Nov. 21; 
National Automotive Fibres, 
$1.50 on its preferred, payable | 
Nov. 1 to stock of record Oct. 24. 

Further evidence of improve- 
ment in general business was 
found this week in the report of 
the American Trucking Assns., 
Inc., that in September move- 





ment of freight by motor truck 
gained 2.2 percent over August 
and 2.1 percent over a year ago. 
This was the first time this year 
that truck freight haulage had 
exceeded the like period of last 
year. 

Massachusetts Investors Trust 
increased its holdings of Gen- 
eral Motors by 2,000 shares in 
the third quarter to a total of 
21,000 shares. This investment 
trust increased its holdings of 
Libbey - Owens-Ford by 2,000 
shares to 11,000. National Bond 
& Share Corp. bought 500 shares 
of Briggs in the third quarter, 
having had none at the begin- 
ning of the period. This invest- 
ing company increased its hold- 
ings of Chrysler to 2,500 from 
2,000 shares and acquired 500 
shares of Collins & Aikman. It 
also bought 1,500 shares of Elec- 
tric Auto-Lite and increased its 
holdings of General Motors to 
5,000 from 2,000 shares. It 
bought 2,000 shares of Libbey- 
Owens-Ford and 1,500 shares of 
U. S. Rubber. 


N.Y.Assn. Issues 
Flood-Car Tip 


NEW YORK.—Dealers in the 
New York area were warned this 
week by the Automobile Mer- 
chants Assn. of New York 
against water-soaked cars from 
New England flood areas. 

The warning, the association 
said, was based on rumors that 
large numbers of these cars are 
being brought into New York 
for sale. Dealers were urged to 
be on the alert for flood-cars in 
making their inspections for ap- 
praisals. 
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Report Profit for °37 
MILWAUKEE, Wis.—Briggs & 
Stratton Corp., reported net profit 
of $509,643 for the nine months end- 
ing Sept. 30 against $1,155,674 for the 
same 1937 period. 


Sinsabaugh’s sparkling 
column is read by the 
in the industry. 


Chris 
“Sparks” 
‘“‘wide-awake” 


AMERICA’S ONLY ECONOMY CAR 


UP TO 60 MILES ON A GALLON 


AND STATION WAGON —> a 


BANTAM ROADSTER 


AMERICA’S LOWEST PRICED 


7 


DEALERS—YOUR TERRITORY MAY BE OPEN 


For Full Details, Wire, 


Phone or Write 


AMERICAN BANTAM CAR CO., BUTLER, PA. 





AUTOMOTIVE STOCK eu OTATIONS 
At Close of Markets, Friday, October 28 





(Furnished by Wm. C. 
Last Sale 
Oct. Oct. 
High Low NEW YORK a 
55%4 3414 Allis Chalm. 5234 515, 
321, 125, Amn. C & F. 28% 29% 
2354 91,4 Amn. Chain 2234 22% 
‘4 214 Auburn Auto 4\4 
253, 85, Bendix Avia. 231%, 24% 
687, 39%, Beth. Steel 66%, 64 
30! 153, Bohn A & B.. 281g 29%) 
36%, 16% Borg-Warn. 32% 35 =| 
37%, 1234 Briggs Mfg. 335g 35%,% 
634 3'!, Budd Mfg 55g 6% 
5% 3 Budd Wheel 5% 5% 
1234 8 Chi. Yel. Cab 
84! 35%¢ Chrysler 821, 825% 
2744 105, Clark Equip. 27 
355% 1514 Cleve. Gr. Br. 29% 28 
3934 1314 Collins & Aik. 37 3834 
573, 23 Com. Credit 57 54% 
61% 31% Coml, Inv. T. 112'% 58% 
17% 7, Contl. Mtrs. 1% 1% 
71, 3'4 Curtiss-W. 6's 6% 
277% 125, Curtiss-W. A 26 257% 
150°, 90'4 du Pont 14514 14674 
23'4 10% Eaton Mfg. 2114 221. 
35 1514 Elec. Auto-Lite 32! 335, 
347, 2154 Elec. S. Bat. 33% 
16 514 Evans Prod. 143%, 14 
5%, 2% Federal Mtr. 5 5% 
267, 161, Firestone 2434 25 
37, 1% Gabriel Co. A 3% 
475, 2714 Gen. Elec. 4614 4514 
52 2514 Gen. Mtrs. 49% 50% 
27'4 13 Glidden 243%4 25 
267, 10 #$Goodrich 23% 253% 
343g 1514 Goodyear 31% 32% 
2 34 Graham-Paige i” 1% 
614, 1% Hayes Body 53% 
181, 6 Houd.-Hersh. B 18% 17% 
10 5 Hudson Mtr. 9% 9% 
234 14 Hupp Mtr. 2%, 2% 
70 48 Inter. Harv. 6314 6234 
111'% 58 Johns—Man. 102 «105 
144, 4%4 Kels.-Hayes W. 13!) 1354 
10%. 3 £=Kels-H. W. B 9% 9% 
283, 1014 Lee R &T 2234 24 





GM Has $5,367,000 Net 
During Third Quarter 


{said current steel production is 


NEW 
Corp. reported Thursday a_ net 
income of $5,367,688, equal to 7 


cents a share on the common) 


stock, for the quarter ended Sept. 
30. 

This compared with net earn- 
ings of $24,816,398, equal to 52 


cents a share, in the June quarter 


and $44,412,734, or 99 cents a 
share, in the corresponding 1937 
quarter. 


For the first nine months of 
1938, net earnings were $38,387,- 
707, equal to 73 cents a share. 
compared with $154,958,000, or 
$3.46 a share, for the correspond- 
ing period last year, showing the 
effects of the sharp decline in the! 
corporation’s sales which set in 
last December. 

Sales to dealers for the third | 
quarter totaled 181,796 cars and 
trucks, including Canadian sales, 
overseas shipments from domestic 
plants and production by foreign, 
manufacturing subsidiaries. In| 
the similar quarter last year| 
world sales amounted to 497,008 | 
units—a decline of 63.4 per cent. 
World sales of General Motors 
for the first nine months of 1938 
totaled 795,749 units, compared 
with 1,594,378 units in the same 


Tire Production 
Rises 12% Over 
Sept. Year Ago 


NEW YORK.— According to 
the Rubber Manufacturers Assn., 
shipments of pneumatic casings 
during September are estimated 
at 3,943,486 units. Although this) 
represents a decrease of 2.5 per- 
cent under shipments made in 
August, the decline is much less 
than the usual seasonal drop, 





and September shipments this 
year were 12.3 percent over 
shipments for September, 1937. 


Larger shipments to the auto- 
mobile manufacturers helped| 


substantially in maintaining sales| J 


volume at its current level this 
month. Industry sources indicate | 
that, while September replace-| 
ment sales experienced a season- 
al 


decline as compared with 
August, they were larger than} 
during any September since} 


1930. 


YORK.—General Motors 





Roney Co., Detroit) 
Last Sale 
1938 Oct. Oct. 
High Low NEW YORK 28 21 
581, i L-O-F Glass 5514 56% | 
297% Mack Trucks 274% 29 
287% 151% Midland Steel 273, | 
22°84 101. Motor Prod. 20!4 21 
15 8 Motor Wheel 14%, 1434 
1044 4 =Murray Corp. 9% 95, 
121, 6%4 Nash Kelv. 1014 ii 
197, 914 Pacific Mills 16 1514 
6 $' Packard 55% Ble 
24 1434 Raybestos 
354 I's Reo Motor 3% 2% 
207, 111% Republic Steel 191, 191, 
163, 1034 Socony Vac. 137% 137% 
43, 2 Sparks-W. 3% 4 
el7', 73, Spicer Mfg. 15% 1614 
12% 6 Stewart-W. 1014 1134 
9% 3'4 Studebaker 83, 8% 
53, 2% Thermoid Co. al, 
24%, 8!4 Thomp. Prod. 225, 227 
177%, 8 Timk-Det. Axle 171, 17!- 
55% 311, Timk. Roll. B. 53 
29! 13'4 U. S. Ind. Alco. 2634 265 
56 21 U. S. Rub. 5034 525, 
12334 6134 West’house 118% 118! 
15%, 6!4 White Mtrs. 135, 147 
34%, «114 Willys Over. 27, 3 
2134 83, Yellow Truck 197% 21” 
25%, 93, Young S & W 22% 235, 
CHICAGO 
13, % Asbestos Mfg. 1 % 
2534 834 Bendix Avia. 23 2434 
36% 1614 Borg-Warn. 33 35 
17% 5% Houd.-Hersh. B 16%, 17! 
2714 18 Modine Mfg. 24 24 
29 22 Perfect Circle 27 26 
114 14 Pines Winter. %4 34 
55, 234 Woodall Ind. 4%, 4% 
DETROIT 
19% 9 Ex-Cell-O 185, 19 
14%, 6 Federal Mogul 14% 
12'4 6'4 Hoover B. B. 10% 
10% 4% Murray Corp. 91% 
12 614 Parker Rust P. 934 
314 11!, Penin Metal 234 2% 


period of 1937—a decline of 50.1 
per cent. 

Reflecting the reduced level of 
operations in the third quarter, | 
payroll disbursements totaled | 


7% | preferred. 


: |the 7 per cent and 2 





$63,649,223 as against $117,719,- 
411 in the same quarter last year. 
The average number of employes 
on the payroll in the quarter was 
149,494, including both salaried 
and hourly employes, compared 
with 257,112 in the same quarter 
last year. 


Hein-Werner Has Profit 

WAUKESHA, Wis. — Hein-Werner 
Motor Parts Corp. reporis earnings in 
the third quarter of $20,432, against 
$19,161 for the same 1937 period. In 
the three quarters ending Sept. 30, 
the company showed earnings of 
$70,990 compared to $88,665 in the 
comparable 1937 period. 


Bethlehem Net 
Up to $446,866 
in Sept. Quarter 


NEW YORK. — Earnings of 
Bethlehem Steel Corp. rose to 
$446,866 in the September quarter 
this year, compared with $150,305 
in the preceding three months, 
the company reported Thursday. 

Earnings, however, were far 
below the $9,249,560 in the third 
quarter last year. 

Latest earnings were equiva- 
lent to 42 cents a share on the 
7 per cent preferred stock and 
6 cents a share on the 5 per cent 
This compared with 
$2.31 a share on the common 
stock in the September quarter 
last year and with 14 cents on 
cents on the 
5 per cent preferred in the pre- 
ceding quarter this year. 

Directors declared regular 
quarterly dividends of $1.75 a 
share on the 7 per cent stock and 
25 cents a share on the 5 per 
cent stock, each payable Jan. 3 
to holders of record Sept. 2. 

The estimated value of orders 
on hand Sept. 30 was $101,528,- 
356, against $89,916,012 at the 
end of the previous quarter and 
$125,820,124 on Sept. 30, 1937. 

Production of steel ingots and 
castings in the third quarter aver- 
aged 46.4 per cent of capacity, 
compared with 35.7 per cent in 
the preceding quarter and 85.1 
in the third quarter last year. 

Eugene G. Grace, president, 
cent of 


approximately 56 


capacity. 


per 


Motor Tax Receipts 
Drop 49% in Okla 


OKLAHOMA CITY.—Collec- 
tions by the Oklahoma Tax Com- 
mission for the first two months 
of the present fiscal year show 
$145,456 paid in motor vehicle 
excise tax as compared with 
$289,767 for the same _ period 
last year, a decrease of 49 per 
cent. 

Gasoline tax collections were 
at $3,166,210 as compared with 
$3,037,161, and motor carrier 
tax was at $258,562 compared 
with $222,154. Motor vehicle li- 
cense tax collections were $190,- 
542 against $312,550. 


Select a Hotel 


Convenient to the 
AUTO SHOW 


Make the Hotel Belmont Plaza your headquar- 
ters during the Auto Show in New York. Its con- 


venient location—only a 


few blocks from Grand 


Central Station and practically across the street 
from Grand Central Palace—places you right 


in the heart of things du 
Two excellent, popular 


ring this eventful week. 
priced restaurants—the 


Pine Room AND the famous Glass Hat, one of 
New York’s smartest dining and dancing rooms, 
where auto men always foregather when in 


New York. 


800 spacious well-appointed rooms, each with 
both tub and shower, radio and full length mir- 


ror, from $3.00. 


MAKE ADVANCE RESERVATIONS NOW 


HOTEL 


Belmont Plaza 


Lexington Avenue at 49th Street, 


John H. Stem 


NATIONAL 


Formerly of the Book-Cadillac, 


New York 
Manager 
Detroit 


ber. 


HOTEL MANAGEMENT COMPANY, INC. 
Ralph Hitz, 


President 
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YOUR TRUCKS HAVE 
TO KEEP TO THE 


RIGHT -«- THAT’S WHERE 


YOU FIND 


THAT’S WHY TRUCK OPERATORS ARE INSTALLING 
THIS “SOFT SHOULDER” STEERING PROTECTION --- 


BENDIX HYDRAULIC 
STEERING STABILIZER 


et aeons 





ALSO PREVENTS 
LOSS OF STEERING 
CONTROL FROM 


Blowouts 
Broken Paving 
Road Obstruction 
Ruts, Rocks 





% Visit the Bendix Headquarters at the 
Statler Hotel, Detroit, American Truck- 
ing Ass’n Convention, Oct. 31— Nov. 6 


AVE you, personally, ever run a truck's 
right hand wheels off the concrete, 
onto a soft shoulder, at good speed? 

If you have, you know what a tussle that 
old steering wheel can give you! 

This never-absent hazard, which every 
truck in your fleet has to face, can be made 
harmless now, at very low cost. Have 
Bendix Hydraulic Steering Stabilizers in- 
stalled, as so many operators are doing. 

This sensational unit, introduced by 
Bendix, has proved its life-saving effective- 
ness in hundreds of hair-raising high-speed 
blowouts, and head-on runs into broken 


FOR TRUCKS FROM 4,000 TO 
10,000 LBS. GROSS WEIGHT ro. 
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plus small 
installation charge 


paving, holes, ruts, loose gravel and road 
obstructions of every description. 

What it does is simply this: — 

When violent road shocks occur, either 
by reason of blowouts, ruts, soft shoulders, 
or road obstructions, the Stabilizer instantly 
checks the force of this shock, so that steer- 
ing control is never taken from the hands 
of the driver. 


Have one—just one—put on one of your 
trucks! You'll order the whole fleet equipped 
when the first performance report comes in! 
See your nearest Bendix distributor, or 
write the factory. 
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BENDIX PRODUCTS 
DIVISION 


401 Bendix Drive 





Bendix Aviation Corporation 
South Bend, Indiana 
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